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EASTERN MICRO ELECTRONICS, INC. 


MH. © 1983 


= PRESENTS 


“FRY 
BEAN 


CONVERSION KIT = 
BODY CHECK HOCKEY 


includes: 


PC Board 


ai «6699 


Schematics 


Complete Game... $795. 


‘ITS FUN TO PLAY” 


Critic's Corner, Play Meter, 4/1/84, 
p. 115 — “Hoccer; an intriguing effort 
.. there is a level of improvisation for 
players to devise their strategies to the 
game which has been sorely lacking in 

many other video games.” : 


Gene’s Gudgements, Play Meter, 
4/1/84, p. 119 — “.. .A game that will 
earn consistently. It has a lot more to it 
than just meets the eye.” 


Video Game, 1/84, p. 56 — “.. .It’s fun 
to play. That’s an element missing from 
a lot of games.” 


CALL FOR DETAILS 
800/624-0055 or 201/469-9690 


Eastern Micro Electronics, Inc. 
49n TMT VAlawileliie Cais Piaeniscs 2 Camanarnoné ARI | Noo WT 
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Distributors Comment 27 


Play Meter staff members contacted distributors nationwide to gauge their opinions 
on the industry. They found that many distributors and operators are optimistic about 
the industry's future. The distributors also commented on how they have survived a 
depressed marketplace. 


Sales are Up! 06 


Some New York distributors are reporting increased sales—especially in shuffle alleys, 
conversions, pinballs, foosballs, phonographs, pool tables, and darts. Does this mean 
the rest of the country’s distributors will see sales increase? 


Spring Buyer's Guide 
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Cover Credit: Copyright 1984 Bullwinkle’s Family Food ‘n Fun Restaurant. Artwork by 
Gary Patterson. The cover art is one of four non-Olympic parody posters available to 
Bullwinkle’s patrons free with a meal purchase. 

Bullwinkle’s is opening a restaurant in Federal Way, Washington, and plans call 
for 12 Bullwinkle’s to open by the end of 1984. 
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Coins or tokens...small or large volume. . .single European Representative: 
denominations or mixed change. ..Scan Coin has a Esmay Leslie 
complete line of coin handling equipment to speed Ruhee King 


the count. 
We'll help you analyze your current and future needs, 
then recommend a Scan Coin unit to fit your budget. Of 


course all our products are quality-engineered for PLAY METER, June 1, 1964. Volume 10, 


No. 10. Copyright 1984 by Skybird 


durability and simple, quiet operation. Publishing Company. Play Meter (ISSN 
0162-1343)(USPS 358-305) is pub- 
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YOU NEED A 
FAST START AND 
A STRONG FINISH! 


YOU NEED OUR FEATURE LINE —— 


Nintendo’s Punch-Out @ Exidy’s Crossbow @ Bally’s Ten Pin 
Nintendo’s VS System ¢ Centuri’s Track & Field © Bally’s Spy Hunter 
Arachnid’s English Mark Dartes ¢ Coinit’s Birdie King II 


ALL THE LATEST CONVERSION KITS AVAILABLE 
(Our Prices Are Too Low To Print) 


Pole Position II ¢ Mario Bros. © Galaxy Ranger @ Space Ace @ Mr. Do!’s Castle 

Up and Down @ Donkey Kong 3 @ Mega Zone @ Pac-Man Jr. @ Elevator Action 

Time Pilot 84 @ Mr. Do!’s Wild Ride @ Cloak & Dagger @ Exerion @ The Glob 
Marvin’s Maze ®@ Nova 2001 @ Major Havoc 


NEW CLOSEOUTS 
(Our Prices Are Too Low To Print) 
Millipede Galaxy Ranger Gyruss Kosmic Krooz’r 
Xevious Dig Dug Baby Pac-Man Mario Bros. 
Arabian Munchmobile Granny & Gators Congo Bongo 
Crystal Castles Star Wars 


PINBALLS 


Laser Cue Kings of Steel Farfalla 
by by by 
Williams Bally - Zaccaria 


*USED SPECIAL: Ms. Pac-Man—$1095 — Coming Soon: Atari’s TX-1 
We also carry a wide assortment of used equipment at low, low prices! 
IF YOU DON’T SEE IT CALL: 


CENTRAL 


DISTRIBUTING COMPANY 


3814 Farnam Street, Omaha, Nebraska 68131 


402/553-5300 
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UP FRONT 


GOOD NEWS — 


Are things looking up for the coin-op industry? 
There’s a feeling among many industry members 
that optimism is starting to peek through the black 
clouds that have been hanging over the industry 
lately. The shakeout may be stabilizing. There still may 
be some significant companies either closing or 
selling out, but this should strengthen the industry. 

Why do we believe this? 

Play Meter staff members discussed the industry 
with several distributors nationwide. (See their 
comments on page 27.) We asked them for predic- 
tions-on the future of the industry, how they have 
survived, and how operators view the industry today. 
There were many encouraging comments. 

“Operators are more positive today. Revenues 
haven't increased much, but the number of coin 
chutes has decreased, so the operators who have sur- 
vived are increasing their profits,” said Jim Frye of 


Brady Distributing in Charlotte, North Carolina. “The 
well-established street operators are optimistic,” said 
Ray Hibarger of Hanson Distributing in Bloomington, 
Minnesota. “They are feeling things are getting 
better.” 


FOR A CHANGE 


John Trucano of J-Mak Distributors in Deadwood, 
South Dakota, said: “I am definitely high on the 
industry. We’re ina pretty low valley, but if an opera- 
tor is not afraid to get a little perspiration on his brow, 
he'll keep his ship afloat.” 

The distributors also discussed equipment types 
and what operators are buying. This issue is dedicated 
to the new equipment. We call it the Spring Buyer’s 
Guide, and feel that since old debts are being paid 
equipment sales will increase. 

The bottom line, of course, is good equipment. 
We may never see the deluge of machines like we saw 
in the past. But we sincerely believe manufacturers 
are going to be more selective in what they offer. 
According to the distributors we interviewed, phono- 
graphs, pool tables, pinballs, foosball, conversions, 
and darts are in demand now. Some videos are 
proving to be good earners, including Nintendo’s VS. 
System and Punch Out!!, Bally’s Spy Hunter and 
Tapper, Exidy’s Crossbow, Konami/Centuri’s Track & 
Field, Stern’s Great Guns, Data East’s Tag Team 
Wrestling, Coin-It’s Birdie King II, and Atari’s Pole 
Position II. Bally’s pin, Kings of Steel, is also getting 
good reports. 

Are things looking up? For those who are ready 
to get down to business and to pick up the pieces, you 
bet they are! 


J 


Valerie Cognevich y 
Editorial Director 
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Emotional effects 


Thank you for reprinting Dr. 
Mehrabian’s and my article, “Lights 
Out at the Arcade” (Play Meter, 
April 15, p.10). As our research 
shows, it is important for game 
designers and manufacturers to con- 
sider how players feel while playing 
video games. Our findings specifi- 
cally pinpoint those emotional 
effects of games which are likely to 
maximize preferences for them. 

Currently, we are working with 
manufacturers to assist in develop- 
ing and/or modifying games so as to 
make them emotionally and psycho- 
logically more appealing to players. 
At any stage in the design and 
development of a video game, start- 
ing from the concept (story board) 
stage on to the finalized product, it 1s 
possible to test the emotional effects 
of various game features. These fea- 
tures can then be modified, if neces- 
sary, to obtain the desired emotional 
impact on players. 

It is our opinion that in the pre- 
sent highly competitive video game 
market, manufacturers who seri- 
ously consider the psychological and 
emotional needs of players are apt to 
have a substantial advantage over 
those who either neglect these game 
characteristics or who consider 
them only in an intuitive, informal, 
and non-scientific way. 

I really appreciate all that you 
have done for myself and Dr. 
Mehrabian. We hope to work with 
you and your magazine in the future. 

Warren Wixen 
Santa Monica, California 
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Top video players 


In your March 15, 1984 issue (p. 
84), Twin Galaxies International 
Scoreboard is mentioned as an 
institution that honors “the top U.S. 
video game players of 1983.” 


How can we enter our top video 
game players? We have a video 
game playing genius here that 
discourages contests because he 
wins with very little investment into 


the new games. 
Wayne C. Westman 
St. George, Utah 


Editor’s Note: It usually takes a 
player many quarters to learn to play 
a game well. A few players are an 
exception to this rule, but we beleive 
good players should have the 
opportunity to be recognized. 
Good players can bring attention 
to equipment. When someone plays 
a game well, he often draws an 
audience who wants to try the game. 


Audio Visual 
Amusements 


Offering the finest 


new and used 


equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE @ 


NEW IN CRATE 


(Cine.) Dragon’s Lair (1000 disc) * $3495 


(Myl.) M.A.C.H. 3 * $2795 
(Taito) Ice Cold Beer * $1295 


(Nin.) Donkey Kong II * $1195 
(Nin.) Mario Bros. * $1195 
(Zaccaria) Farfalla * $1795 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 


“We’re Eager To Serve” 


1809 Olive Street 
St. Louis, Missouri 63103 


314/421-5100 


For further information, call Pete Entringer (collect) 


It sounds like you are in a 
frustrating situation. Since thts 
player 1s a pro, could he help yourun 
or officiate tournaments? This 
would give him recognition and 
other players a chance at winning. 


Recruiting players 


A few months ago (Play Meter, 
December 31, 1983, p. 6), I dropped 
you a note in response to some 
observations gained after reading a 
few consecutive issues of Play Meter. 
At that time, it seemed to me that 
the games operations business was 
heading in exactly the same direction 
that the bowling industry was head- 
ing a couple of decades ago. 

Frankly, I don’t know whether 
either AMF or Brunswick lost a 
penny in their zeal to create about 
twice as many bowling lanes as were 
necessary to handle the “universe” 
of bowlers in those days. I do know 
this— Brunswick owns literally hun- 
dreds of bowling establishments— 
and may be happy as hell about the 
whole thing. But I think that a lot of 


CALL TOLL FREE 


800-227-5813 
IN CA 800-227-5814 
OR 408-625-5333 


operators lost a bundle in the 
process. 

But, because this so closely paral- 
lels with what is going on in the 
amusement games industry today, I 
really wonder how many operators 
are going to lose a bundle before the 
manufacturers realize that they have 
a much greater obligation to build 
the size of the universe of players. 

Maybe the game manufacturers 
can truly “open the books” on their 
show and, in theory, “tax” every 
manufacturer proportionately, put- 
ting matching funds into educational 
activities to increase the universe of 
games players. But it is absolutely 
going to take millions of dollars over 
the next 10 years (and 10 years is 
what it really should take) to bring 
the games industry back to a level of 
health that is dramatically better 
than anything the industry has ever 
seen. 

Nobody can say “let George do it” 
because George is probably broke 
right now. 

The strange thing about all of this 
is an observation we made at a 
swimming pool operators confer- 


ence in Indianapolis. The theme was 

“Let's Sell More in 84.” But in the 

games business, the theme is differ- 

ent. I think the theme has to be “Can 
We Survive Until ’85?” 

J. C. Evans Sr. 

Vice President 

Gold Medal Products Co . 

Cincinnati, Ohio 


Management articles 


I just want to tell you how much I 
enjoy the management oriented 
articles in your publication. Although 
I'm not in the coin-op business, I 
still find the articles valuable to me. 

Articles like: “The traps of joint 
ownership’ by Craig Donoff in the 
April 1 issue (p. 108). “How to give 
a deposition” by Harold Gould & 
Laurence D. Merritt in the March 1 
issue (p. 59).°Tax Tips” by Irving 
L. Blackman in the March 15 issue 
(p. 69) 

Keep up the good work! 

Rick Botts 
Jukebox Collector 
Des Moines, Iowa 


‘Quality is Our 
Family Tradition’ 


HOFFMAN & HOFFMAN 


CARMEL-BY-THE-SEA CALIFORNIA 93921-0896 


PLAY METER, June 1, 1984 


Buy From the Best 


¢ Our inventory of over 300 games gives 
you IMMEDIATE AVAILABILITY of the 
games you want. 


Circus Charlie ....... 2,395. MachlllU/R........ 2,795. Spy Hunter U/R ..... 2,895. 10 Yard Fight........ 2,295. 
Gross BOW “ices ce es 3,395. Moto Race U.S.A. ....1,495. Spy HunterS$/D ..... 3,395. Track & Field ........ 2,299. 
Donkey Kong, Ill..... 12095: “PUNCH OUT 5.4 i33.044.% 3,095. Star RiderS/D ...... 4495. Tin Star oss e. 2,295. 
KOU ae auis Be Seon s cae O99... Space ACC 4 sae as ovo.  TADDE! orns kuees in 2,495. VS Tennis U/R....... 2,495. 
LOCATION READY USED 
ATARI CINEMATRONICS (cont.) NINTENDO SEGA (cont.) 
Pole Position U/R .. 2,295. Dragon's Lair...... 2,495. Punch Out ....... 2,095, Carnival .......... 450. 
Crystal Castle ..... 1,090: Cosmic Chasm 495. VS Tennis ........ 2,290. Monster Bash ..... 395. 
Star Wars ........ 1,295. Donkey Kong Ill... 995. 
| Millipede ......... 1,195. MIDWAY Mario Brothers .... 895. STERN 
Centipede ........ 750. NFL Football ...... 2,495. Popeye .......... 695. Bag Man ......... 695. 
XeviouS .......... 199. Gald@d: ch ccd ptew: 1,095. Donkey Kong, ur .. 495. Tutankhamen ...... 495. 
Food Fight........ 695. Ms. PacMan ...... 895. POO. YON «8 face cca ve 450. 
iG UD) ~ 9 -5e0-0ee 042s 099. Baby Pac Man ..... 795. ROWE 
Monte Carlo ...... 999. Bump & Jump ..... 750. BC25 Bill Changer . 1,695. TAITO 
Super BUG «2.52004 495. BUIOCIIM Gs .0cs a's 695. BC20 Bill Changer . 1,395. Elevator Action .... 1,395. 
Satan’s Hollow ..... 650. BC9 Bill Changer . 895. Jungle Hunt ....... 799. 
CENTURI Super Pac Man .... 595. Space Dungeon .... 450. 
Track & Field ...... 1.995. a 495. SEGA 
Phoenix.......... 395. WON: Scat ticaare dots 450. TUDO S/O. 2 coe, 1,495. WILLIAMS 
Galaxian .......... 395. Tutbo-U7 RR vas pares 1,295. Star Rider $/D .... 3,995. 
Monaco G.P.$/D .. 1,199. Moto Race U.S.A. .. 1,195. 
CHEXX MYLSTAR Congo Bongo ..... 695. Moon Patrol ...... 895, 
Ice Hockey ....... 1,495 Mach III S/D ...... 3,395. Star Trek ......... 595.  — Joust............. 795. 
Mach Ill U/R ...... 2 299: Space Tactics S/D.. 595. SMUSLAL a Psa 795. 
CINEMATRONICS CABG. .4 saicaw secre 1,295. Pengo ........... 495. Robotron......... 595. 
Space Ace........ 3,299. PU 2 Se clad s Sangean 795. Frogger .......... 495. Bubbles .......... 495. 
Our Location Ready Videos Carry a 30-Day Warranty on Monitor, Logic Board and Power Supply 
UNSHOPPED SPECIALS 
COMPLETE AND WORKING AS IS—NO WARRANTY/NO FREE DELIVERY 
ASIGLOIAS: 3 cctcccay non 95. Crazy Climber C/T ..... S95; ‘HOSE TOMD.. 6..)44346-23% 350. Space Firebird ........ 210: 
Asteroids Deluxe ....... 195:- “DGlEROEE se. vacoens 275. Missile Command...... 195. Space lnvader........ 95. 
Astro Fighter .......... 275. Donkey Kong......... 350. Mouse Trap........... 350. Space Invader Deluxe .. 125. 
Basketball ............ 195. Eliminator ........... 195. OQmegaRace.......... 195. StrategyX ........... 295. 
Battle Zone U/R ....... TOG. FREWZYs -scack Pts ta tees 295. “MIN Can oc ce elke ewe SiOx. WOMDCSE cc clone chests 195. 
Battle Zone Mini ....... 195, “GOM. svc. wiewananns des S20, ‘SCTAMDIC © psy g's ano 2 ee 295. VONUNG! t4 2 iciceeen nts 299. 
Berzerk .............. 275. Killer Comet .......... 275; OKY AAOel v4 sci as ee: 150. WizardofWor........ 200. 
Cosmic GuerillaC/T ....375. Looping ............. 350. Space Duel ........... ZOU: « “ZAMNON: tis ene 4 beas 319. 
dati KITS 
DOACE ACE coh owcwswas 1,295. Time Pilot84 ......... Mr. Do’s Castle ........ Mr. Do’s Wild Ride .... 850. 


The Game Exchange 


1289 ALUM CREEK DRIVE (our only office) COLUMBUS, OHIO 43209 e (614) 258-2933 


IN OHIO 


¢ We offer the LOWEST everyday prices 
found anywhere. 
¢ FREE delivery for prepaid orders. 


NEW IN THE CARTON 


(THE ORIGINAL) 


4-800-848-1514 CALL TOLL FREE 


OUTSIDE OHIO 
1-800-848-0110 
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PEACH STATE 
Distributing ©. 


For 31 years The Dependable Supplier to the Coin Machine Industry, 
with Quality Parts and Supplies at the Lowest Possible Prices. For. . - 


e VIDEO ...¢ INTEGRATED CIRCUITS ... e PHONOGRAPH 
e AMUSEMENT GAMES ... e SOCCER & POOL TABLES 
e ELECTRONIC SUPPLIES . ..e VENDING MACHINES 


“We Guarantee Satisfactory Service” 
PARTS CATALOG AVAILABLE UPON REQUEST. 


PARTS DIVISION ... 1040 Boulevard S.E. 
Atlanta, Georgia 30312 


Phone 404-629-4401 


Toll Free Phone... 1-800-241-1346 (except in Georgia) 


(7 nm ELECTRONIC 
AMUSEMENT 
{I I_ISERVICE 


The Repair Center for the Games Industry 


EAS is a complete service agency organized to help the video games operator 

and distributor solve the service problems that plague many of today’s 

sophisticated electronic games. EAS provides you with 

e a fast, reliable, and inexpensive alternative to buying expensive test 
equipment 

e repair and testing of all monitor, video and pinball logic boards 

@ a 24 hour turnaround on video logic boards and monitors 

e a 60 day warranty program on all work 

e free telephone consulting on chronic service problems—we are here to 
help you at any time. 


Looking forward to serving you. 


[71 ELECTRONIC 

at a a AMUSEMENT 
Let II service 

8134 Capwell Drive @ Oakland, California 94621 © 415/282-9900 


Technical schools 


I’ve been reading Play Meter for 
almost two years now and have yet 
to see you publish a list of good 
video, pinball, and slot machine tech 
schools. 

This would be quite helpful to me 
since I would like to attend a tech 
school and learn how to repair these 
machines. 

Dan Waldorf 
Bally’s Le Mans 
Omaha, Nebraska 


Editor’s Note: A list of tech schools 
appeared in the February 15 Direc- 
tory issue, page 100. (If anyone 
knows of any other schools, please 
let us know.) 

For your convenience, here’s alist 


of the schools: 


Electronic Institute of Brooklyn 
(E.1.B.) 

4801 Avenue N 

Brooklyn, NY 11234 

Phone: 212/377-0369 

Toll-free: 800/221-0834 

Joe Sturtz 

Basic instruction (classroom or video 
tape for home study); complete 
course covers monitors, power 
supply, computer board theory & 
repair, advanced course on new 
equipment and techniques. 


Randy Fromm’s Arcade Schools 
6123 El Cajon Blvd. 

San Diego, CA 92115 

Phone: 619/286-0172 

Electronic amusement repair school 
for operators & mechanics. No 
previous knowledge of electronics 
required. 


Nevada Gaming Schools, Inc. 
3100 Sirius Ave., Suite PM 

Las Vegas, NV 89102 

Phone: 702/873-2445 

President: A. W. Morgan 

Director: William W. Pinion 
Admissions Director: Bob Barr 
Placement Director: Anne Niemann 
We teach repair & maintenance of 
Amusement Electronics N.A.T.T.S. 
Accredited Trade School 


PLAY METER, June 1, 1984 


THE 


" = 
= 


a 
Te ee , . 4 


eS ae at, 2 


See 
rena 
oe 
A 
- 


eta eee 


“ etl Zaye 
ord 
~_mee oD 
one tal 


i 

1% 
tT 

i? 


5 i 


Seas 


NEW GAME FROM 


Innovative 
Concepts 
in Entertainment 


Games more people 
play 


|.C.E., the maker of CHEXX, a proven 
success, does it again with FIRE ESCAPE,” 
an electro-mechanical diversion from the 
“heat” of video doldrums. 


At a time when prices are skyrocketing, 
FIRE ESCAPE™ takes you down to an 
affordable exit from financial disaster. 


Race down the FIRE ESCAPE.” Get out of 
the burning building. Jump, if you dare, to 
the safety of the bird’s nest. Save valuable 
time by sliding down the drainage pipe. 
Then help put out the fire. Speed, nerves, 
and skill make you the Fire Chief. 


Unique in an arcade, steady in a street 
location, FIRE ESCAPE’S™ electronic 
scoring and incredibly realistic sound 
effects require that... 


Find out more about FIRE ESCAPE.™ 
Call your distributor 

or Steve Bernstein at 800-342-3433. 
In N.Y.S. call collect 716-693-9535. 


*FIRE ESCAPE™ is designed and engineered by Mech-Tronic Games, Inc.— Manufactured under license by Innovative Concepts in Entertainment, Inc. 
©@® 1984 Mech-Tronic Games, Inc. 
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TOP VIDEOS 
Arcade Locations 


Seventeen of 33 videos (52%) with a response rate 
over 10 percent have above average performances. 


Rating 
June 1 May15 Mayl 


* 1. Spy Hunter/Bally Midway 100.0 105.8 102.9 
* 2. Space Ace/ 
Cinemetronics |. 22.5.5. 2s... 98.0 100.0 100.0 
3. MACH. 3/Mylstar........ 82.7 87.2 87.1 
4. Pole Position 2/Atari..... 81.6 83.0 87.2 
5. Track & Field/ 
Konami/Centuri.......... 81.1 82.1 85.7 
6. Dragon's Lair/ 
Cinematronics 25). .2.4..3 119 73.9 Via 
*x 7. Tapper/Bally Midway .... 748 70.9 — 
8. Pole Position/Atari....... 70.9 — 70.7 
* 9. Discs of Tron/ 
Bally Midway ............ 70.0 _ - 
Rating 
Provisional Ratings June 1 Mayl15 Mayl 
CIOSSDOW/ERIOY 36.0050 OS 2S 108.0 109.3 89.3 
Punch Out!!/Nintendo........ 104.7 _ _ 
10-Yard Fight/Taito .......... 95.9 — — 
VS. Tennis/Nintendo......... 93.0 - — 
Root Beer Tapper/ 

Bally, MIGWGG, 6.5 e563 o es 77.9 — _ 
Astron Belt/Bally Midway.... 72.5 -- _ 
FITOTOX/PIGNA iio sk i nce 72.1 106.6 99.6 

TOP PINBALLS 


Arcade & Street Locations 


Ten of 21 pinballs (48%) with a response rate over 10 
percent have above average performances. 


Rating 
June 1 May15 Mayl 
* 1. Jacks To Open/Gottlieb.. 100.0 95.1 — 
* 2. Sharpshooter II/ 
Game: Plan «3.288 keds 92.3 95.7 90.0 
3. Kings of Steel/ 
Betlly MidhWOYy. 65:6 dee ys 92.1 103.1 _ 
* 4. Amazon Hunt/Gottlieb... 87.9 92.2 84.4 
* 5. Laser Cue/Williams ...... 83.6 103.1 — 
* 6. Rack em’ Up/Gottlieb..... 78.8 _ _ 
* 7. Q’Bert’s Quest/Gottlieb... 764 1123 112:5 
* 8 Granny & the Gators/ 
Bally Midway = ...5....... 76.0 _ 100.0 
* 9. Royal Flush Deluxe/ 
GOUMOD hc dsa eae ck os i a7 f - _ 
Rating 
Provisional Ratings June 1 May15 Mayl 
Ready-Aim-Fire/Gottlieb...... 96.9 129.7 84.4 


* Conditionally Rated—Weekly average 
based on less than 50% response rate. 


TOP VIDEOS 
Street Locations 


Fifteen of 27 videos (56%) with a response rate over 
10 percent have above average performances. 


Rating 
June 1 Mayl15 Mayl 
* 1. Pole Position 2/Atari....... 100.0 100.0 100.0 
* 2. Dragon's Lair/ 
Cinematronics. 65 60 92.4 91.9 83.6 
* 3. Track & Field/ 
Konami/Centuri ........... 92.3 90.1 93.2 
4 Pole Position/Atari ........ 87.2 _ 80.0 
Rating 
Provisional Ratings June 1 Mayl15 Mayl 
Punch Out!!/Nintendo........ 1375 ~ ~ 
VS. Tennis/Nintendo......... 132.0 _ _ 
Space Ace/Cinematronics ... 121.0 114.3 128.4 
Root Beer Tapper/ 

Bally Midway. f.006 6. fi. is LIZ: — _ 
Spy Hunter/Bally Midway.... 1144 1211 112.0 
Birdie King II/Coin-It......... 104.5 - 82.2 
MA.C.H. 3/Mylstar............ 100.6 98.9 99.0 
Astron Belt/Bally Midway.... 97.8 - 77.0 
Discs of Tron/Bally Midway... 93.5 _ — 
Tapper/Bally Midway........ 88.0 78.7 88.6 
Motorace USA/Williams...... 88.0 - _ 


NOVELTIES (non-videos) 
Arcade & Street Locations 


Sixteen of 38 novelties (42%) with a response rate 
over 10 percent have above average performances. 


Rating 
June 1 May15 Mayl 
* 1. High Ball/Norton......... 100.0 99.1 86.7 
* 2. Big Strike/Williams....... 92.1 88.9 _ 
* 3. Triple Strike/Williams .... 859 100.0 68.6 
* 4. Shoot Away/Namco...... 73.6 84.6 _ 
* 5. Boom Ball/Meltec........ 70.1 95.2 74.3 
* 6. Whac-A-Mole/ 
Bob's Space Racers....... 68.2 76.2 74.3 
* 7. Whirly Bucket/Exidy...... 64.3 - 74.3 
* 8. Love Meter/Zaccaria ..... 64.3 _ _ 
Rating 
Provisional Ratings June 1 May15 Mayl 
Humphalump/Norton ........ 81.8 _ 65.0 
Bully Buster/ 

Bob's Space Racers ........ 81.8 _ - 
Punchball/Zamperla ........ 81.8 ~ — 
Soccer Football/Zamperla... 81.8 _ 
Superball/Superball ......... 81.8 - a 
Ten Pins/Norton ............. 81.8 _ = 
Aqua Blaster/Skee-Ball ...... 73.6 ~ 86.7 
Tidal Wave/Exidy............ 73.6 _ _ 


Provisionally rated games in each category are 
above average performing games with a response 
rate between 10-25 percent. 
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CASH IN ON THE 
VIDEO/MUSIC BOOM 
WITH OUR NEW 
VIDEO/MUSIC 
ENTERTAINMENT CENTER. 


V/MEC is idle, a graphics computer fills the 
screen with pictures to attract customers. UO 
Designed with Rowe's powerful phonos as the heart 


Audiences everywhere tune in and get turned 
on by these hot new entertainers from Rowe. 
The first Video/Music Entertainment Centers 


(V/MEC’s) in the industry! Put them on stage and of their audio systems, the complete V/MEC package 
watch crowds gather to see and hear exciting perfor- includes video interfaces, computers, players and 
mances by top stars. DO) Both audio and video plays video monitors. They also include the $1 and $5 bill 
are made from a common 10-button selector offer- acceptor as standard to encourage play, allow for spe- 
ing 160 audio plus 40 video selections. cial bonuses, and reduce requests for 


The video monitor can be mounted on the 
phonograph (as shown) or on a wall if de- 
sired. In addition, extra video monitors can 


@ Change. L] Make your play for more profits 
today. Entertain the new V/MEC in blue 
or brown styling for your locations. Just 


®) 


be used for more convenient viewing. A Rowe Internado nalcine. contact your Rowe distributor or call us di- 
j i Subsidiary of Triangle Industries j 
video computer controls the video system. _,, Tray billls Rand, Wiig pan NJ, 07981 rectly to give your eyes and ears a free 


And for those rare intermissions when the (201) 887-0400 audition. 
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ATARI MOVES 


MANUFACTURING DIVISION 


Atari’s manufacturing division’s 
move to El Paso, Texas, is part of a 
master plan Atari has been contem- 
plating to consolidate and to 
prepare for the “springback of the 
industry,” according to Atari coin- 
op President Skip Paul. 

“A major part of our thinking is 
that this fall the industry will come 
back strong,” Paul said. “Summer ts 
traditionally a slower period so we 
decided that this summer was the 
time to make the move.” 

The Atari facilities in El Paso were 
used as are-manufacturing plant for 
defective home units. “Our experi- 
ence in El Paso has been wonder- 
ful,” Paul said. “The community has 
been supportive and the workers 
have been great.” 

The current Atari manufacturing 
facilities in Milpitas, California, 
consist of 200,000 square feet geared 
toward huge volume production. 
“This space was fine when we were 
producing games in large volume,” 
Paul noted. “But, with the industry 
like it is, we felt that we wanted to 
get in position to build competitively 
priced equipment and a profitable 
product. To do this, we decided to 
consolidate our manufacturing 
operations from California and 
Puerto Rico to El Paso. This move 
will save us in excess of $5 million, 
reducing our overhead by 50 per- 
cent mostly because of property 
cost.” 
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Paul believes the cost reduction 
will make pricing decisions easier 
and make Atari stronger than ever. 
About 550 employees (250 from 
California and 300 in Puerto Rico) 
will be laid off, but about that 
number will be hired in El Paso. 

Sales, marketing, R&D, engineer- 
ing, and administration personnel 
will remain in Milpitas. 

Atari stopped manufacturing in 
California on April 20 and will start 
manufacturing in El Paso in Septem- 
ber. However, Atari will be shipping 
TX-1 this summer and has plans for 
two new products, Paul said. 

“The decision to make this move 
was an emotional and painful one,” 
said Paul. ‘““Some of the employees 


had been with us for many years. 
However, there was an air of 
optimism from employees as they 
saw Atari face a problem and do 
something about it.” 

As speculation circulates about 
the future of Atari, Skip Paul radiates 
enthusiasm for Atari and the indus- 
try. “We are firmly committed to 
coin-op and view.our customers as 
the player,” Paul said. “We want to 
find a way to reach the operator and 
be available to him on a regular 
basis.” 

Since state association shows are 
geared toward operators, Paul 
expressed an interest in attending 
some state shows to get their feed- 
back. * 


CHUCK E. CHEESE 
OPENS FIRST EUROPEAN UNIT 


Though Pizza Time Theatre, Inc. 
has filed for protection under Chap- 
ter 11, the 246 company-owned and 
franchised Chuck E. Cheese’s Pizza 
Time Theatre restaurants continue 
to operate as before. 


In April, Pizza Time opened the 
first European Pizza Time, nick- 
named ‘Chuck E. Fromage,” in 
Creteil, France, a suburb of Paris. 
Negotiations also are under way for 
the development of units in England 


and Spain. 

The French Pizza Time is fran- 
chised by Accor, a large European 
operator of hotels and food services. 
Since Chuck E. Cheese and the 
other computer-animated robots 
perform vaudeville-type skits, a 
French version of their dialogue and 
singing was made. Chuck E. and his 
robotic buddies also are fluent in 
Spanish for audiences at the Puerto 
Rico Pizza Time, as well as Chinese 
for the Hong Kong units. e 


15 


INTERNATIONAL 


TOKENS 


* PLAIN * CUSTOM 
* KEYED * STOCK 


(SRO Lee 
| emo ACRORY 


Whatever your requirements, 
call Eurocoin International for 
HIGH QUALITY TOKENS at 
LOW PRICES. 


@ Same day stock token 
shipment. 


@ Any custom design available 
on keyed and plain tokens. 


@ Experts on coin equipment. 
Call for advice and let Eurocoin 
supply your token mechanisms. 


@ Keyed security token experts. 
Ask about the token that 

saves you money by stopping 

. token migration °. . dead. 


oe 


CALL NOW 


(606) 254 9117 


Eurocoin International... 
PO Box 13127, Lexington 
Kentucky 40583 
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NEW JERSEY ARCADES 


PROTEST FEES 


Two arcade owners in Fairview, 
New Jersey, have filed suit against 
the borough in response to unfair 
license fees. 

The Fun-Tasia and Arcadiam 
arcade owners said they cannot 
afford to pay the $1,000 annual 
licensing fee and $300 per machine 
fee levied more than a year ago. 

Vincent Santaite, co-owner of 
Fun-Tasia, said he met with the 
mayor and offered to pay $100 per 
machine. The mayor sent the offer 
to the city council but it was turned 
down. “Even $100 is high,” Santaite 
said, “but I was trying to be fair with 
them.” 

The two arcade owners believe 
that a $30 per machine fee is reason- 
able and have given that amount to 


their attorney to put in an escrow 
account. 

“I’m not really saying that we will 
close our arcade if we are forced to 
pay these outrageous fees, but it 
would bea contributing factor if we 
did have to close,” Santaite said. 

The attorney for the two arcade 
owners said that other cities in New 
Jersey pay anywhere from $50 to $60 
per machine. 

Each arcade has 30 or 40 games 
making the fees between $10,000 to 
$13,000. ‘I just can’t figure out how 
they can justify such high taxes,” 
bemoaned Ann Fiscella, wife of 
Santaite’s co-owner Ray Fiscella. 

Fairview Borough Attorney James 
Deer was on vacation and could not 
be reached for comment. ~ 


GALLAGHER AIDS 


Art Gallagher has been appointed 
Dynamo southwest district manager. 
In his new position, Gallagher will 
be working closely with Dynamo’s 
southwest distributors on the intro- 
duction of Dynamo’s pool and 
soccer tables in their markets. 

“I’m very enthusiastic about this 
sales program,” he said. “I’ve always 
felt that personal contact is the best 
way to sell anything. That’s what I’m 
doing now and that’s what | like 


— best.” 


‘The response to this new sales 
program has so far been very posi- 
tive,’ commented Bill Rickett, 
Dynamo president. ‘Art will be 
spending one week with each of our 
southwest distributors and will assist 
their people in contacting the 
Operators. The results to date have 
been encouraging, and eventually 
we hope to expand the program to 


DYNAMO SALES EFFORT 


other parts of the country.” 
Gallagher first joined Dynamo in 

December 1982 as manager of the 

office supplies division. * 


Art Gallagher 
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NEWS 


CANADA’S GILCHRIST DIES 


Reg Gilchrist 


On March 25 Reg Gilchrist of 
Gilchrist Vending in Toronto, 
Ontario, died at the age of 74 after a 
long illness. As one of the original 
distributors in Canada, Gilchrist 
invested nearly 50 years in the coin- 
op amusement industry. His son 
Tom now manages the business. 

Gilchrist entered the industry in 
the ’30s as a part-time worker for 
Sam Wells, a jukebox pioneer. He 
then worked for Pickett Coin 
Machine Co. (He later attributed 
most of his success to G.H. Pickett.) 
Pickett Coin Machine was eventually 
sold to Baldwins, a Toronto com- 
pany which assembled Seeburg in 
Toronto. Later Baldwins purchased 
AMI Phonograph Co. of London, 
Ontario. 

Many of the route men were 
being drafted and Gilchrist was 
hired to sell the operation from 
coast to coast which he completed 
in two months. From there he 
started his own distributing firm 
named R.C. Gilchrist Ltd., and had 
350 Seeburg jukeboxes in both 
Montreal and Toronto. 

In 1962 he sold his business to J.P. 
Seeburg’s grandson and supposedly 
retired. However, in 1966 he was 
back in the coin-op business with 
shuffleboards. He had a chemical 
company design an indestructible 
fiber resin top that would last indefi- 
nitely, and he also designed the first 
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digital scoring unit for shuffle- 
boards. Under the name of Univer- 
sal Shuffleboards, he sold this 
equipment worldwide. He sold his 
Toronto business in 1979 to USL 
investments. 

In a recent interview with Cana- 
dian Coin Box Magazine, Gilchrist 


said, “I can see a slight recession in 
the industry in the near future, but it 
will last only a short time. Then the 
games will take off to even bigger 
things. It will be great, you'll see.” 

Gilchrist is survived by his wife 
Jutta, and children Tom, Skip, Mark, 
and Penny McCrae. * 


MYLSTAR SLATES 


TECHNICAL SEMINARS 


Mylstar Electronics, Inc., is plan- 
ning a new educational program 
geared toward the service segment 
of the coin-op industry. Six three- 
day seminars, held June through 
December, will focus on Mylstar 
games including laser discs. 

The classes will also include a 
refresher course on solid-state 
digital electronics theory and 
expanded technical training. 

“The main reason we are sched- 
uling these classes,” said Beth 
Shreves of Mylstar, “is when opera- 
tors have problems, they call our 
toll-free number. We have found 


GREEN DUCK CORP. 


Direct from the factory to you! 


255 S. Elm Street 


that many of the problems are very 
basic so we would like to help those 
operators know how to trouble- 
shoot on their own.” 

The course is free of charge witha 
$25 deposit refunded at the seminar. 
Here is a schedule of the seminars 
which will be held at Mylstar’s office 
at 165 West Lake St., Northlake, 
Ilinois: June 12-14, July 24-26, 
August 14-16, September 11-13, 
November 13-15, and December 4-6. 

For further information, call Beth 
Shreves at 312/562-7400 or 800/323- 
9121 (outside Illinois) and 800/942- 
1620 (in Illinois). e 
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Hernando, Mississippi 38632 


(601) 368-9033 


(800) 647-6168 


SIMPL 
THE 
BEST... 


@ In top name videos, pins, 
casino games, & jukes 


@ Newest Conversions 
e Everyday Low Prices 
@ Free delivery on kits 


AMOA ACCEPTS 
WHITE HOUSE INVITATION 


attend a meeting with the Small 
Business Legislative Council, an 
advisory body to the president. 

Droste accepted the invitation for 
AMOA and attended the meeting at 
the Old Executive Office Building 
on Capitol Hill. 

The Small Business Legislative 
Council (SBLC) is a 7-year-old 
coalition of Trade and Professional 
Associations that performs political 
functions by focusing small business 
legislative action where it will do the 
most good. Its purpose is to maxi- 
mize and influence the strength of 
small business on legislative and 
federal policy issues. 

Following an early morning meet- 
ing with President Reagan, AMOA 
Track & Field ..ce<o0c4, was inducted as a member of the 

eeamta wae ed ¢ faa Dioere President’s Council, and for the rest 

eet he kde Sasa of the day, Droste was the guest at 

St Bifaed dein teh ts AMOA Executive Vice President various programs conducted by 

10 Yard Fight ........... Leo Droste accepted an invitation Capitol Hill officials and SBLC 
Spy Hunter............. 2895 on behalf of President Reagan to officers. ® 
oT) ts he ee a 
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lf You Don’t See It, Call Us! 


Interspace 
Video 
Sales 


The Industry’s Bottom Line 


800/221-7088 
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Konami Industry Co., Ltd. recently opened its new research and 
development building in Osaka, Japan. More than 200 guests 
attended a special dedication ceremony at the new five story, 28,000 
square-foot building. The facility employs 150 engineers. 


PIANISTS RECORD FOR 


ORDER SYSTEM 


Joseph S. Tushinsky, president and chairman of the board of Superscope, Inc., 
congratulates duo-pianists Anthony (right) and Joseph Paratore after the 
brothers completed their Pianocorder recordings. 


Duo-pianists Anthony and Joseph 
Paratore have recorded a program 
of four-hand piano music for the 
Pianocorder reproducing system, 
the computerized piano-playing 
system by the Marantz Piano Com- 
pany of Superscope, Inc. 

Released in February, the full- 
length cassette recording marks 
Pianocorder’s entry into the field of 
recording contemporary Classical 
pianists. It also represents the first 
time a major program of serious 
music has been recorded for any 


reproducing piano system for more 
than 50 years. 


One of the last great classical 
reproducing piano rolls ever made 
was recorded in 1932. Now, 52 years 
later, the young artists chose to 
open their Pianocorder recording 
with that same work. 


For more information, contact 
Marantz Piano Company, Division 
of Superscope, Inc., P.O. Box 460, 
Morganton, NC 28655, or phone 
704/437-7135. & 


AMUSEMENT EMPORIUM 
NAMED DISTRIBUTOR 


The Amusement Emporium Inc. 
of Englewood, Colorado, has been 
named the exclusive North Ameri- 
can distributor for Starpoint Ltd., a 
manufacturer of illuminated push- 
button assemblies, and Hantarex 
USA, the largest manufacturer of 
video monitors in Europe. 

A complete line of products from 
both firms will be stocked at the 
Colorado and New Jersey ware- 
houses, and an extensive line of 
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component parts will be available 
for switch assemblies and monitors. 
New items being released by Star- 
point include a two-step molded 
switch which gives a distinctive 
black and white look to the button 
assembly. 

For further information, call 800/ 
525-7059. The Amusement Empo- 
rium is located at 6880 South 
Emporia Street, Englewood, Colo- 
rado 80112. % 


Kiddie Rides 
Make Money 


WE ee IT 
YOUR MONEY BACK 


ROLLS ROYCE 


e Quality 
e 1 Year Warranty 
e Leasing Available 


Call for more information 
about our Money Back 
Grocery Store Guarantee. 


KIDDIE RIDES, INC. 


9261 - 130TH AVENUE N. 
LARGO, FLORIDA 33543 


With 125 different rides 
in our line. 


Tel. (813) 581-7001 


TELEX 56-6028 


Subsidiary of: 
Elektro-Mobiltechnik & R.J. Newborough & Co. 
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BANNER SHOWING 


DRAWS 
1,000 ATTENDEES 


More than 300 operators were 
among 1,000 attendees from seven 
states who participated in Banner 
Specialty Company’s New Products 
Showcase held February 26. 

Alan Bruck, president of Banner, 
said the coin-operated vending and 
amusement equipment distributors 
conducted the New Product Show- 
case events simultaneously in its 
Philadelphia, Pittsburgh, and Balti- 
more showrooms. 

“Our operators’ response was 
gratifying,’ Bruck noted. ‘Many 
stated that the event helped to 
restore their optimism for the future 
of the games business.” 


In addition to having an oppor- 
tunity to examine the latest equip- 
ment releases from major games, 
vending, music, and money-handl- 
ing machine manufacturers, opera- 
tors and their families had a chance 
to win some $33,000 in prizes. 

With headquarters in Jenkintown, 
Pennsylvania, and showrooms and 
service centers in Philadelphia, 
Baltimore, and Pittsburgh, Banner 
has distributed coin-operated vend- 
ing and amusement equipment for 
the past 67 years. 

Banner recently became a Bally- 
owned distributorship. (Play Meter, 
May 1, p. 18) ® 


74 


° Vinge ap 


Several hundred operators and their families explore new games, vending, 
during the New Products Showcase in the Banner Specialty Company 
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Alan Moss has been promoted 
to vending sales manager for 
Banner Specialty Company’s 
Philadelphia branch. 

Moving up from vending 
sales representative, Moss will 
be responsible for sales of coin- 
Operated vending machines 
and money-handling equip- 
ment in eastern Pennsylvania, 
New Jersey, and Delaware. 
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and music releases from major manufacturers 
‘s Baltimore showroom held February 26. 
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Alan Bruck (back row, center), president of Banner Specialty Company, and Lou Larson (front row, center), Pittsburgh 


branch manager, gather with manufacturers’ representatives. Front row, left to right, are: Ken Wagener, Sente; Jerry 
Momoda, Nintendo; Larson; Rene Lopez, Taito; and Mireille Chevalier, Exidy. Back row, left to right, are: Jim Newlander, 


Atari; Sonny Queck, vice president sales, Banner Pittsburgh; Bruck; Herb Rosenthal, retired manager, Pittsburgh; and 
Jack Hubka, Mylstar. 


4% aN ow (4 


To the Winners: Gerry Boyle (standing center), vice president of Banner Specialty Company, Philadelphia, con- 
gratulates the prize winners from the company’s first New Equipment Showcase. From left to right are: Jack Hirsch, ITG, 
19” Panasonic TV; Charles Cooley, Charles Cooley Co., Roc ’N Rope kit; Craig Wolf, Act III Arcade, 850 Appollo 
Cigarette Machine with 5805 Mars Changer; Paul Segear, Klock Vending, Chexx Hockey Parts Kits, Bill Donimel, 


Amusement Associates, 12 Valley Supreme Cue Sticks; John Slonieski, Sloan Vending, Discs of Tron; Kevin McCoy, 
Silver Palace, Bally Goldball pin; and (seated) Mr. and Mrs. Larry Richie, R.U.A. Gaming, Mr. Do!’s Castle kit. 
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QUARTER 


AFTER QUARTER 


autorovo 
kiddie rides 


of america inc. 


WHERE QUALITY 
, STAYS 
NUMBER ONE 


P.O. Box 907 
Fredericksburg, VA 22404-0907 
Telephone: 703/373-2853 


In Canada: 

Ralph’s Automatic Coin Machine Ltd. 
Burnaby, B.C. V3N 3C6 

Telephone: 604/525-5656 


In Europe: 


Cirkel Trading International b.v. 
3765 AA Soest., Holland 
Tele: 02155 17434 ¢ Telex: 73381 cirka 


$59 PER THOUSAND DELIVERED 
wx 25 DELUXE TOYS IN EQUAL MIX 
+ MULTICOLOR, SNAP-LOCK SHELLS 
+ ACCURATE COUNT OF FILLED EGGS 
FAST & FRIENDLY SERVICE 


CALL US COLLECT TODAY! 


> i an ae ie ai ae a ae ab ae ae ae me ae a a a a a a a a 2 2 ee ec 


pes, CLIP THIS COUPON: 
‘3-4. & SEND FOR FREE « 
“NEST OF EGGS” : 


LIMIT 1 SAMPLE OFFER PER CUSTOMER 
an ae ae ae ae ae ae ae ee ee ee ae ae ae ae ae ae a a a a 2 a 2 a 


INNOVATIVE INDUSTRIES, INC. 
Highway 71A South 
Carthage, Missouri 64836 
(417) 358-6891 


I RO” 
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AUTO-PHOTO 
SIGNS 
AMTRAK PACT 


A national operating agreement 
was signed between Nationwide 
Vending Services, Inc. and Auto- 
Photo System, Inc. which conveys 


- to Auto-Photo the exclusive right to 


install and operate its Photo Centres 
in all Amtrak railway stations now 
under long-term contract to Nation- 
wide Vending Services, Inc. 

“This will afford Auto-Photo 
access, under sub-contract, to all 
Amtrak stations which are included 
in Our national contract, and we 
expect that this activity will sub- 
stantially add to the overall client 
revenue,” said Fred Pollak, presi- 
dent of Nationwide Vending. 

Jerry Schill, president of Auto- 
Photo, said, “This arrangement with 
Nationwide Vending gives us long- 
term security and broadens our base 
in transportation terminals nation- 
ally. It also enables us to provide our 
services in more Amtrak stations 
and, in particular, Penn Station in 
New York City, the nation’s largest.”’ 

Nationwide Vending Services, 
Inc. is located in Upland, California, 
and it provides large national chain 
Organizations with single-source 
responsibility for the management 
and administration of amusement 
games, vending machines, and all 
other types of coin-operated equip- 
ment. Auto-Photo is located in 
Costa Mesa, California. * 


OVERSEAS 
SHOWGOERS 


World’s Fair Travel is offering a 
special package for industry mem- 
bers overseas who want to attend 
the AMOA Show in October. 

The package will include five days 
in a first-class hotel, air fare, trans- 
fers, and courier service. For infor- 
mation, call 0253-402666 or write 22 
Dean St., Blackpool, England. e 
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Everyone wins with English Mark Darts — the proven 
profit maker! It’s a skill game that the player loves, with 
self-scoring, LED display and a choice of eight games, 
from easy to difficult, for twenty-five or fifty cents per 
play. Operators will appreciate the long-term, steady 
earnings and maintenance-free operation, while the 
location owner gets a safe game with plastic-tip darts 
which encourages group play and brings in the 
BY crowds. Whether in an established location or opening 


new territory, English Mark Darts is a time-proven 
Arachnidz winner 


The Originator of Electronic Darts 


208 N. Madison St. @ Rockford, IL 61104 e 815-962-3919 e@ 1-800-435-8319 e TLX 270-5/7601 


From Digital Controls. The leader in the countertop industry. 
Our product lines have set the precedent for the industry. 

Our “Little Casino” gave you traditional card games-appeal- 
ing to the non-traditional game player. Tapping a new clientele- 
of non-arcade operators. 

And we didn’t stop there. We made an investment in updating, 
modifying and improving our product line. Like “Little Casino II” 
It has full-color graphics and a new horse racing game. And these 

features are available to update older units. 
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But you can’t see or hear what may be most enticing about 
our countertops. Our state-of-the art “Countercade” counter- 
top offers interchangeable software so you can change games 
without changing cabinets-in 20 minutes or less. And this coun- 
tertop’s “Game Brains” like “Fax” and “Pro-Sports” offers quiz 
and sports games customers will sit in line for. 

Especially with the latest laser disc technology employed in 
both “Countercade” and our newest game, “Cowboy Casino” 
Because the laser disc system has both audio and video 
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capabilities as real as life. To give customers some real live action. 

At Digital Controls we're always a step ahead. From the best 
countertops in the business to the latest in laser disc technology. 
We innovate. We don’t duplicate. 


< 
No other company can offer you the experience and qual- >> DIGITAL CONTROLS 


ity you get from Digital Controls. Backed by an operation and 


distribution network that never puts you out of the game. Or out Makers of Little Casino I, Little Casino II, & Countercade 
of profits. featuring Fax, Pro-Sports, Cowboy Casino. 
Now that’s what you call real Counter Force. 5555 Oakbrook Parkway, Suite 200, Norcross, GA 30093/(404) 441-3332 


©19R4 Piigital Controle Inc 
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Southern Amusement Company with his partner, 


Here is the first horse kiddie ride ever made. It 
was developed in Memphis by a health and gymnasium Kemmons Wilson, who later became founder and 
equipment manufacturer. The idea originated from chairman of the board of Holiday Inn. 
Og Ce noise y Use ib: Ol eye aninS and The cute little miss riding the horse is not Shirley 
Temple, but the daughter of Herbie Kay, a well- 


athletic clubs. 
eee Weds sera a Oda aeniOes iow known band leader who was playing in Chicago at the 
held at the old Hotel Sherman in the ’30s (probably ee Poe 8 
1936). Clarence Camp (left) was the first distributor | 
of the horse. Clarence was a well-known distributor in 
New Orleans Novelty Co. 


Memphis in the °30s, ’40s, and 50s. He founded 


The young fellow on the right is Lou Boasberg of 
* 
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Distributors and Operators 


Adapt To 


A Changing Market 


We're concentrating on vending, 
shuffle alleys, and bowlers. To avoid 
having to wait for shuffle alleys, we 
placed orders when we saw there 
was going to be a run on them. 
We're also selling more pool tables 
and jukeboxes. 

We're selling videos, but not to 
the extent we used to. About 35 per- 
cent of our sales are videos. We've 
definitely cut down on buying them. 
Conversions are going very well. 

We buy only the best games. We 
take a close look at the manufac- 
turers’ test reports and then put the 
games on our route for test for three 
to four weeks. 

Lasers are definitely not the 
answer. 

Marty Cerin 
Mountain Coin 
Denver, Colorado 


The market conditions are better 
for the first quarter of 1984 than 
they were for the last quarter of 
1983. During 1983, there was a tre- 
mendous fallout of used equipment. 
So much of it was aged that prices 
were lowered, and some of it went to 
the junk piles. In some cases, equip- 
ment was used for parts and a lot 
was sold through auctions. This was 
equipment that didn't return on 
investment for operators. 

For operators to continue to 
make decent earnings, they had to 
invest in some good new equipment 
to restimulate players’ interest. We 
had to bring the operators up to 
date. A lot of them paid off money 


that they owed, and they could spend 
some money. There’s a trend now 
toward jukeboxes, foosball, pinballs, 
and shuffle alleys. In order for an 
operator to stay healthy, he has to 
continue to buy equipment for con- 
stant rotation. 

A lot of excellent equipment 
has come out recently, like VS. 
Tennis, Spy Hunter, Punch Out’, 
Tag Team Wrestling, Crossbow, 
Great Guns,and Track & Field. Most 
of these games are sports-oriented. 
Americans today are a_ physical 
fitness society. Both children and 
adults are involved in sports and 
jogging. And everybody reads the 
sports pages or watches sports on 
TV. Everybody can relate to it. This 
new equipment is bringing back 
people who had stopped playing the 
games. Driving games like Pole 
Position II are always good too. 

Operators are more positive 
today. Revenues haven't increased 
much, but the number of coin chutes 
has decreased, so the operators who 
have survived are increasing their 
profits. 

I saw some of my customers at 
the AMOA show. People were still 
talking about laser games. But Birdie 
King and Crossbow were the best 
games I saw at the show. Most 
operators didn’t even see those 


games. 

We tried to make sure that 
whatever equipment we sold was 
good equipment that would mean a 
return on investment for the opera- 
tor. We've stayed in business by not 


overloading ourselves with equip- 
ment and by buying the proper 
equipment. We ve had a testing pro- 
gram for two or three years, and we 
take samples and test them for two 
or three weeks. 

The product is there. Those who 
are buying are reaping increased 
profits. I think 1984 will see the last 
of the shakeout, and 1985 should be 
a very good year. If the operators 
stay healthy, the distributors and the 
factories stay healthy too. 

Jim Frye 
Brady Distributing 
Charlotte, North Carolina 


Things are getting better, but 
there is no explosive repair process. 
We are still looking at a one- or two- 
year recovery period. It will take that 
long for the alleviation of the large 
debts operators had taken on. 

The revenue is just not there on 
video games. Other things like darts, 
pool, and a resurgence of sorts on 
pinball and shuffle alleys are doing 
well. Operators are dusting off some 
of these pieces and putting them 
out, but there is not so much new 
buying. 

The well-established street opera- 
tors are optimistic. They are feeling 
things are getting better, andI think 
they have a reason to feel that way. 
The street locations are the back- 
bone of the industry. Many of the 
arcades just rode the crest of a fad. 
Our area does not have a large popu- 
lation, so I don’t think we saw the 
massive failures like some other 
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areas. 

The expectations were higher 
than they should have been. Since 
Newton discovered the law of 
gravity, what goes up must come 
down—so we should have known. 
We are in an adjustment period, and 
hopefully by the end of the year, we 
should return to the baseline. We 
went way above the baseline during 
the video boom and have now 
dropped way below it. We have to 
remember that we are in the enter- 
tainment business and there is a 
market for it. That's the bottom line. 
It’s hard to be philosophical because 
It's just simply a matter of a lot of 
hard work. We've been there 
before—it’s not new. 

Somewhere along the line many 
lost sight of the three-way partner- 
ship between the manufacturer, 
distributor, and the operator. 

With equipment sales down, part 
of our long-term planning includes 
our computer efforts. It is oriented 
toward the coin-operated industry 
and 1s our continuing vote of con- 
fidence in the industry. 

Ray Hibarger 
Hanson Distributing 
Bloomington, Minnesota 


Things are looking better, and I’m 
optimistic. We've cut down our 
overhead as far as staff, we're watch- 
ing our buying, selling a lot of kits, 
and moving a lot of good games like 
Nintendo products and Williams, 
Mylstar, and Bally pins, and Valley 
pool tables. 

Some operators are also optimis- 
tic. Some have pulled in their horns 
as well. Operators are going back to 
basics—buying more pool tables, 
pins, and dart games. They are pur- 
chasing kits and being more selec- 
tive about the video games they buy. 
The words “laser game” are dirty 
words, and fortunately we don't 
have many left. 

Rick Koch 
Music Vend Distributing Co. 
Seattle, Washington 


It is still an ailing industry, but I 
don't think there are as many opera- 
tors crying the blues. However, | 
don't see any big upswing. We’re not 
out of the valley as far as the shake- 
out, but it’s slowly turning. 


Most operators want to buy good 
product. There isn’t the deluge of 
equipment that was forced on us. 
Manufacturers are realizing that 
they need to be accurate in testing 
and selective in what they put out. In 
the past it seemed like the engineers 
were competing to make the most 
complicated games. Overengineered 
and expensive games don't tend to 
make it except in arcades. But 
arcades are such a small percentage 
of the market. The operators are 
tired of arcade-oriented pieces that 
are expensive. They are looking for 
strong location-oriented pieces. 

I have vibrations that operators 
are buying the staple items. Although 
we don't sell dart games, I hear they 
are doing well in some areas. I feel 
though that it is an item that must 
be heavily promoted. Phonographs 
are our Number One item, and they 
are doing well. We have also seen 
some good activity on pinballs. 

Bill Kraft 
Shaffer Distributing 
Columbus, Ohio 


I think the industry is on hold 
right now. I feel that we have gotten 
a lot wiser. The substantial success- 
ful operators are keeping us in busi- 
ness by zot buying everything so we 
can tell the manufacturers they have 
to give us good equipment that we 
can Sell. If it is a good game, we can 
sell it. That 1s the secret, and the 
manufacturers are realizing that we 
must have good games. Every manu- 
facturer is capable of it. 

We are selling the staple items, 
but I hate the cliche “Back to Basics”’ 
because these things have always 
been there and have been a substan- 
tial part of the industry but just 
overlooked by some. This industry 
must, however, thrive on new tech- 
nology and new ideas. If we had to 
rely solely on the staple equipment, 
we wouldn't make it. 

I see very little optimism from the 
operators. It's a stand-back-and-look 
situation. Some operators are doing 
well but it’s spotty. The ones who 
are crying aren't very smart as far as 
I’m concerned. Many got so desper- 
ate that they started giving the 
location way too much and now can't 
get what they need to exist. 

During the video boom years, we 
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Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Casino Token Industry. No other supplier can offer you: 


¢ Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

¢ Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

° Wide array of all necessary Signs and Stickers. 

° Accessory Items in stock for immediate shipment. 


* Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 
Double-Token), Replacement Slides. 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles & Kits. 

Klopp Token Counters. 

Security Cash Controller 

Kwik Koin Token Dispensers. 
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e Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

e Hundreds of attractive Stock Dies . 

¢e NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

¢ Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 


HOLIDOME 
INDOOR 


RECREATION 
SENTE 


Copyright © 1982 © Van Brook of Lexington, Inc. ¢ All Rights Reserved. 


VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 


——ame (606) 231-7100 exa_—— 
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The ONE PLACE that has it all: 


ATARI © BALLY MIDWAY @ CENTURI ¢ CINEMATRONICS e 
EXIDY @ GAME PLAN @ MYLSTAR @ NINTENDO 
ROCK-OLA @ STERN @ TAITO © UNIVERSAL © WILLIAMS 


DYNAMO 


ARDAC @ AUTOMATIC PRODUCTS e COINCO 
MARS MONEY SYSTEMS @ MOYER DIEBEL @ RMI © SHARP @ TKW 


D. 
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—==2164 MARIETTA BOULEVARD ¢ ATLANTA, GEORGIA 30318 © (404) 352-3040=—} 


LAST YEAR IN PLAY METER... 


“The best promotional gift of all is a T-shirt 
with your arcade’s name on it. Whatever 
it costs you, you re going to get if back on 
a continuing basis with the person who's 
wearing if because he's advertising your 
arcade all the time...The key thing I'd say 
On promotions is to be aware of what's 
happening around you, and take 
advantage of whatever you can.” 


—Alan Saffron, 
“Coinman” interview 
June 1, 1983, p. 43 


didn't ignore our good customers. 
We didn’t seek out new operators or 
extend high credit. We didn’t look 
for the quick profit and didn’t charge 
high prices when the demand was 
greater. We pride ourselves on the 
service we have always given and 
being conservative so we didn't get 
stuck with big inventories. 

The shakeout is hard to predict, 
but it may last longer than we 
expect. I believe there may be some 
more manufacturers, distributors, 
and operators closing or selling out. 

Kent Larson 
Struve Distributing Company 
Salt Lake City, Utah 


I think things are looking up. The 
manufacturers are looking at differ- 
ent products and equipment today. I 
think that videos will become a part 
of the overall industry. We're seeing 
the return of pinball, shuffle alleys, 
and other basic equipment and a 
total amusement industry—not just 
video games. 

Operators are willing to buy 
equipment, but they are still being 
careful. I think it’s going to take a 
little time for the manufacturers to 
turn equipment around. 

Dean McMurdie 
Circle International Co. 
Los Angeles, California 


I am very optimistic about the 
industry. The players seem to be 
going back to the man-against-man 
games like darts, foosball, pool, and 
even pinballs. It is satisfying to me 
because darts has always been my 
baby since they came out. But four 
years ago, operators said they didn't 
want a dart game that only made $70 
per week. They wanted a video game 
that could make them much more 
money. Now they want the dart 
games. Our dart league should have 
over 100 teams this fall. 

We got started with foosball and 
have always promoted it. Some 
kicked out the foosball for video, and 
those same people are asking for 
foosball again. It seems we've come 
full circle. We also run a foosball 
league with about 20 teams. 

We have been selling jukeboxes 
for about six months in our plan to 
diversify. It is a piece of equipment 
the operator wants so we now have 
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Subsidiary of Kidde, Inc. BAY CITY, MICHIGAN 48707 


KIDDE (517) 892-4536 


CHARLES P. MILHEM 
PRESIDENT 


To all of our Operator Friends: 


For the second straight year you, the operator members of the 
AMOA, have honored us by naming the Valley Cougar Cheyenne as 
the "most popular pool table" and we are very pleased and 
grateful for you confidence. 


In an industry with wide swings in player preferences...with 
fads that come and go...with continuing changes in sales 
patterns, loyalty such as yours is especially warming. 


We like to think that your lasting friendship is proof that 
our philosophy of "if it's good for the industry that's the 
way we'll do it" is keeping us on the right track. 


Whatever your reasons, we are delighted to accept this honor, 
and pledge that our "team" of Valley employees, distributors 
and suppliers will continue to serve you in the best way we 
are able. Thank you. 


Sincerely, 


Tack 


Charles P. Milhem 
President 
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John Trucano 
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them. 

I think we have been successful 
because we are one of the few dis- 
tributors who don't operate, and it 
has helped keep the loyalty of our 
customers. Plus we bend over back- 
ward to please our customers. Our 
overhead is low which has enabled 
us to be competitive. 

In talking with operators, I feel 
they are seeing the light and getting 
out from those heavy contracts they 
had with some distributors increas- 
ing their cash flow. There 1s a hint of 
optimism. We're slowly getting 
through the shakeout, but until 
something really different comes 
along, I think there will continue to 
be people dropping out. 

Mike McWilliams 
General Leisure Corp. 
Portland, Oregon 


I'm optimistic. I think most 
operators have gone back to basics. 
We at Rowe are emphasizing vend- 
ing, jukeboxes, and bill changers, 
and the whole company is optimis- 
tic. | don’t know what the summer 
will be like, but the manufacturers 
haven't been giving us much to sell 
lately. Video games are very slow 
with the exception of Track & Field, 
Birdie King II, and Spy Hunter. 

Operators’ collections are off 20 
to 40 percent, and arcades are off 30 
to 40 percent. Videos and lasers 
have hurt a lot of distributors. 
Operators here have been running 
pool leagues and dart leagues, and 
that has been successful. 

Our company has stayed success- 
ful because of hard work, and we're 
working more closely with manufac- 
turers and operators. I don't see any 
changes right now, except that it’s 
going to be survival of the fittest 
among manufacturers, distributors, 
and operators. 

Terry Moss 
Rowe/Moss 
Des Moines, Iowa 


We try to be very prudent in our 
buying practices and stay on top of 
collections. We have streamlined 
the number of personnel. You could 
say we don't have the luxury of num- 
bers. 

We've also invested a lot into the 
business. We've automated the 


offices and redesigned our show- 
room. We monitor expenses on a 
daily basis. 

Our experience has been helpful. 
Greater Southern has been in the 
family for three generations. Per- 
severance and knowledge has been 
passed down. 

We bear with the industry's pro- 
blems. We're conservative—we 
don't go on tangents. When the 
industry is up, we plan for the hard 
times. We're wise in that sense, but 
it's still tough. The industry has a 
way tO go. 

Rubin Piha 
Greater Southern 
Atlanta, Georgia 


It's hard to sell dedicated videos. 
A lot of operators are paying the 
price of overbuying and saturation, 
and are now trying to survive. The 
shakeout is still going on, and when 
it is over, it will be more profitable 
for those who are left in the indus- 
try. 

There are good games out now, 
and people are looking at games like 
Birdie King and English Mark Darts 
because they have longevity. Kits 
are a large part of our business, and 
staples like pinball and jukeboxes 
have come back. 

I don't think many operators are 
happy with the situation today, but 
they are spoiled by the good years 
and forget that we've returned to a 
situation we had five or six years 
ago. They are buying a lot of kits, but 
kits aren't meant to replace 100 per- 
cent of dedicated videos. The return 
on investment on kits is good—if 
you buy the right kits. But some 
operators have hurt themselves by 
being overly conservative and not 
buying some of the new games 
which are earning well. Birdie King, 
for example, earns as well as Ms. 
Pac-Man did in its heyday. 

We're a family owned business 
that’s been around for 45 years. We 
watch our costs, overhead, inven- 
tory, credit, and receivables. We 
have loyal customers, and our advice 
is such that we didn’t load people up 
in the boom years. Most of the 
people who are in trouble now are 
those who jumped in during the 
video boom. Operators today are 
extremely cautious and are very sour 
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LOOKING FOR SOMETHING DIFFERENT TO ATTRACT THE CROWDS. 
TRY OUR MR. MUSCLE ARM WRESTLING MACHINE. ONE 
MODEL IN OUR COMPLETE LINE OF STRENGTH- 

TESTING MACHINES GUARANTEED TO PRODUCE YEARS 
OF STEADY PROFITS. OUR SELECTION OF KIDDIE 
COIN-OPERATED RIDES WILL DELIGHT THE YOUNGER 

_ KIDS AND PROVIDE A STEADY SOURCE OF 
, ) REVENUE FOR YOU. 
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MR. MUSCLE 


sey RED BARON 
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. = ZAMPERLA INC. 
. _— 16 Edgeboro Road - East Brunswick, 
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We re-invented 
the ball separator 


Not all ball separators are alike. And not all of them are 
reliable. Dynamo engineers re-designed their cue ball separator 
to work with both the special Dynamo 2,” ball and the standard 
over sized ball. Because it operates on the weight differences 
of the balls, no adjustment is ever needed. And Dynamo 
guarantees it for the life of the table. 


The Big D pool table is more than a game. It’s a solid, secure, 


maintenance-free investment. 


Call Dynamo today for the best coin-operated pool table ever 
built. 


ynamo Corporation 
1805 S. Great Southwest.Parkway 
Grand Prairie, Texas 75051) 


(214) 641-4286 1-800-527-6054 Telex: 732432 


VIDEO GAMES COME & GO 
BUT SOME EQUIPMENT 
LASTS & LASTS & LASTS 


Don't miss the June 15 issue featuring articles 
on pool tables, foosball, electronic darts, and 
other long term earners. 


on videos. 
Mark Singer 
Central Distributing Co. 
Omaha, Nebraska 


We cut down on all expenses. We 
stopped gratis service work and 
charge now for everything we do. 
We don't accept unlimited machines 
from the factories, and only buy 
what we can sell. By discussions and 
round table discussions at state asso- 
ciation meetings, we tell operators 
its belt tightening time for them 
and us. 

We are a large operator ourselves 
with four offices. We pretest every- 
thing on our own routes and share 
the findings with our competitors 
and our customers. Without healthy 
Operators, we won't have healthy 
distributors. 

The factories, distributors, and 
operators are all hurting. It's a chain 
of command type of thing. The fly- 
by-night operators, or the blue suede 
shoe boys, are dropping like flies. 
The old pros are having a tough 
time making it. The video bubble 
has burst. 

The video market is soft, to say 
the least. But Spy Hunter, Track & 
Field, and Kings of Steel are doing 
well for us. 

This is our biggest year with 
Rowe jukeboxes. We sell a lot of 
pool and dart games and a surpris- 
ing number of pinballs. You can 
always make money with the 
basics—you ll be able to keep food 
on the table until they come out with 
that next game. 

We're also pushing Valley pool 
leagues and Arachnid dart leagues. 

Were trying to put the human 
element back in the operating busi- 
ness and take the computer out. 
(Trucano said he has nothing 
against computers—he owns one.) 
Were no longer executives or 
trained technicians. If there’s a dirty 
machine, we scrub and clean it. 

I am definitely high on the indus- 
try. Ive seen valleys and peaks. 
We're ina pretty low valley, but if an 
Operator is not afraid to get a little 
perspiration on his brow, he'll keep 
his ship afloat. It’s back to work. 

John R. Trucano 
J-Mak Distributors 
Deadwood, South Dakota 
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EQUIPMENT SALES 
INCREASE IN NEW YORK 


BY MIKE SHAW 


Some New York distributors report significant increases in new equipment 
sales. Is tt a seasonal flash or an indication operators are back ina buying mood? 


ew York is a city where 
N price happen yesterday. 
From fashion to finance, 


whatever New Yorkers decide the 
rest of the world follows. So it is 
with some hope that coin-op execu- 
tives are now observing a substan- 
tial improvement in industry condi- 
tions in New York. 

“There's no doubt; there are a lot 
of smiling faces on the East Coast,” 
one manufacturer told Play Meter. 

“Sales are up 25 percent from the 
fourth quarter and about 20 percent 
from the first quarter of last year,” 
noted a jubilant Joe Cirillo, executive 
vice president of Betson Enterprises 
in Moonachie, New Jersey, just 
across the Hudson River from Man- 
hattan. 

“Everything is on the upswing,” 
added Al Kress, New York’s Coin 
Machine Distributors’ president. 

There are exceptions. There are 
operators and distributors in New 
York who said they are unaware of 
any recovery taking place. But, when 
most of the industry nationwide was 
at a standstill, operators were 
buying more games from distribu- 
tors 1n the Big Apple than for some 
time at the end of the first quarter of 
1984. Cirillo and Kress both recently 
held well-attended shows and 
reported strong sales, especially of 
pins, pool, and music. 

_-- And shuffle alleys have been 
especially popular in the East. 

“We've sold more shuffle alleys in 
the last three months than we sold 


Kress (second from left) and Al Jr. (left) congratulate phonograph prize 
winners from Miller Automatic. Kress entertained more than 300 people 
at his distributor show. 
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Betson Chairman Bert Betti looks on as Rock-Ola’s Vice President Bette at the last five years, said Mel 
Lockhart announces phonograph attendance prize winner, Joe Meddo of Sonier of Eastern Distributing in 
Friendly Vending. There was a tremendous turnout of operators and Philadelphia. 

factory representatives at Betson’s recent distributor show. “We're back ordered about six 
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weeks,’ said Joe Dillon, vice presi- 
dent at Williams, producer of the 
Triple Strike shuffle alley that ts a 
current hit of the East Coast. 


A sign from the East? 

If business picks up in New York 
and spreads to other parts of the 
nation, it will not be the kind of 
recovery industry observers expected. 
Those who have watched the coin 
game industry for decades note that 
peak periods have been started by 
the introduction of new technology. 

This is why the industry was 
monumentally disappointed when 
laser disc technology did not stir 
success. Although Dragon’s Lair was 
given rave reviews and was ushered 
in with great fanfare, it quickly 
became apparent laser disc technol- 
ogy would have far less impact than 
Pac-Man, Pong, or the introduction 
of electronic pins. Moreover, the 
excitement over the technology died 
quickly, leaving much of the indus- 


operator has cash and in February 
and March he started using the 
capital he didn't use in 1983,” Cirillo 
said. 

“Operators are being very choosy, 
but they recognize there is good 
equipment available now. Pins, 
shuffle alleys, and music are selling, 
but operators are buying videos too. 
Overall, our sales are up 25 percent 
from the last quarter of 1983 and 
about 15 to 20 percent better than 
this time last year.” 


Kits credited for comeback 

One distributor, who requested 
anonymity, proposed that ‘gray 
area’ games have produced revenues 
to enable New York operators to 
afford new amusement games. But 
others indicate that conversion kits 
have enabled operators to save 
money. Bill Cravens, marketing 
director for Universal’s Mr.Do! 
series of kits, agrees. 

“Operators have bought a lot of 


"Sales are up 25 percent from the fourth quarter 
and about 20 percent from the first quarter of 


last year.” 


—Joe Cirillo, Betson 


try shaking their heads. 

Although some contend that part 
of the responsibility for a resurgence 
in games sales in New York ts due to 
the recent surfacing of some good 
equipment, no one points to any one 
creation as being responsible. 
Instead, the buying spree in New 
York ts better attributed to a return 
to the industry basics. 

Any increase in new equipment 
sales, then, is not to be interpreted 
as a surge in public fascination with 
coin games. Rather, it is viewed as 
an indication that much of the 
shakeout period is over, leaving 
fewer operators to share in collec- 
tions, enabling them to clear much 
of the debt that kept them from 
buying new games throughout the 
last half of 1983. They are now ready 
for solid investments. 

If operators are indeed “back ina 
buying mood,” as Kress contended 
on the heels of his distributor 
showing, there are other reasons 
than better collections. “The strong 
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kits in the last year or so and that has 
helped them work their way out of 
debt,’ Cravens said. “In fact, opera- 
tors are the first in the industry to 
give signs of areturn to profitability. 
Distributors and manufacturers will 
hope to follow. 

“Thirty-eight percent of our 
market is in the East—New York, 
Boston, and Philadelphia,’ he 


* pointed out. “We sell more kits in 


New York than anywhere else in the 
nation.” 

But the piece that helped save 
businesses might be devastated by 
the very strength it imparted. If the 
upturn in Uptown persists, some 
distributors said they expect a down- 
turn in sales of conversion kits. 

“As soon as there is good 
(dedicated) equipment available, kit 
sales decline,’ noted Robert LeBlanc, 
general manager of Rowe's dis- 
tributing outlet 1n Dedham, Massa- 
chusetts. 

He added that what has happened 
in the European market could, as it 


MOLE 


Everyone loves Whac-A-Mole! 


Customers love to play, and 
you'll love the way it pays. 
Call us and let us 

tell you more. 

Bob’s Space 

Racers, Inc. 

427 15th Street 

Daytona Beach, 

Florida 32017 


Telephone: 
904-677-0761 


Manufactured in the U.S.A. 
Makers of amusement games since 1970 


PROM 8200 PROGRAMMER 


Intelligent programing algorithm, 20 seconds 
needed only to finish 2716 copy. 

@ Check, Verify, Read, Write, and Modify the 
PROM/EPROM in the programming mode. 

e Examine, Alter, Move, Fill, Upload, and Down- 
load the memory contents in the data mode. 

@ 32Kx8 dynamic RAM buffer with powerful 
memory handling capability from keyboard. 

e Allows data transfer/combine/separate from 
one PROM/EPROM type and size to another 
PROM/EPROM type and size. 

@ One RS232 port, for linking to the computer to 
upload/download data. 

e Simple to operate, over current indication, 
automatic check-write-verify sequence. 

@ Fully portable for field or in-plant use. 

@ One full year guarantee. 


HOFFMAN INTERNATIONAL 


312/280-7610 
600 McClurg Ct. Ste.309, Chicago, IL 60611 
Telex: 280208 Hoffmn. Int. Cgo. 
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“HELLO 


TELLY”. 


from NEW TECHNOLOGY 


The ONLY profitable pay phone 
with ALL these features: 
LOCAL, TOLL and LONG DISTANCE calling! 


HEAVY DUTY 
Handset Cradle VISUAL AND AUDIBLE 


INSTRUCTIONS 


wT EASILY INTERCHANGEABLE 
HINGED CABINET Coin Mechanisims 


for easy servicing 
and 


coin box removal a: 


FULL TRAVEL 
Touch Keypad 


CORNERLESS METAL RUGGEDIZED HANDSET 


Strain Relief 


HEAVY DUTY 
Armored Cable 
FULL FUNCTION, 
MICROPROCESSOR 
CONTROLLED 
with battery back-up for 
Fail-Safe Operation 


LARGEST 
Coin Box in Industry 
(comes standard with lock) 


NEW TECHNOLOGY COMPUTER INVENTIONS INC. 
P.O. Box 37, Bernardsville, NJ 07924 


DISTRIBUTORS WANTED ~~ \//°°-978 


32 GAMES IN ONE! 


The Answer To Video Game Profitability! 


Time per play is 
operator-adjustable 
(anywhere from 30 

seconds to 712 minutes) 


Player can change 
game within game 
cycle 


Game change in less 
than one minute 


New legal games 
available at less than 
$200 each 


Player can adjust 
skill level 


All games are legal and 
licensed to the manu- 
facturer by the copyright 
owners 


P.O. Box 37, Bernardsville, NJ 07924 


201/766-9720 


Time Machine and New Technology are registered trademarks of New Technology Group 


often does, forecast what will hap- 
pen in America. “European opera- 
tors have gotten all they can get out 
of the old games and sales of dedi- 
cated videos are up,” he said. 

Conversion makers are also 
beginning to price themselves out of 
their market, LeBlanc proposed. 
“Operators were willing to take a 
chance on a kit that cost $595 or 
$695,” he explained. “Now com- 
panies want $1,000 for a kit, and 
Operators are scrutinizing kit pur- 
chases just as much as they scrutin- 
ize dedicated games.’ 

David Gilfor, general manager of 


Active Amusements in Philadelphia, 


gecesrecespesoesessesereveesercrereessrrrselerrreereeerestttir ree ee 


AUCTIONS 


Charlotte, NC 


May 12 
Metrolina State 
Fairgrounds 
7100 Statesville Rd. 
Charlotte, NC 28299 


NAGA 


A 
Oo 


* ATARI * 
* MIDWAY * 


Memphis, TN 


agreed: “The high price of kits could 
lead to a resurgence in the buying of 
dedicated equipment. 

The replacement of beleaguered 
machines is also being touted as a 
major factor in any sales rebound, in 
New York or elsewhere. Jukebox 
manufacturers have known for 
some time that a replacement 
market would increase phonograph 
sales. It is at least partially respon- 
sible for the resurrection of Wurlit- 
zer product in the United States and 
is the principle incentive for invest- 
ments made in a new Seeburg effort. 
Pool table producers also recognize 
there is a replacement market for 


PRESENTED BY 


Ni ationac Amusement Game Auction 
CTHE INDUSTRY AUCTION LEADER’ 


-_50 


OF THE LATEST GAMES 


VWILLIAMS:* TAITO * SEGA’ 
STERN * BALLY * NINTENDO * 


UPCOMING AUCTIONS 


Oklahoma City, OK 


May 26 
Cook Cenvention 
Center 
255 N. Main St. 
Memphis, TN 38103 


June 9 
Oklahoma State 
Fairgrounds 
1-40 & | - 44 
Oklahoma City, OK 73147 


We specialize in the sale of new or used games by auction. 
CALL US FOR DETAILS ON THE CONSIGNMENT OR PURCHASE OF GAMES 
National Amusement Game Auction 


1919 14th St. Suite 405, Boulder, CO 8B0302 
800-458-5858 ext. 676 — 303-490-3999 


Indianapolis, IN 


Indianapolis, IN 46204 


their product. 


Warnings 

The industry must be cautious in 
viewing the rebirth of the buying 
spirit in New York as a promise of 
recovery for the industry. Better 
weather, the increases brought 
about by summer resort locations 
selecting equipment, the clearing of 
the debts of the videomania years, 
the replacement of worn out equip- 
ment—none of these factors indicate 
a lasting improved climate for coin 
game operators. 

And, despite the excitement 
being generated by ‘trucks going out 


June 23 
Murat Shrine 
510 N. New Jersey 


NAGA 
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N.C.M.I. SURVIVOR SEMINAR 
e JUNE 13-16 1984 e 
SHERATON ISLAND WEST 
SAN DIEGO, CALIFORNIA 


You are cordially invited to allend 


The Natrona! Coin JNachine Institute ’s Ha 
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seece 
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San Die go, California HEHE 
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R egistration Fee: $150. per S-erson HERE 


R.S.U.P. by May 15 EE 


Jnformal Aire Vag 


1 800-327-7724 
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f NATIONAL COIN MACHINE INSTITUTE 


YES! | want to be there. Send Registration and Reservation 
forms Immediately. 


GET A 
LOOK AHEAD 


MAKE YOUR 
RESERVATION 
NOW! 
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a 

§ 

é 

4 
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a 

s 
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There will be —___ people in our group attending. 
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TRY | 
Little 
Las Vegas 
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4 Games In One 
Poker 
Blackjack 
Slot Machine 
Craps 


100% Oak Cabinet with 
Convertible Harness 


IT’S LEGAL IN CALIFORNIA 


Approved in most 
California counties 


GAMES BY 
MERLIN, INC. 


3140 Polaris, Suite 22 
Las Vegas, NV 89102 
702/362-1388 


© 1983 Tech Star Inc. Licensed to 
Games by Merlin, Inc. 
Exclusive Marketing Co. 
Las Vegas Countertops 
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loaded every day,’ as Kress describes 
business at Coin Machine Distribu- 
tors, the industry executives inter- 
viewed for this article were cautious 
about projecting current gains into 
the future. 

“It’s happened in just the last two 
or three weeks,” Kress said in mid- 
April. He then explained away part 
of the recovery saying, ‘the weather 
has finally cleared and people are 
coming out of hibernation.” 

“I would be hesitant to say this 
means anything for the long run,” 
Dillon warned. “It is, after all, 
buying season for arcades along the 
East Coast.” 

“I want to be optimistic—the 
industry needs optimism—but I[ 
can’t say with certainty as yet that 


this trend is substantial enough to 
last,’ Cirillo added. 


Not spreading yet 
There ts also little indication that 
recovery has spread beyond New 


working its way back to a healthy 
volume.” 

Still, Sonier explained, he sees no 
sign of operators wanting to invest 
in much new equipment. Even 
games for summer resort locations, 
which normally would have been 
bought in March, still wait as 
operators “hold back for the close- 
outs.” 


Earlier industry levels 

Industry executives no longer 
expect their businesses to be as big a 
part of society as they were during 
the Pac-Man era. Rather, they 
search for signs that the industry can 
support the levels it achieved in the 
late 1970s. While the near $9 billion 
gross collections figure for 1982 may 
have been a high water mark, they 
believe the near $5 billion level of 
1979 is sufficient to support a size- 
able industry. 

The recovery being signaled in 
New York features the games that 


York. Distributors interviewed in 
Boston and Philadelphia said they 
have yet to experience a resurgence 
in equipment buying. 

LeBlanc said sales are down 30 
percent from what was a ‘very 
good” first quarter, 1983. “Within 
the last four weeks, business began 
to pick up,’ he observed, “but it 
faded quickly. There are no signs in 
Boston that things are getting much 
better, only that they won't get 
much worse.” 

“It will be another year before 
things really clear up,’ said Eastern’s 
Sonier who is marking his 38th year 
in the industry. “When people ask 
me how to get big in this industry, I 
tell them they have to survive the 
downturns. Our industry has never 
gone through a downturn like this 
one. There are still debts to be paid; 
there will still be some attrition. Our 
good customers have cleared out 
their debts, though. It is an encour- 
aging sign that the industry is 


made life secure in 1979. New and 
expensive technology is employed 
only where the location can support 
itand when the game indicates it can 
last long enough to produce a rea- 
sonable return on investment. 

There is no question that a wave 
of new equipment buying in New 
York indicates that operators there 
have become more financially 
sound. And the equipment they are 
buying indicates their priority is to 
root their businesses in financial 
responsibility. If the public is 
responding by patronizing pins, 
pool, music, shuffle alleys, and even 
some of the new video games, It is 
also indicating that it 1s enjoying 
freedom from the barrage of video 
product that was literally forced 
upon it in past years. 

For whatever reasons, there 1s 
action in the City. Whether that 
news will spread through the rest of 
the nation will make for interesting 
summer conversation. e 
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Scoring Success 
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Gadgets wants to be best, 


not biggest 
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In the Laboratory bar, a"°mad" mixologist will whip up a Honeydew Daiquiri, 
Blue Hawaii, or Scented Citrus Coffee, in addition to the standard libations. 
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After five out-of-town perfor- 
mances, Warner Leisure is bringing 
its show to New York, or at least 
within easy commuting distance of 
Broadway. 

Warner Leisure, a subsidiary of 
Warner Communications, recently 
opened its sixth Gadgets Restaurant 
unit in New York, a $1.8 million, 
11,000 square-foot establishment 
featuring quality food and drink, 
captivating decor, and entertain- 
ment delivered by computer-directed 
robots. 

The restaurant, says company 
President Robert A. Petrallia, 
“brings together what we know, not 
only about the restaurant business, 
but what we know about how people 
want to spend their leisure hours, 
and about the kind of diversions that 
will keep customers coming back 
time after time.” 

The Gadgets menu is varied and 
includes an assortment of munchies, 
salads, quiches, five kinds of burgers, 
Long Island bay shrimp, and pasta 
primavera. 

The elaborate decor features soft 
sculptures, special lighting, old 
advertisements, antiques, and, of 
course, gadgets ranging from air- 
plane propellers to washboards. 

Petrallia points out that the 
Restaurant Division approaches the 
chain concept in a new way: ‘It’s not 
just the atmosphere that’s different, 
but the fact that we're emphasizing 
gourmet-quality food, even though 
our prices are reasonable and service 
friendly. Americans are becoming 
more quality conscious about the 
food they eat, and we're reflecting 
that trend in our menu design and 
kitchen standards.” 
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Certainly a sound investment 


pe > ~ You just can't buy a more 


service free phonograph! 
These outstanding distributors 
will prove It... 


satellite 200 


The modern and original design with its 
light organ effect is suitable for every 
location. 


Music provided by a superb stereo 
system of 8 loudspeakers powered by 
2100 watt amplifiers. 


@ 200 selections separated into 
20 musical groups 


@ group selection by pressing “'G" 


@ back ground music groups can be 
programmed 


@ random play can be programmed 
from 1—120 minutes 


@ constant Hit-parade and pricing 
indication 

@ Hit record can be selected 
by operating “‘blue’’ key 


@ total Hit group can be selected 
by operating ‘“‘yellow’’ key 


@ superb stereo sound reproduction 
by 8 loud speakers with light organ 
effect 


@ hybrid amplifiers 2x 100 watt 
music power with AVC 


@ carriage comes into rest position 
at center of record magazine hence 
shortest possible scanning time 


@ equipped with hardware 
for ardac dollar bill validator 


@ wired remote control standard, 
wireless remote control available 
as option 


Latest computer technology 
to simplify the controls and 
assure maximum reliability. 


ARIZONA 


MOUNTAIN COIN DIST. 
3850 W. Van Buren 
Phoenix, AZ 85009 
602/269-7596 


CALIFORNIA 


BALLY ADVANCE 

540 Forbes Bivd. 

San Francisco, CA 94080 
415/871-4280 


C&W ROWE SALES & SERV. 
1801 W. Pico Blvd. 

Los Angeles, CA 90006 
213/282-0562 


COLORADO 


CONTINENTAL DIVIDE 
778 S. Santa Fe Dr. 
Denver, CO 80015 
303/778-7778 


CONTINENTAL DIVIDE 
685 Gunnison 

Grand Junction, CO 81509 
303/241-2153 


FLORIDA 


LAWSON MUSIC CO., INC. 
1810 42nd St. NW 
Winterhaven, FL 33880 
813/967-1171 


R.H. BELAM 
1541 NW 165 St. 
Miami, FL 33169 
305/621-1415 


ILLINOIS 


WORLD WIDE DIST. 
2730 W. Fullerton 
Chicago, tL 60647 
312/384-2300 


IOWA 


MOUNTAIN COIN DIST. 
751 Broadway 

Des Moines, 1A 50313 
515/282-6211 


KANSAS 


UNITED DISTRIBUTORS 
420 S. Seneca 

Wichita, KS 67213 
316/263-6181 


KENTUCKY 


CLEVELAND COIN INT'L. 
848G Nandino Blvd. 
Lexington, KY 40511 
606/231-8996 


LOUISIANA 


REN ENTERPRISES 
1711 St. Charles Ave. 
New Orleans, LA 70130 
504/529-2315 


MARYLAND 


COLUMBIA VENDING SERV. 
6424 Frankford Ave. 
Baltimore, MD 21206 
301/485-3700 


MASSACHUSETTS 


BALLY NORTHEAST DIST. 
1400 P. Providence Hwy. 
Norwood, MA 02062 
617/762-9300 


PLAYMOR MUSIC INC. 
111-R Hope St. 
Greenfield, MA 01301 
413/774-3124 


MICHIGAN 


WORLD WIDE DIST. (Detroit) 
2715 Nakota 

Royal Oak, MI 48073 
313/549-4900 


WORLD WIDE DIST. (G.R.) 
2740 Hague SW 

Wyoming, MI 49509 
616/532-1121 


MINNESOTA 


HANSON DIST. CO. 
9201 Penn Ave. So. 
Bloomington, MN 55431 
800/328-2866 


MISSOURI 


CONTINENTAL DIVIDE 
3188 Mercier St. 

Kansas City, MO 64111 
816/531-3944 


L&R DISTRIBUTING CO. 
1901 Delmar Blvd. 

St. Louis, MO 63103 
314/421-3622 


St. Louis, MO 63103 
314/652-1155 


MONTANA 


CONTINENTAL DIVIDE 
547 S. 20th St. W [#5] 
Billings, MT 59102 
406/652-1155 


NEW JERSEY 


R.H. BELAM CO., INC. 
500 South 31st St. 
Kenilworth, NJ 07033 
201/241-9339 


NEW MEXICO 


CONTINENTAL DIVIDE 
2429-C Quincy Ave., NE 

Albuquerque, NM 87100 

505/884-6400 


NEW YORK 


BALLY NORTHEAST 
601 Thompson Rd.N. 
Syracuse, NY 13211 
316/463-6251 


BALLY NORTHEAST 
170 French Rd. 
Cheektowaga, NY 14227 
716/668-5600 


R.H. BELAM 

1 Delaware Dr. 

Lake Success, NY 11042 
516/488-5600 


NORTH CAROLINA 


EASTERN DIST. 
Clemmons-Lewisville Rd. 
Clemmons, NC 27016 
919/766-7391 


PALMETTO STATE DIST. 
800 Semart Dr. 

Raleigh, NC 27604 
919/833-1633 


OHIO 


CLEVELAND COIN INT'L. 


17000 S. Waterloo Rd. 
Cleveland, OH 44110 
216/692-0960 


CLEVELAND COIN INT'L. 


614/846-8590 


ROYAL DISTRIBUTING CO. 


1210 Glendale/Milford 
Cincinnati, OH 45215 
513/771-4250 


OKLAHOMA 


SOUTHWEST VEND. SALES 


720 NW 4th St. 
Oklahoma City, OK 73125 
405/232-0253 


OREGON 


GENERAL LEISURE CORP. 


10055 S.E. Stark 
Portland, OR 97216 
503/256-3930 


PENNSYLVANIA 


MICKEY ANDERSON, INC. 
314 E. 11th St. 
Erie, PA 16503 
814/452-3207 


ATLAS MUSIC 

2231 Fifth Ave. 
Pittsburgh, PA 15219 
412/471-1704 


SOUTH CAROLINA 


PALMETTO STATE DIST. 
2700-A Spruill Ave. 
Charleston Hghts., SC 29405 
803/747-0726 


PALMETTO STATE DIST. 
2115 Commerce Dr. 

Cayce, SC 29205 
803/794-3512 


TENNESSEE 


BOYCE GAME SALES 
105 Davis Lane 
Shelbyville, TN 37160 
615/684-1562 


SAMMONS-PENNINGTON 
440 Monroe Ave. 
Memphis, TN 38103 
901/526-0611 


TEXAS 


BALLY SOUTHWEST 
6801 Commerce, Suite B 
El Paso, TX 79915 
915/779-5686 


GULF COAST DIST. 
3315 Milam 
Houston, TX 77006 
713/526-4891 


SOUTHWEST VEND. SALES 
2455 Irving Bivd. 

Dallas, TX 75207 
214/638-8411 


SOUTHWEST VEND. SALES 
4520 Tejasco 

San Antonio, TX 78218 
512/824-9223 


UTAH 


MOUNTAIN COIN DIST. 
3753 S. State St. 

Salt Lake City, UT 84115 
801/262-5493 


WISCONSIN 


THE LONDON DIST. CO. 
3130 W. Lisbon Ave. 
Mitwaukee, WI 53208 
414/344-3220 


For the United States 


LOEWEN-AMERICA 
Incorp. 312/451-1909 


Robots entertain 

Gadgets’ robots perform song, 
dance, and comedy routines. 

In the lounge, called the Labora- 
tory because the long, gleaming bar 
is outfitted with yards of glass 
tubing, and because drinks are 
served in oversized chemical beakers, 
the robotic performer is Sammy 
Sands. 

Sammy sings a bit, delivers dia- 
logue, and plays the piano. The 7- 
foot-tall robot is powered by pneu- 
matics and directed by a proprietary 
computer control system that 
Warner developed. Using a spe- 
cially-created program, he served as 
master of ceremonies at the New 
York opening, greeting guests and 
presenting the Gadgets story. 

Warner developed the Gadgets 
concept after three years of testing 
and of building developmental units 
in Ohio, Southern New Jersey, 
Maryland, Pennsylvania, and upstate 
New York. 

Petrallia said the company is in 
various phases of negotiation, and 
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Robotic Sammy Sands offers a special blend 
of memorable music and sophisticated 
patter at Gadgets restaurant. Sammy 

appears nightly in the lounge, providing 
different shows—from Hollywood reviews 
to 1950s’ retros pectives. 


construction for 14 other Gadgets 
restaurants is planned for com- 
pletion this year in Denver, Ft. 
Lauderdale, Tampa, Atlanta, Hous- 
ton, and the state of California. 
Petrallia also said that the com- 
pany plans to license Gadgets units 
on a limited basis to franchisees. 
“Our partners will be corporations 
who want to own multiple units, and 
who are seeking to increase their 
penetration and expand their cur- 
rent experience in the food, 
beverage, and leisure businesses.’ 


Quality over quantity 
Petrallia says, “We don’t want to 
become the biggest chain in 
America, only the best. For this 
reason, we are insisting that only a 
limited number of Gadgets restau- 
rant franchises be sold, and that 
franchisees have sufficient experi- 
ence and capital to ensure that fran- 
chised Gadgets will maintain the 
same high quality and concern for 
customers that we've established in 
our wholly-owned units.” ® 
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CALL US FOR SUPER PRICES!! 


Kits @ Parts & Supplies © New Equipment @ Lasers 


Authorized Parts Center 
for Pioneer Laser Discs 


WHOLE GAMES! 


CONVERSION KITS! 


WE'VE GOT IT ALL! 


“CALL NOW FOR PRICES” 


PROGRESSIVE GAME DISTRIBUTORS 


619/449-9010 
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1985 Friendship Drive 


Suite J 


El Cajon, CA 92020 
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1 Novelties.............. 


ME eIOIIS . oa cee eee es 
J} Table Games 
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Other Table Games 


Shuffle Alleys & Bowlers....... 


Alternative Equipment 


PHONOGRAPHS 


LASER DISC COMPUTER SYSTEMS 


Video Jukebox 
Works on a laser disc rather than 
tapes. Random access feature. 


NSM 


City IT 
160 selections with a see-through 
front. 


Prestige ES-160 
160 selections. Top nine records 
recorded in memory. Automatic 
random play of top record can be 
programmed. 


Satellite 200 
200 selections separated into 20 
musical groups. Total hit group 
selected by operating “yellow” 
key. 
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Sound Master 
160 selections. Individual pro- 
gramming by selector keys. 


= 
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240-1 
240 selections. Mechanism travels 
directly to next record to be 
played. Twelve high fidelity 
speakers. 


ROCK-OLA 


Grand Salon II 
160 selections. Displays top 3 loca- 
tion hits. Random complimentary 
play feature. 


Model 483 
160 selections. Digital microcom- 
puter system and bonus play 
feature. 


SUPER SOLN" 


Super Sound 490 
200 selections. One button selects 
up to 10 top tunes, push-button 
pricing system. 
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ROWE 


Bandbox 
200 selections. Bill changer stan- 
dard, central computer. 


SONATA 
Video Music Sonata 1050 
Entertainment Center Nostalgic replica of the Wurlitzer 
160 audio and 40 video selections. 1050. 100 selections. 


Betamax II format tape player. 


Big Blue 
200 selections. Bill changer stan- 
dard, central computer. 


U.S. BILLIARDS 
SALLY INDUSTRIES Video Sound 
40-50 video selections. New tapes 
Kentwood The Light Fantastic Musicbox available periodically. 
“Most Popular Record” button. 60 video selections in upright or 
Playmaker feature plays a record hideaway models. Selections 
every 20 minutes when machine include pop, humor, and sports 
is idle. videos. 
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Diana 
160 selections with 160-watts 


power. 


VIDEO MUSIC INTERNATIONAL 


Startime Video Jukebox Sod 
AO different video programs. 25" VUEUTENTES 8 
color monitor. Can be program- 
med for advertising messages. 


VIDEO SOUND INC. 


The Video Sound 
25" full-color monitor. Continuing 


supply of videotapes. 
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SL-700 
200 selections. Cream-colored 
jukebox with pulsating purple 
fluorescent lights and a dark grill. 


= 


ON 
———— 
——— 
—— 
Se 
———— 
— 
— 
— 
— ~ 


LEME) 


WURLITZER 


Caravelle 
200 selections. Play stimulator 
automatically plays selection 
every 10-30 minutes. 


Tarock 
160 selections. Furniture styled 
cabinet with different murals 


on lid. 


Tele-Disc 
160 selections. Egg-shaped with 
clear plastic top set on castors. 
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BALLY MIDWAY 


Kings of Steel 
Playing card theme with multiple 
skill shots. Four-player pinball 


with sound package. 


X's & O's 
Tic-tac-toe theme with three 
banks of stand-up targets. On Play 
Meter’s “Equipment Poll” seven 


times. 
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BHUZAC (ZACCARIA) 


Devil Rider 
Motorbike themed pin with two- 
level playfield. 


Sharpshooter II 
Remake of a 1979 pin features 
new graphics, sound, and play- 
field. On poll six times. 


Farfalla 
Colorful targets and playfield, 
rainbow bonus, and extra flipper otteae 
on each side. : 


Time Machine 
Moving playfield. Backglass 
graphics feature a 3-D effect. 


GOTTLIEB 


Jacks to Open 
Playing card theme with single 
level playfield. 


GAME PLAN 


Attila the Hun 
Single level playfield with spinner 
and captive ball feature. 
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Rack ’em Up 
Pool themed game. Features are 
tied together thematically. On 
poll nine times. 
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Ready-Aim-Fire 
Color-coded targets award prizes 
to sharpshooters. On poll seven 
times. 
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WILLIAMS 


Firepower II 
Multi-ball play, bonus features, 
extra scoring values. On poll 10 
times. 


Spy Hunter 
Highway pursuit and water- 
based chases. Available in up- 
right and sit-down models. On 
“Equipment Poll” six times. 


Major Havoc 
Multi-phased challenge with a 
new cabinet design. Appeared 
on Play Meter's “Equipment Poll” 


five times. 
BALLY MIDWAY 
ee G & the Gators 
Single level playfield; pool theme. Tranny 
= Pe z Video/pinball game. 
DEDICATED VIDEOS 


Xi ‘ + xt i) 
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Tapper 
Bartender pours and serves beer 
to endless parade of patrons. 


BHUZAC INTERNATIONAL 


ATARI 


Jack Rabbit 
Available as a dedicated video 
and as a kit this summer. 


TX-1 
Driving game with three monitors 
gives effect of passing objects. 


Root Beer Tapper 
Arcade version of Tapper. 
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DATA EAST 


Tag Team Wrestling 
Player wrestles with the Mad 
Mauler team and selects from 12 
different Moves. EXIDY Track & Field 
Olympic Games theme with six 
events for one to four players. 


Crossbow 
ENTERTAINMENT SCIENCES Gun game with eight-screen Appeared on poll eight times. 
adventure. Appeared on poll four 
Bouncer times. 
Player keeps undesirables out of MONROE DISTRIBUTING 


bar. Game features | million bytes 
of memory and 500 images. Birdie King II 

Golf theme game. Appeared on 
poll five times. 


ENTER-TECH NEW TECHNOLOGY GROUP 
Big Paw’s Cave KONAMI/CENTURI The Time Machine 
Moppet video featuring the Ber- Multi-game machine with 16 
enstain Bears. Designed for chil- Circus Charlie game capacity. Upright version 
dren 9 and under. Six circus events. offers External Video Output. 
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LASER DISC 
GAMES 


ATARI 


Firefox 
search and destroy mission based 
STERN ELECTRONICS on Clint Eastwood movie. Fea- 
tures an instruction film clip and is 
available in cockpit or upright. 
On Play Meter'’s “Equipment Poll’ 
twice. 


Great Guns 
One or two-player gun game with 
nine target screens. On poll once. 


NINTENDO 


Punch Out!! 
Player fights six boxing chal- 
lengers. Dual screens and live 
action commentary. 


Vers 


BALLY MIDWAY 
VS. Tennis NFL Football 
i TAITO AMERICA strategy game with NFL footage. 
ae i ae ee ae Uses RCA's Random Access Video- 
right and sit-down models. 10-Yard Fight Disc player and is anna e bet 
One or two player football game eer aaa acceptor. On po 


with continuous play feature. 
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FUNAI/ESP 


Interstellar 
Shooting action with elaborate 
space graphics and background. 


KONAMI/CENTURI 
Badlands 
CINEMATRONICS Shooting game with a western 
theme. 
Dragon's Lair 


Adventure game featuring Don 
Bluth animation. On Play Meter 
poll 17 times. 


MYLSTAR 


MA.C.H. 3 
Player shoots at targets on actual 
film footage. Two-game option. 
On poll nine times. 


STERN 


Atomic Castle 
Game of conquest and survival 
produced by Stern and Laser Disc 
Computer Systems. 


DATA EAST 


Bega’'s Battle 
Shoot-em up game with laser 
background, buy-in option, and 
40 scenes. 


PLAY METER, June 1, 1984 


Cliff Hanger 
Hero attempts to rescue princess. 
Four-way joystick and two action 
buttons. On poll five times. 


WILLIAMS 


Star Rider 
Motorcycle race through space. 
Operational handlebars, motor- 
cycle-type controls, rearview 
mirror. On poll once. 


ss 


Jr. Pac-Man 
seven new mazes and a new 
ghost character. Also available as 
a dedicated upright. 


CONVERSIONS 


ALWAY ELECTRONICS 


Dr. Micro 
Shooting game. Comes with a 
vertical game board. 


Popper 
Game play similar to Q*bert, 


Meu toii 
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Pole Position II 
An improvement on the original 
with new raceway challenges, 
graphic and scenic enhance- 
ments. On Play Meter's “Equip- 
ment Poll” eight times. 


Up ‘n Down 
Driving game conversion for 
Zaxxon and Frogger. Also avail- 
able as dedicated video. 


ATARI 


Cloak & Dagger 
Complex, spy-themed game with 
more than 30 different screens. 
Conversion for Williams’ games. 


BALLY MIDWAY 
Millipede Galaxy Ranger CINEMATRONICS 
Millipede in kit form. Player is space cowboy armed 

with a laser cannon. Operator Space Ace 

adjusted base clock feature gives Laser disc conversion for Drag- 
all players a minimum amount of on’s Lair with 25 minutes of Don 
game time. Conversion for Astron Bluth animation. On poll three 
Belt. times. 
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Cobra Command EXIDY 


Conversion for Bega’s Battle. 
Cheyenne Gun 


Shooting game conversion for 
Crossbow. 


Fax II 
CROWN VENDING Conversion for Fax with new ques- 
tions and answers. 
Superbike 


Motorcycle racing game design- 


ed to convert Donkey Kongs. 
EASTERN MICRO 


Dinosaurs 
Player uncovers dinosaur skele- 
tons. Good rotation piece. 


DATA EAST 
Boomer Rang't Hoccer Max-A-Flex System 
Quest for treasure game avail- Hockey player battles androids. Contains the games Astro Chase, 
able for the DECO Cassette System Player has option of three diffi- Boulder Dash, Bristles, and Flip 
or as dedicated upright. culty levels. & Flop. 
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KONAMI/INTERLOGIC 


Mega Zone 
Game play similar to Xevious. 
Converts any vertically mounted 
raster scan monitor game. On poll 
twice. 


Pandora's Palace 
Maze game with eight “floors” 
and skill levels. Converts any ver- 
tically mounted raster scan moni- 
tor game. 
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Time Pilot ’84 
Time Pilot with new action in kit 
form. 


MAGIC CONVERSION 


Eeekk 
Conversion for Pac-Man games 
with 30 different phases. 


The Glob 
Elevator/maze type kit for Pac- 
Man games. 


Super Glob 
Faster and more difficult version 
of The Glob. 


NICHIBUTSU 


Skelagon 
Similar to Defender. 


Tube Panic 
Player tries to get through tunnels. 


g a enor 
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NINTENDO 


Donkey Kong 3 
Three-screen scenario with new 
play elements. On poll three times. 


NOVA GAMES OF CANADA 


Intrepid 
Game of international spies and 
espionuge. Also available as a 
dedicated video. 


Starex 
Outer space shooting game also 
available as a dedicated video. 


Touchdown Football 
Football game that converts hori- 
zontal monitor games. Also avail- 
able as dedicated video. 
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Gold Medal 
Film footage of Bruce Jenner. 
Laser disc conversion for Goal to 
Go and Cliff Hanger. 


TAITO AMERICA 


Elevator Action 
Players maneuver secret agent 
through a building. Converts 
Alpine Ski, Wild Western, Jungle 
Hunt, and Front Line. On poll 13 
times. 


SENTE 
Snake Pit 
Conversion for Sentes game UNIVERSAL 
frame system. 
Jumping Jack 


Game play is similar to Frogger. 
SNK ELECTRONICS 


Marvin's Maze 
Somewhat similar to Atari's Crys- 
tal Castles. 


Mr. Do!’s Castle 
Climbing game. Appeared on 
poll five times. 


Space th Ben ies for ieee tl hada 
see ie ; Exerion Roller coaster themed game. 
vertical raster MONIOTS. Outer space war game available 


as a universal conversion kit. 


Nova 2001 
Space game with 64 screens. 


— ENCITONG! len 
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STERN ELECTRONICS 
WICO 
Goal to Go The Tin Star 
Player selects and completes foot- Brings back “Zeke” as a sharp- Champion Baseball 
ball plays from live footage. Con- shooting sheriff. Also available as Champion Baseball by Sega 
version for Cliff Hanger. a dedicated video. available as kit. 
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Blaster 
Converts Williams’ horizontal 
monitor games. Outer-space 
adventure. 


Mystic Marathon 
Marathon race through island 
configurations. Converts Williams’ 
horizontal monitor games. 
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TABLETOP 
GAMES 


DIGITAL CONTROLS 


Countercade 
Game Brains system includes Pro 
Golf, Pro Bowling, and Fax, 
licensed from Exidy. 


TYPE IN YOUR 
MESSAGE AND 
Boost UP 
SALES 


Little Casino II 
Includes poker, blackjack, craps, 
and Hi-lo. Contains voice feature 
and optional advertising key- 
board. 


COMPUTER KINETICS 


You-Pick-It II 
Eight-in-one game pak also avail- 
able as a conversion kit. Has a 
programmable bulletin board. 


a ooo 
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HOUSE OF CARDS 


House of Cards 
Four-games-in-one machine. 
Choice of poker, blackjack, craps, 
horse racing, slots, and red dog. 
13” color monitor. 


IDA 


Chips 
Five casino-style games: poker, 
twenty-one, craps, baccarat, and 
dogs. 13” screen, swivel base, and 
illuminated coin entry. 


LOU PAVLOFF ASSOCIATES 


Mini-Boy 7 
Seven different games on a single 
board. 14” monitor and 88-char- 
acter message. 
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MERIT INDUSTRIES MERIT INDUSTRIES TECHSTAR 


Pit Boss Tablestakes Spirit Casino 
Offers choice of four games: Six-handed poker available in Four-games-in-one machine 
poker, blackjack, craps, and acey 5-card draw or 7-card Hi-lo stud. includes poker, blackjack, craps, 
deucey. Humorous callouts and 13” monitor or 9” mini monitor. or casino (slot). Features pro- 
solid wood cabinetry. grammable message mode. 


TABLE GAMES 


Professional Coin-Op 


7’ and 8’ lengths. 


AMERICAN SHUFFLEBOARD 


Classic 
6’, 6%’, 7’, 8’ billiard table with six pockets. 


DYNAMO 


Big D 
6’, 6%’, 7’, and 8’ lengths with six pockets. 


BRUNSWICK 


Gold Crown 
7’ and 8’ pool tables. 
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K ENTERPRISES 


Lion's Head <> 
6’,7',or 8 table with push chute or battery operated drop 
chute. UBI 
Series 500 
Available in 6’, 6%’, 7", and 8’ lengths with push or drop 
chutes. 


Silver Shadow 
6’, 7’, or 8 pool table with push chute or drop chute. 


Series 1000 
6’, 6%’, 7’, or 8’ lengths with push or drop chutes. 
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MONTANA BILLIARDS 
The Boss ws 
Pool table with six pockets. 
U.S. BILLIARDS 
MURRAY & SONS Pro 


In four sizes with steel legs and mirror insert. 
M-1 
6 and 7’ table with push chute. 


62 PLAY METER, June 1, 1984 


OTHER TABLE GAMES 


Quantum 


In four sizes with push chute or two drop chutes. AIR-TABLE-HOCKEY 


Air-Table-Hockey 
Regulation sized table with drop chute. 
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VALLEY 


Cougar Cheyenne 
6’, 64’, 7’, 8’ lengths with push or drop chutes. AMERICAN SHUFFLEBOARD 


Bumpa 
Regulation size rebound table. 


Cougar Ltd. | Cis WR ae 
7% length Push chute. 


DYNAMO 
Soccer 
Push or drop chute on regulation-sized foosball table. 
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K ENTERPRISES 


Silver Cloud SST 8 
103” x 52” air cushion hockey table. Air cushion hockey table with twin drop chutes. 


IMPERIAL BILLIARDS 


Premier Soccer 
Regulation sized foosball table with push chute. 


PENN-RAY SUTRA 


Tournament Soccer 
Regulation sized foosball table with push chute. 


TORNADO 


Tornado Soccer 
Foosball table in marble-like finish. 


U.S. BILLIARDS VALLEY COMPANY 
Club Tiger Cat 
Bumper pool table in regulation size. Bumper pool table with push chute. 


SHUFFLE ALLEYS AND BOWLERS 


AMERICAN SHUFFLEBOARD BALLY MIDWAY EXIDY 
Royal Longboard 10 Pin Deluxe Tidal Wave 
Shuffleboard in 16’, 18’, 20’, or 22’ Shuffle bowler for one to six play- One or two player ball roll-up 
lengths. ers. Optional ticket dispenser. game in 6’ length. 
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GAME TECHNOLOGY 


Bumper Shuffleboard 
A-shaped shuffleboard with play 
barrier which activates when time 
expires. Attract mode with LEDs 
in backglass, illuminated scoring 
buttons. Measures 105” = 72”. 


SKEE-BALL 


ot oon nt oem ood 
p Ye s.00. YC 00 
Skee-Ball 


Players test skill in ball roll-up 
game. Ticket dispenser. 


NORTON COMPANY 
High Ball 


Target bowling alley with ball 
ee detectors. Adjustable winning 
Boom Ball score levels and selectable six or 


Cannon firing and audio effects. 
Ticket dispenser. 


nine ball play. 
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Mini Skee-Ball 

A 63’ version of Skee-Ball. Six or 

nine ball selection. 


Ten Pins 


MONROE DISTRIBUTING Bowling game with light, sound, 
and ticket dispenser. 


Bowl 
Six player bowler with selectable 
games and 50-cent play. 


SUPERBALL 


Superball 


Electronic ball roll-up game in 
three lengths. 
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UBI 


Bank Roll 
Ball roll-up game in two lengths. 
Optional ticket dispenser. 


U.S. BILLIARDS 


Super-Bowl 
Six different bowling games for 
one to six players. 26” video 
scoring and attract modes. Prints 
score records on tickets. 


WILLIAMS 


Triple Strike 
Shuffle alley with resetting pins. 
Optional ticket dispenser. 


NOVELTIES 


Pattie Cakes 
Touch the lighted cupcakes. Pro- 
gressive difficulty levels. 


ARACHNID 
English Mark Darts 


One to four player electronic dart 
game with choice of eight games. 


BALLY MIDWAY 


Midnight Marauders 
Shooting game with space theme. 


Whac-A-Mole 
Reflex game. Whack moles as 
they pop out of holes. 


BOB'S SPACE RACERS 


Bully Buster 
Whac-A-Mole tailored to younger 
children. 


DESTRON 


Main Event 
Electromechanical boxing game. 


PLAY METER, June 1, 1984 


IDEA 


FRANTZ/JOHNSON 
All-American Darts 
U.S. Marshall as ' Tournament sized darts and inter- 
Electromechanicd! shooting changeable target head sizes. 


game. 


Royal Dartes 
English Bristle Board styling of 
tournament-sized target. Five 
games of skill. 


Blitz 
Bar-top reflex game for one or two 
players. 


ICE 


Chexx 
Two to four player hockey game 
with Lexan dome and impact 
resistant plastic base. 


KASCO 


Caribbean Pirates 
Shooting game with 12 targets. 20 
shots per quarter. 


Century Dartes 
Fire Escape Tournament-sized dart face. 
Electromechanical game in Electronic scoring on five different 


video style cabinet. games. 
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The Driver II NAMCO 


Driving game available through 


North American Amusement. Shoot Away 


Authentic looking shotgun for 
skeet shooting on wide screen. 
Scenery changes. 


Happy Hammer 
Players hit lighted profiles with 
padded mallet. Optional ticket 
dispenser. 


Humphalump 
Penny Falls type unit for four play- 
ers. Similar to Bulldozer game. 
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Sweet Licks 
Ninja Gun Hit targets with mallet as they pop 
Shooting game with moving up. 
targets. 


SKEE-BALL 


Aqua Blaster 
Player sink balls in. pockets with 
high pressure water gun. 


NORTON 
Stagecoach Happy Feet 
Shooting gallery with |] moving Players stamp lighted panels. 
targets and sound effects. Optional ticket dispenser. 
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WILLIAMS 


Rat Race 
Joystick controlled playfield that 


VENDING INTERNATIONAL tilts and tips within cabinet. Op- 
tional ticket dispenser. 


Catcher Frog 
Catch flying balls in frog’s mouth. 
Optional ticket dispenser. 


TAITO 


Ice Cold Beer 
Electromechanical game that 
tests skill and coordination. Con- 
trol ball without tilting the ma- 
chine. 


ZAMPERLA 
Frog Ball Mr. Muscle 
Player tries to get balls in frog's Arm-wrestling game with several 
mouth. Optional ticket dispenser. Gifficulty levels. 


Zeke’s Peak 
Arcade version of Ice Cold Beer. 


Frog Hunter 
Shooting game with ticket dispen- Punchball 
ser. Punching-bag game. 
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ALTERNATIVE 
EQUIPMENT 


AMERICAN PRODUCTIVITY CORP. 


Deluxe Heart Rate Monitor 
Heart rate machine. 


BREATH | 
ANALYSER 


Improve Your Health 
Fitness tester machine which tells 
customer which vitamins he lacks. 


Need a Decision 
Customer asks machine a ques- 
tion, places his hand on machine, 
and receives d yes or no answer. 


Test Your Memory 
Machine tests customer’s memory. 


AIR-PORT SYSTEMS 


Breath Analyzer 
Uses plastic tube with crystals to 
test alcohol blood content. Each 
test costs $1. 


AIR VEND INC. 
Alr-serv machines 


Provides air, air and water, and 
air and vacuum machine services. 


ALLIANCE INDUSTRIES 
Acc-U-Air 
Mobile air systems. 


Pr WREATH-ALcOMOL TESTER Hf 7 
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BHUZAC INTERNATIONAL 


Love Meter 
Player puts hand on love sensors. 
Machine flashes and selects 
random love message. 


COMPUNETIC DEVICES 


Bio-Rhythm 
Bio-rhythm card vending ma- 
ALLSTATE DISTRIBUTING chine. 


Breath Alcohol Tester 
Uses disposable straws to give 
breath sample. Gives digital 
readout of alcoho! level. 
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DATA EAST 


Destiny 
Fortune telling machine based on 
numerology. Customer selects 
printouts from four categories. 


DESTRON 
Astrology Reader 


Gives astrology forecasts. Elec- 
tronically synthesized speech. 


Bio-Rhythm 
Gives bio-rhythm readings and 
daily lucky numbers. Variety of 
graphics. 
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Lil Top Circus 
Holds 500 capsules and dispenses 
any capsule size. 


Big Top Circus 
Holds 600 capsules and dispenses 
any capsule size prizes. 


Fun Chicken 
Holds more than 1,000 eggs. 
Cackles every 10 seconds to every 
five minutes. (Adjustable ) 


The Valet 
Shines and polishes shoes with a 
choi¢e of two polish colors. In- 
cludes a 16” x 6” message panel. 


OMACO 


Omaco 4000 
Physical fitness computer tests 
stress levels and heart rate. Micro- 
LUCKY LABS processor controlled. 


Sober Meter 
Tests players’ reaction time and 
alertness with a video-type game 
of skill. Gives Alcohol Quotient by 
blowing into machine. 


RAND OF PHOENIX 


MOVIE HUT 


Air, Water, Vacuum machines 
Air, air/water, water, and vacuum 
machines. 


Breath Alcohol Scanner 
Subject blows into straw for blood 
alcohol reading. 
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O’SUN COMPANY 


The Circus 
Handcratted puppet shows avail- 
able in six models. 


i ; 
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TANNING HUT 
Check It Out! 
Pulse monitor with handgrip sen- 3 The Tanning Hut 
sors. Graphically styled heart Uses UV-A approved tanning rays 
pulses and beeps in rhythm with for 8-minute tans. Module is 84” x 
customer's heart. 35/4" «x 367%". 
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BLOOD PRESSURE 
HEART RATE 


2 BIMB: MBO 


/\3 RING CIRCUS 
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TECH-VEND MARKETING 


Heart Rate Mini-Clinic 
Computerized blood pressure 
and heart rate monitor. 


UBI The Crane 
— sagt paid I i Dispenses candy or small objects. 
ae rate monitor vending Bimbo the Clown Holds 60 pounds of product and 
macnine. Dancing clown puppet show. rotates merchandise. 


. 
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TONK-A-PHONE VENDING INTERNATIONAL THE WRIGHT GROUP 
Air Talker Cappy Cotton Candy Clown-A-Round 
Air machine with recorded adver- 


Coin-operated cotton candy 


Holds 1,000 capsules or eggs. 
tising messages. machine. 


Synthesized music program. 


Mali Billiard Cloth 


#824—Plain, #924—Rubberbacked 
The Henry W.T. Mali & Co.. Inc. 


257 Park Ave. South 


| Fast-Playing, Long-Wearing cloth for 
New York, N.Y. 10010 


Order Dept.: 800-223-6468 coin-op tables. 
N.Y. 212-475-4960 


TWX 710-581-5522 Available through your distributor. 


Call Toll Free: (800) 223-6468 Write or call for color card. 
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GENE'S 
GUDGEMENTS 


By 
Gene 
Lewin 


‘Goal to Go’ vs. ‘NFL Football’ 


Goal to Go/Stern laser disc 
Play: The player is involved ina 
football game and must choose a 
play that he thinks will be successful. 
Once a play is chosen, actual footage 
of a staged football game appears on 
screen, and the player must make 
the right moves with the joystick 
and hands and feet buttons to do his 
best with that play. If the wrong 
move is made, the pass 1s 1ncom- 
plete or the player is tackled. 
Controls: A Wico four-way joy- 
stick and a separate button for hands 
and feet. They work much the same 
way as they do in Ciiff Hanger. 
Graphics: The graphics are actual 
footage of actors portraying football 
players. 
Sound: Actual sounds from the 
football game are used. 
Originality: Using real footage 
of a football game is a very new idea. 
Opinion: Goal to Go has a good 
concept—Stern just did not do it 
right. The players in the football 
game are not pros; they do not even 
look like they are trying to play a 
good game. As a $5,000 game, there 
is NO way it is even close to being 
worth it. It is a marginal game even 
as a conversion. I’m not sure how it 
can be done, but a football game 
should have good potential if it is 
done right. Watch for this game to 
become a closeout or appear at 
greatly reduced prices. 
Rating: As a complete game: 1. 
As a conversion: 3. 


NFL Football/Bally Midway 
laser disc 
Play: In this game one player 


The Return on 
Investment 


(ROI) RATING SCALE 


10 Fantastic. Cream of the crop. 
Should make Number One in 
the chart. 

9 Great. Will make the top 5 in 
chart. 

8 Good. Should make the top 10 in 
the chart. 


7 Better than average. Might 
make the top 10 but won't stay 
there for very long. 

6 Slightly above average. It's 
lucky if it makes the top 10. A 
good investment as a conversion 
only. 

5 Just average. Only worth con- 

sidering at a bargain price or asa 

conversion. 

Slightly below average. 

A 30-day wonder. 

Poor. Not worth considering at 

all. 

Absolutely terrible. Not even 

worth playing. 


Now A 
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selects one of five plays, and in the 
two player mode, both players 
compete against each other. After 
both players select a play (or the 
computer in the one player mode), 
the game plays out a filmed play 
from a real game with the sports- 
caster reporting the action. The 
player has no further interaction 
after selecting the play. 

Controls: Five lighted buttons, 


like the ones used on Atar1's start 
buttons, with half a plastic football 
covering them so the opponent 
cannot see them. Other than select- 
ing the play, there is no other 
control. 

Graphics: Bally uses actual film 
from past NFL games. While the 
players are selecting the plays, 
computer graphics show the teams 
huddling and cheerleaders cheering. 

Sound: It sounds exactly like 
watching football on TV, including 
the sportscaster. 

Originality: Although different 
from Stern’s Goal to Go, it seems 
that Stern had the first football 
game, as it was the first to exhibit 
one at a trade show. 

Opinion: Having the real NFL 
game footage is nice, but the game 
does not have enough player inter- 
action. Just selecting the plays 1s not 
enough. Watch for this game to 
appear at a reduced price. 


Rating: 3 


Comparing the games: 

Goal to Go is better in respect to 
player interaction after the play ts 
chosen, but its disadvantage 1s that 
the football players are not believ- 
able. In NFL Football, Bally uses 
actual footage from past football 
games, but there is no player control 
except for selecting the play. Players 
might as well watch TV. 

If there was some way of. com- 
bining the realism of NFL Football 
with the player interaction of Goal 
to Go, we would have a good game. 
As it stands now, neither game 1s 
very fun to play. & 
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TO FIRE 


BY KENT BANNING 


THE EROSION OF 
MANAGEMENT'S RIGHT 


usiness owners have histori- 

cally enjoyed the legal right to 

fire or terminate employees at 
will—i.e., without cause or without 
having to explain the reason for the 
dismissal. That right helped to pro- 
tect the owners’ ability to control 
their organizations. 

Recently, however, the right to 
dismiss employees without cause 
has become subject to legal chal- 
lenges. Some of those challenges 
have led to court decisions that 
change the traditional concepts of 
the rights of employees and 
employers. Other challenges have 
come in the form of new laws that 
also alter the traditional concepts. 

In any event, you should recognize 
the potential for a successful legal 
challenge to your right to fire an 
unwanted employee at will. That 
knowledge may prevent a_ hasty 
action that involves your business in 
a potentially expensive lawsuit. At 
the same time, you should take some 
steps that help protect your business 
against such litigation. 

The potential for litigation arises 
primarily from three premises. 

Most business owners already 
recognize the limitations that anti- 
discrimination laws place on the 
right to fire an employee. Firing an 
employee because of race, religion, 
sex, national origin, or age is pro- 
hibited by numerous state and 
federal statutes. 

Apparent “retaliatory dismissal” 
provides the second major premise 
for challenging a firm’s right to fire 


an employee. 

For example, you may encounter 
problems if you dismiss an employee 
who reports or refuses to become 
involved with a product or practice 
that endangers public safety. Several 
state courts have ruled in favor of 
employees who were fired for 
publicizing a firm’s faulty products 
or unsafe practices. | 

A challenge also can arise if you 
dismiss an employee for reporting 
or refusing to become involved with 
practices that violate public policy. 
The wide interpretation of the term 
“public policy” further increases the 
potential for legal challenges. So far 
the courts have dealt with price 
fixing, overcharging, kickbacks, and 
other unethical practices. Moreover, 
a growing number of court decisions 
favor the employee who brings the 
action in response to retaliatory 
firing. 

Finally, you may not fire an 
employee for refusing to violate a 
town, state, or federal regulation. In 
some instances, laws specifically 
prohibit retaliatory dismissal. 
However, even in the absence of a 
specific prohibition, you can safely 
assume that the courts will side with 
the employee who refuses to violate 
a law. 


Implied contract 

The existence of an implied con- 
tract provides the final major 
premise for a legal challenge to an 
employee’s dismissal. 

Written contracts often define 


the rights and obligations between 
unions and management. Indeed, 
most union contracts require ‘‘just 
cause’ for dismissal. On occasion, 
similar contracts may exist between 
non-union employees and em- 
ployers. However, those in the labor 
force without written contracts 
traditionally have been considered 
to be “at will” employees—i.e., sub- 
ject to dismissal at the will of the 
employer. 

Several state courts now have 
ruled that a written contract is not 
necessary to remove employees 
from the “‘at will” category when it 
comes to dismissal. Indeed, other 
types of written agreements such as 
employee handbooks, letters, memos, 
and even oral agreements can estab- 
lish an implied contract. An implied 
contract may exist anytime an 
employee receives the impression 
that he will be terminated only for 
just cause. 

Unfortunately, as the term 
suggests, no clear definition of an 
implied contract exists. Moreover, 
views and decisions pertaining to 
implied contracts vary widely from 
state to state and court to court. 
However, the trends are moving in 
favor of employees. 

Courts also are placing a larger 
burden on employers to justify 
employee dismissals. Certainly, in 
the absence of a written contract or 
collective bargaining agreement, 
you still can dismiss an employee for 
incompetence, disruptive behavior, 
or for obvious financial reasons. 


——— Sennen: 
_™ 
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Covering the Mountain States 


with a full range of offices 


And a full range of products! 


Ardac @ Automatic Products @ Bally/Midway @ Centuri 
Cinematronics @ Dynamo @ Exidy @ Game Plan @ Moyer-Diebel @ Mylstar 
Nintendo @ NRI ¢ NSM e@ Rock-Ola @ Stern @ Universal @ Valley 


Mountain Coin Machine Dist. 


UTAH 3753 S. State @ Salt Lake City 84115 801/262-5493 
COLORADO 300 W. 53rd Pl. © Denver 80216 303/296-2060 
ARIZONA 3850 N. Van Buren @ Phoenix 85009 602/269-7596 
NEW MEXICO 2910 4th St. NW e Alburquerque 87107 503/345-7706 
IOWA 751 E. Broadway @ Des Moine 50313 515/282-6211 


WE SPEAK 
ENTERTAINMENT! 


2 W)tachll ) SALES EXPERTISE 

\ |e Betson has a professional staff of sales persons 
who are at your disposal in the field or in our 
office. These professionals will help you select 
“The Right Machine For The Right Location”. 


SERVICE... 


Down time cost you money and Betson’s trained 
service technicians are both in the field or here 
in-house eagerly awaiting to get you back in 
action fast. Call us anytime. 


PARTS... 


Betson’s parts department is undoubtedly the 
most complete in the industry. We feature im- 
mediate pick-up, or our famous 24 hour shipping 
policy. Whichever you choose you can be sure 
you are dealing with the very best. 


BETSON ENTERPRISES 


A Division of H. Betti Industries Inc. 


BIG...BETTER... 


CELEBRATING 


50 “THE WORLD’S LEADING BETSON 
INDEPENDENT DISTRIBUTOR” 
6 Empire Blvd., Moonachie, NJ 07074 
YEARS (201) 440-2200 / Telex - 134-309 


THOR RNISETO 1045 Rte. 109 Lindenhurst, Long Island, NY WE EXPORT TO 
AMUSEMENT AND : (516) 226-0400 ghee prbneny 
amihae aie hai 301 Brewster Rd., Milford, CT 06460 GLOBE! 


(201) 878-6966 


SINCE 1933 


Protect yourself 

To protect your business, you 
should take positive steps to reduce 
the potential for future litigation 
arising from an employee's dis- 
missal. Moreover, these steps also 
will provide a better defense if it is 
necessary. 

Step 1. Retain a lawyer special- 
izing in labor-management rela- 
tions. This is necessary because 
states differ in the application and 
interpretation of management 
rights. You want to know where you 
stand in your state. 

Note that most general practi- 
tioners lack knowledge and experi- 
ence to provide proper guidance in 
this field. You want an attorney who 
specializes in labor law. He will 
know the legal precedents and 
trends. He can help you identify 
potential problems in your circum- 
stance. 

Step 2. Review your personnel 
policy and all printed matter con- 
cerning employment practices. 
Ensure that you are not making 
promises and commitments that 
you do not intend to keep. Remem- 
ber, any commitments you make— 
either verbally or in writing—may 
be viewed as part of an implied 
contract. | 

Step 3. Establish a termination 
and grievance process. Given cur- 
rent trends, a written termination 
and grievance procedure provides 
for your protection, as well as for 
your employees’. 

A termination process that 
includes a progressive disciplinary 
system or a mandatory review 
process alerts a business manager to 
minor problems before they become 


big surprises. Termination review 
systems also can help uncover 
potentially explosive situations such 
as discrimination or sexual harass- 
ment. 

Carefully construct your pro- 
cedures so they are equitable. If 
they're inequitable, they will be 
ineffective and may be used against 
you. You also will find that 
employees will respond favorably to 
fair grievance procedures. 

Once implemented, an equitable 


Recognize the potential 
for a successful 
legal challenge 

to your right 
to fire at wll. 


grievance procedure provides the 
employee's dismissal. 

Step 4. Reduce the potential for 
damaging publicity from unhappy 
publicity seekers. 

Directly or indirectly, your busi- 
ness produces products or services 
that affect the public. Directly or 
indirectly, your business is subject to 
federal and state regulations designed 
to protect the public against 
unethical business practices and 
unsafe products. 

Consequently, you should estab- 
lish a written policy that all 
employees must report suspected 


violations of codes, regulations, 
unsafe products, or unethica! 
practices to you or your designate. 

From one perspective, that 
requirement will help alert you to 
potential problems earlier. Good 
products and sound ethics are neces- 
sary for the long-term success of any 
business enterprise. You want to 
know about any deviation from your 
standards as soon as possible. 

Second, you want to establish a 
clear motive for any public com- 
plaint an employee might raise. 
Legitimate concern will bring the 
problem through the channels you 
establish. You gain time to solve the 
problem before it becomes public 
knowledge. 

However, if the motive is 
revenge, and the employee contacts 
the outside agency first—in viola- 
tion of your written policy—you can 
more easily discharge him. At the 
same time, your written policies and 
prudent practices reduce the poten- 
tial for a successful legal challenge to 
your actions. 

Step 5. Review your written 
policies with your attorney. He will 
make certain that they satisfy the 
letter and intent of the law. More- 
Over, ensure that he keeps you 
informed about significant changes 
in laws and regulations that can 
affect your management rights. 

In any circumstance, be aware 
that many traditional management 
rights no longer stand unchallenged. 
Employee rights are gaining promi- 
nence over management rights. 
That doesn’t mean that you can’t 
dismiss employees. But stand on 
solid legal ground before any dis- 
missal occurs. 
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Brings Games Back fo Life! 
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VIDEO GAMES COME & GO 
BUT SOME EQUIPMENT— 
LASTS & LASTS & LASTS 


A special issue devoted to games that don't go out of 
fashion is coming to PLAY METER’S 13,000 readers.* 


Featuring... 
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foosball, g) and electronic dart leagues. 


MAKE A YOUR 
ADVERTISING MESSAGE 
IS THERE ALSO 


This issue is destined to be the definitive reference for 
operators of pool tables, foosball, electronic darts, 
and other long time earners. 


* Print order for July 1, 1984 issue of Play Meter. 


THE 25-CENT DRAGON 


BY WAYNE McGUIRE 


Service Engineer, Brady Distributing 


he past year has brought 
much change to our industry. 
One change most apparent ts 
the introduction of equipment that 
cannot be programmed to operate at 
one coin one play. Most operators 
purchasing this equipment had 
visions of filled money bags and 
lines of players waiting to play these 
games, but this has not often been 
the situation. 

For these games to pay for them- 
selves, they must be placed in a high 
traffic location and set up to meet 
the skill levels of the players. I have 
seen many M.A.C.H. 3 and Dragon’s 
Lair games programmed too easy or 
difficult to maintain the player's 
interest. Many 25-cent games can 
weather this problem because the 
player will try another quarter 
(quarter play 1s cheap), or the life of 
the game is such that the investment 
can eventually be recovered. 

Laser games cannot be operated 
in the same fashion as the cheaper 
logic driven video games. Greater 
care must be exercised in picking 
locations and programming these 
games. Street operators find that 
they cannot split 50/50 or even 
60/40 and recover their investment 
in these machines. Many operators 
have noticed a player's resistance to 
spending 50 cents to play a game 
when the player can step to another 
game and enjoy 15 minutes of play 
for a quarter. Many operators feel 
that they must reduce the price of 
play to attract these players. 
However, the Dragon’s Lair design 


does not allow this. 

For these reasons, operators have 
asked Brady Distributing Service to 
change their Dragon’s Lair games to 
quarter play. The following instruc- 
tions and diagram should allow any 


technician to install a coin multi- 
plier on the Dragon’s logic board. 
The parts should be available from 
any electronics supply house, and 
total cost (minus labor cost) should 


be under $5. 
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2X COIN MULTIPLIER CIRCUIT FOR DRAGON'S LAIR 
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FIGURE 1: DRAGON'S LAIR 
20c CREDIT 


CIRCUIT 


1. Cut pins 11 and 13 of U14_ wire to either lead. 


from the main logic board, leaving 
enough of the beam lead to solder a 


2. Connect one end of a short 


conductor (28 AWG) to the junction 
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Q-Bits®, because nothing fits except Q-Bits® Save up to 25% on conventional tokens. Call 


It's the remarkable system from Roger our toll-free number and we'll prove the 
Williams Mint that stops unauthorized coins point. We give Same Day Shipment on stock 
and tokens. There is a wide variety of key tokens and just 3-4 week delivery on your 
combinations available, and each of our custom designed order. Design service 
customers gets exclusive rights to that available at NO CHARGE. 

combination within a 150 mile radius. We believe we can save you 25% or more. 
Conversion is simple and inexpensive and Call Sheila toll-free 800-225-2734 and get the 


Q-Bits® stock or custom are available quickly. facts without obligation. 


Northwest Industrial Park, 79 Walton St., Attleboro, MA 02703 *In Massachusetts, call (617) 226-3310 


Question #1: 
WHY ARE THEY BETTER? 
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ROYAE § WARES 


- = 


CENTORY, ARTES 


Better because they’re the only ones with INTERNATIONAL, 
tournament-sized targets. 


Better because a special computer program (TRU-SCORE™)and two 
microprocessors increase their scoring accuracy. 


They're reliable and simply designed for field servicing because they 
are made by IDEA, designer and manufacturer of high-quality, 
industrial products. 


CENTURY DARTES, the classic, old-world game. ROYAL DARTES, 
with the same quality and all the fine features in a lower-cost cabinet. 


By IDEA, Route One, Sycamore, IL 60178 * 815/895-8188 


© 1984 - Industrial Design Electronic Associates, Inc. 


THE NORTON 
COMPANY, INC. 


Optrodunes 


Special High Ball, 
Ten Pins, Happy Feet 
& Happy Hammer 


For Information Contact: 


4910 W. Linebaugh Ave. 
Tampa, Florida 33624 
(813) 962-4012 


of R31 and C34; connect the other 
end to the junction of R32 and C35. 

3. Piggyback the 74195 (Figure 
1) to any convenient I.C. chip; con- 
nect pins 8 and 16 to the system 
ground and UCC as indicated. 

4. Connect another short wire 
between pin 10 of the 74195 and pin 
11 of U26 (RTC). 

5. Wire pin 9 of the 74195 to the 
junction of R32 and C35. 

6. Wire pin 12 of the 74195 to 
U14 pin 11 or 13. 

7. Short pins 2, 3, 5, and 6 of the 
74195 and connect to UCC through 
a 1K ohm \% watt resistor. 

8. Short pins 4 and 7 of the 74195 
and connect to system ground. 

9. Wire pin 1 of the 74195 to U22 
pin 3. 

When a coin switch ts activated, 
pin 9 1s pulled low and the binary 
number 0110 is loaded through to 
pins 12 through 15 as follows: 


pin 15......output A ....... 0 
pin 14.......output B ....... it 
pin 13......0utput C 1... l 
pin 12.......output D........0 


As long as the coin switch is acti- 
vated, these states are maintained 
and the logic board sees its coin 
input as the low at pin 12. When the 
coin switch returns to its rest posi- 
tion, the clock at pin 10 (RTC) shifts 
the binary number up so that pin 12 
becomes high. 

Pin 12 remains high for two clock 
pulses and then goes low as the next 
0 is shifted in. Pins 2 and 3 are the J 
and K inputs to the shifter circuit, 
and the high levels at these pins 
cause a high level to be shifted in at 
each clock pulse. Therefore, on the 
fourth clock pulse after the coin 
switch is returned to rest position, 
the coin input of the logic board sees 
a second and final positive transi- 
tion. This is interpreted as a second 
coin and game credit is established. @ 


Editor’s Note: Converting games to 
quarter play 15 a controversial issue, 
and Play Meter does not necessarily 
advocate it. However, because of the 
depressed marketplace, we are 
offering this information to opera- 
Lors. 
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: ° TAITO AMERICA CORPORATION 
kicking-o} | from \Xarro) 1256 Estes Ave., Elk Grove Village, IL 60007 
@ (312) 981-1000, Telex 25-3290 


©1984 TAITO AMERICA CORPORATION, ALL RIGHTS RESERVED 
10-YARD FIGHT is a trademark and copyright of IREM Corp. and is licensed exclusively to TAITO AMERICA CORPORATION. 


—| COIN COMMUNICATIONS, INC. 


1715 E. HIGHWAY 36 * MAPLEWOOD, MINN. 55109 


THE OPERATOR'S 


CCI INTRODUCES 
THE LD-3000 


NEW CUSTOMERS 
State-of-the-art coin telephon 
Is truly an operator’s dream. En- 
joy profits from Local 
Long distance calling. 
realize an excellent return and 
the customer is pleased with the 
additional income he is pro- 
vided. Just imagine — no wor- 
ries about changing trends or fads. The life expectancy 
IS YEARS instead of MONTHS. 


Low Maintenance 

‘““Tamper-Free’’ Coin Boxes 

Meets All FCC Part 68 Technical Requirements 
Coin Box Lock Has Rotating Tumbler Pins 

3 Increment Coin Mechanism 

Anti-Stuffing Coin Chute 

Timed Calls — Both Local and Long Distance 
Microprocessor Stores All National and International Rates 
Spiral W/ound Steel Handset Cord 

Full One Year Warranty 


LCD Readout Displays: @ The Number Dialed 
@ The Amount of Call 
@® The Time Remaining 
® Computes Additional Time as Extra Coins are Added. 


We offer technical assistance and aid in programming changes if necessary. 


a 


y 
Frank “The Crank’ 
Seninsky 


Punch Me Out— 


| Missed One! 


When I gave you my picks for the hot games and 
kits for 1984, I overlooked a game that certainly de- 
serves recognition. That game 1s Punch Out!’ 
Nintendo's new double monitor boxing upright. My 
only excuse is that I didn’t notice Punch Out!! at the 
ASI show because Larry Holmes attracted all the 
attention. 

Punch Out!! earns enough on my route for it to be 
considered in the top six games with Spy Hunter, 
Crossbow, Space Ace, Star Rider, and Track & Field. | 
am getting 50 cents per game with no complaints. 
Players really enjoy sports-themed games. 


Service Tips 

Cleaning and removing scratches from monitor 
plexis and the Chexx hockey dome—a sure way to 
increase earnings in these hard times is to keep 
existing games in top condition. The monitor plexi 
cover is the hardest part of a game to keep attractive. 
Fred Munn of H&M Vending told me about a plastic 
deep scratch remover kit that is so good that it can 
beautify a beat up Chexx dome. 

The product, which I recommend and offer, is 
called Micro-mesh. It commonly is used to remove 
scratches on jet airplane windshields and passenger 
windows. Micro-mesh is an abrasive that comes in 
sheets of a much finer grit than the finest sandpaper. 
(Fine sandpaper its about 600 grit.) Micro-mesh runs 
from 2,400 grit all the way up to 12,000 grit. The KR- 
70 kit costs about $16 and will cover about 25 square 
feet (just count the surface area around the scratches 
to be removed). To get machines up to snuff, every 
route person should have one of these kits in his tool- 
box. The scratches are removed by rubbing them out 
by hand. A small amount of elbow grease and the 
abrasive sheets are all that 1s required. 

5-volt DC power supply—Where 1s the best 
place to check the 5-volt DC power supply voltage on 
a video game? The best (and most accurate) place to 
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check for the presence of +5 volts is directly on the 
chips of the logic board. Select, for example, a 74LS 
series chip near the far edge of the logic board (away 
from the edge connector) and measure between 
opposite corners of the chip. Pin 7 is ground and pin 
14 is +S VDC (on a 14-pin chip). With only one test, 
this method of checking the +5 volts supply ensures 
the integrity of the power supply, the interconnecting 
harnesses, and the edge connector. 

Loss of +5 volts—Prevent the loss of +5 volts 
(blown fuses, burned connector pins) on Sega’s 
Space Odyssey, Space Fury, Eliminator, 005, Zektor, 
Tac/Scan, Monster Bash, Star Trek, and Congo Bongo. 

Step 1—On male connector plug P4, tie pin 4and 
pin 6 together with a jumper wire. Use 18 AWG 
gauge wire. This will divide the current flow through 
the pins and will prevent them from burning. 

Step 2—On the power supply board, upgrade 
fuse F3 to a 15 amp slo-blow fuse and upgrade fuse F4 
to a 2 amp slo-blow fuse. 

Step 3—Remove connector P1 from the large 
power transistor TIP 141, and solder the wires 
directly to the legs of TIP 141. Use heat shrink tube 
insulation on all three legs to complete the modi- 
fication professionally and eliminate the chances of 
shorting the legs to the nearby surface. 

Off-centered picture after installing Nova 2001 
by Universal—many operators are having problems 
installing Nova 2001 into games that have early 
models of Wells-Gardner and Electrohome monitors. 
The negative composit sync of the kit is not 
compatible with these monitors. To correct the 
problem, the composit sync must be separated into its 
two components, vertical and horizontal. Negative 
horizontal and vertical sync can be picked up on the 
PC board at the 7400 chip at location 2-K, the 
horizontal sync from pin 9 and the vertical sync from 
pin 10. Thank you Universal for bringing this to my 
attention. 
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Distributors of Coin Operated Machines Since 1931 
inter ee ee ee ee Pe 


The operators’ complete 
one stop for Sales, Service, 
and Parts for Amusement 

Machines and Vending 

Equipment 


940 2nd Ave. No., Birmingham, AL 35204 


205/324-7526 
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Nobody heats us 


at our owngame. 
(Try as they might.) 


Because we’re the only manufacturer 
of Skee-Ball”™. 

And since our introduction—over 65 
years ago—parks, carnivals, arcades, 
and resorts have depended on us for 
manufacturing alleys of superior qual- 
ity and outstanding performance. 

We scored the first time out. And 
every time since. Because only we 
know how to build in reliability. After 
all, we have a long history of it. 

And a reputation to live up to. 
- So stick with the original 
; game plan...and play with 


Contact SKEE-BALL or 
your local distributor for 
more information. 
Start-up 
Merchandising Kits 
Available. 


SKECNHE 


The Origin 
Skee-Ball Inc., 8th & Maple Sts., Lansdale, PA 19446 
(215) 362-0300 « Telex 846-072 PT-126 


© Skee-Ball, Inc. 


the real winner. Skee-Ball. 


Converting acceptors 

I received a letter from Jim Rudd of Fun-N- 
Games in the Cutler Ridge Mall in Miami, Florida, 
requesting information on converting or adjusting 
coin acceptors from quarters to tokens and vice versa. 
In the February 1, 1983, issue, page 90, an article on 
this topic appeared in ‘“Frank’s Cranks,” and it will be 
reprinted (and updated) soon for all the new guys in 
the business. 

I want you to know that Play Meter is the only 
magazine I write for because “Frank’s Cranks’”’ is a 
top-ranked column. Another publication determined 
my service tips did not interest its readers. 

If you enjoy this column, please send a brief letter 
to me or Play Meter so I can determine where I stand 
in this industry. You can reach me at Alpha-Omega 
Amusements and Sales, 3 Coral Street, Edison, NJ 
08837, telephone: 201/738-1800. 

Thanks to Joe Rossi and Ed Ranalli for helping 
me with the service tips. 

As always...keep cranking. ® 


(silly MIDWAY .. 


THE CARE AND 
FEEDING OF YOUR 
| PINBALL MACHINE 


Free pinball booklet 


Play Meter columnist Frank “The Crank” Seninsky has 
written a booklet titled “The Care and Feeding of Your Pinball 
Machine” for Bally Midway. Seninsky covers many topics such as 
assembling the game, diodes and capacitors, and troubleshooting 
hints, and he includes a handy pinball checklist. 

Operators can receive a free copy of the illustrated and 
durably bound 19-page publication by writing the Bally Midway 
Advertising Department, 10601 W. Belmont Ave., Franklin Park, 
Illinois 60131. 
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CRITIC'S 


C Oo a Ec R« Sharpe 


Roger C. 


Analyzing the second 


wave of discs 


Coin-op manages to survive despite all the 
skeptics who have closed the book on the business and 
written it off as a passing fad. Now, at least, we can get 
back to business and start over again. It is an unavoid- 
able cycle given the rapid rise and fall of coin-op 
amusements. 

The games being introduced explore viable 
design options. We're getting a mixed bag of efforts 
which range from the most simplistic mechanical 
creations all the way up to some very sophisticated 
machines. In addition, there is now, more so than ina 
long time, a greater middle ground and diversity. 
Although, admittedly, Track & Field seems to have 
brought many sports/action games. 


Exercise caution in loading up on one format for 
locations. Smart shopping ts still going to be the key 
for at least the rest of 1984, and operators everywhere 
are going to have to know their target audience far 
better than they have in the past. 


Conversions appear to be gaining, not only in 
sheer numbers, but also in quality for what was once 
considered a bastard child doomed to fail. Since the 
market is saturated with boxes everywhere, logic 
alone dictates taking advantage of existing games 
and inexpensively changing them to something new. 


In fact, there is a growing belief that the business 
is rapidly becoming a replacement-based enterprise. 
But there has never been a single solution to any 
problem in this industry. We found that out when 
coin-op meant only video. 


The big lesson which has been quickly learned, in 
the past six to nine months, is that past concepts can 
have merit. This isn’t any earth-shattering discovery. 
It’s good business to borrow from the vaults of the 
past for inspiration and direction. If you doubt the 
validity of this observation, look no further than the 
movie industry to see proof. 

The top film of all time was really just an 


adaptation of the popular serials from the '30s and 
‘40s. Star Wars proved that filmmakers could dress up 
previous storylines of good vs. evil. 

The same thing 1s happening in coin-op with this 
rebirth of pinball, gun games, and even novelties such 
as Chexx. And we haven't seen the last of this 
renaissance. If anything, diverse equipment benefits 
the industry in its attempt to broaden the base 
audience by offering alternative formats which 
haven't been seen for a decade or two. 

Last on the agenda is that misunderstood 
stepchild—the laser disc game. Here was the 
envisioned messiah of the coin-op industry. Instead, 
its reaction has been mixed with a growing sentiment 
that the new technology 1s more trouble than it’s 
worth. 

To feel that any one game form might save the 
industry is to think that everyone plays games for the 
same reason. This belief is tantamount to saying that 
there are only maze game players, or fans of jumping 
games, driving games, or shoot-em-ups. 

But that’s not how it is. We have personalized 
tastes regarding everything. Why should coin-op 
games be any different? Laser disc-based games are 
just another option. And, until the technology is 
better understood and applied, we're going to have to 
slowly acclimate ourselves to this fact. 

Incredibly, since Astron Belt was unveiled two 
short AMOAs ago, at the end of 1982, we've already 
seen at least 15 other discs introduced. 

That figure is a remarkable achievement if you 
consider the short period of time which has passed 
from the release of Dragon’s Lair last summer. It’s 
almost too much in the way of equipment, but 
whenever something new comes along, everyone likes 
to show that they too can develop variations on the 
theme. 

A few months back I devoted an entire “Critic's 
Corner’ to reviewing the first wave of laser disc 
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MINI SKEE- BALL 


A new little game 
with great big 
. results. 


Although we may be short on size...we’re 
really big on action. 

Because our new Compact audio model 
—a mere 6’3” long—lets kids of all ages 
play competitively. And play they do. 

For the first time, small children are 
rolling the easy-to-handle ball up the 
shortened alley and into the playing 
pockets. And adults are Striving to 

achieve new short-distance throwing 
skills to meet or beat their old scores 
on standard Skee-Ball. 


And since our little size can be 
__.. easily accommodated—we're 

going places we've never been. 

r., Like Kiddie lands and res- 
taurants. Taverns and 
shopping malls. And we’re 
making it big. 

Contact SKEE-BALL or 
your local distributor for 
more information. 
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games. (Play Meter, March 15, p. 56), and I feel it’s 
time to turn attention to the second generation efforts 
which have appeared since AMOA. 


Funai's Interstellar Fantasy 

It made its American debut in October at the 
AMOA and then reappeared in a sit-down and 
upright version at ASI. While the game isn’t anything 
more than a basic bottom-of-the-screen-slide-and- 
shoot which we've seen too much of before, there are 
some interesting touches. The special effects footage 
and computer-generated graphics give an “other 
worldly” feel to the game. 

Interstellar Fantasy offers succeeding difficult 
waves of alien attackers who must be destroyed or 
avoided if the player is to survive. With some subtle 
refinements on this theme, there really isn’t anything 
more than the game features, although the scenery 
changes from wave to wave. 

The bottom line is that this effort isn’t all that 
bad, but besides the cosmetics, there really isn’t much 
to justify an increased price to the player just because 
it's a disc game. Interstellar Fantasy falls short of the 
mark, especially in a market that already has M.A.C.H. 
3 and Astron Belt as two other flying games. I'll go 
with a ##Y%. 


Stern's Goal to Go 

Billed as a conversion for the company’s opening 
foray into lasers—Cliff Hanger—the concept alone 
deserves some merit, although its execution falls 
short. Goal to Go brings sports to the new format, but 
without a whole lot of production value in the process. 

Undoubtedly knowing that Bally had secured the 
rights to NFL Football for laser, Stern attempted to 
beat it to the snap with an effort that features a group 
of semi-pro players. Only Stern would know whether 
a USFL tie-in was ever considered. But even this 
would have been better than the orange and green 
uniforms on screen. 

The action forces the player to use the joystick 
and control buttons to continually interact with the 
disc. A missed move at the wrong time, and you're 
looking at a busted play for no gain. The player does 
have control over the fate of a given call, whether it be 
a run or pass play. 

But the visuals just don't carry the package. It’s 
unfortunate because the game had some real 
possibilities. As it exists now, Goal to Go might hold 
on for a ## 1n some sports starved areas. 


Bally Midway's Galaxy Ranger 

Galaxy Ranger probably surprised many people 
when it was unveiled because there were so many 
rumblings regarding Astron Belt. In many ways 
Astron Belt seemed very much the same game as the 
prototype shown by Sega in 1982. Also M.A.C.H. 3 
already had some success as a laser fly-and-shoot, and 
Astron Belt seemed too similar to it although its 
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action was placed within an outer space motif. 

Then came Galaxy Ranger which appears to be 
nothing more than some extra footage not used in the 
first game, along with some new cabinet graphics. 
The scenario isn't anything new as the player must 
battle alien hordes in space and on strange planets. 

Forgetting about everything else, I have 
problems with any game which arbitrarily awards 
points on the basis of how long the game ts played. In 
Galaxy Ranger, there is scoring for hitting targets, but 
the display is constantly adding up even when nothing 
is happening. This seems a hollow reward. 

Too much of the same thing? A game which 
might have been better if it came out before, or instead 
of, Astron Belt? All this is true regarding Galaxy 
Ranger. A ## is generous, especially for locations 
which already have a M.A.C.H. 3 or Astron Belt. 


Williams’ Star Rider 

This game is a major gamble for Williams, 
considering the costs involved in development and 
production, as well as the leak which revealed possible 
takeover plans by Bally. 

Star Rider is an exquisite example of 
workmanship and a further breakthrough in the use 
of laser disc technology. Forgetting about the 
exceptional cabinetry design of the sit-down model, 
Star Rider brings to life computer generated graphics 
that actually move in perspective to the action on 
screen. Everything is visually interrelated for the 
player rather than being separate universes that have 
dictated most laser games to date. 

The backdrop and the main vehicles are neatly 
tied in for an experience that shows the time, money, 
and eye to detail that was put into the creation of Star 
Rider. The play involves a futuristic motorcycle race 
against four other computer-controlled rivals. The 
player must beat his opponents race after race to 
advance to the various worlds and courses featured. 

This alone, even with the beauty of the graphics, 
might not have been enough to set Star Rider apatt. 
But the machine itself is a sight to behold. Apart from 
a classically molded body that is actually scaled on the 
basis of a full-sized motorcycle, the controls are built 
into a fully-steerable set of handlebars complete with 
a right-hand twist throttle and a left-hand brake and 
turbo button setup. 

However, for all of the pizazz, Star Rider 
remains an expensive novelty that’s not right for 
every location. Although a stand-up version does 
exist, it misses the impact of the sit-down model. 

Star Rider is unquestionably an exceptional piece 
that might be well too much for today’s market. For 
this execution, Williams rates a full-fledged ####. 
However, I question the game’s earning power and 
longevity. 


Magicom’s Space Ace 


It follows the most notable disc game to date. It 
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Amusement Operators can 
depend on Standard for 
Bill Changers to meet any 
need...large or small 


Changers with small, medium or large wall-mount cabinets 
or deluxe floor consoles... Changers that change $1 bills 
only, $5, both, or bills and coins... Changers that hold 
from $200 to $3,200 worth of return coins in nearly every 
conceivable combination... whatever you need, Standard 
Change-Makers has it. For example: 


Model PSS8415 — Changes $1 
and $5 bills and can even 
accumulate dimes and nickels 
and return a quarter. It has 4 
direct-action, bulk-loading 
hoppers that hold up to 12,800 
quarters ($3,200) or tokens of 
similar size. When tokens are 
substituted for quarters, 
changer can dispense 1 to 31 
tokens per hopper per vend. 
The number dispensed can be 
changed with a simple switch. 
The changer is micro-processor 
controlled. It audits every 
transaction and can even 
self-diagnose problems. A 
6-digit LED readout provides all 
the information. Its handsome 
heavy steel floor console cabinet 
is finished in rich brown with 
wood grain paneling, lighted 
cap kit and separate storage 
area in base. 


Model 1110 — A compact, high 
capacity changer for $1 bills. It has 
one bulk-loading, direct-action hopper 
that holds up to 3,200 quarters 
($800). Its heavy steel cabinet 
measures 35” high by 15” wide by 

19” deep and is finished in rich 

brown with wood grain paneling on 
the door. 


For full information and prices on 
these two changers or any other 
Standard bill or bill/coin changer in 
between, call or write today. 


tandard 
Change-Makers 


422 E. New York Street 
Indianapolis, IN 46202 


Sales offices and complete factory service centers in 
Indianapolis, Los Angeles, Philadelphia and Montreal 


Tel. (317) 639-3423 * Telex: STANCHANGE IND 276073 
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Nevada Gaming Schools... 
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Training Amusement Machine Technicians 


NEVADA GAMING SCHOOLS, INC. 
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An exciting new water game, Aqua 
Blaster is simply a-mazing players in 
entertainment and amusement centers 
... countrywide. 


_ Designed to award redemp- 
tion coupons good for valuable 
prizes at merchandising centers, 
Aqua Blaster automatically dis- 
penses tickets each time the 
player successfully sinks the ball 
at the top of the maze with a 
high-pressure water gun. 


Aqua Blaster is the newest in 
,the expanding line of suc- 
cessful, solid-state merchan- 
dising games created by 
Skee-Ball. 


Go on. Dive in. Make a 
splash with Aqua Blaster and 
watch your profits blast com- 
petition right out of the water. 


—Contact SKEE-BALL or 
your local distributor for more 
information. 
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seems amazing that only little more than a year has 
passed since Dragon’s Lair appeared at AOE '83. 

Hoping to prove that animated laser games 
aren't just a fad, Don Bluth Productions, Rick Dyer’s 
RDI, and Cinematronics have come back with a new 
adventure and new characters. Much was learned 
about players’ ability to master Dragon’s Lair in a 
short time. There was only one path to follow to get to 
the end of the game, and the visual clues were too 
easy, which surprised everyone. 

This time around there’s more built into the 
action. Players can make decisions regarding what 
they want to do at a given time. Only after repeated 
play do the answers become clear, and for this, Space 
Ace is a natural progression in game design for 
Magicom. 

In Space Ace, the evil Borf threatens to take over 
the world and change everyone into babies with his 
infanto ray. Our hero, Dexter/ Space Ace, has been 
changed by the ray and Kimberly, the girlfriend, has 
been kidnapped. From this all hell breaks loose as 
Dexter battles against a cast of villains. 

I still find it difficult, if not impossible, to get very 
far in the game. But I do enjoy watching someone else 
play and that’s one of the strong points of Space Ace. 
It attracts a crowd on the strength of its visuals, as well 
as its sound and speech effects. 

As a conversion, or as a dedicated machine, Space 
Ace might not come out and grab players the way 
Dragon’s Lair did. But it 1s a solid attraction that 
should do well in locations which cater to passersby 
and a less sophisticated game playing audience. I'll go 
with a ##RY. 


nay Midway's NFL Football 


his game might be out of sync since baseball 
season is in full swing. But for those who long for 
gridiron action other than the USFL, it’s sure to 
capture a following, especially in taverns and some 
larger arcades. NFL Footballs an interesting package 
because it mixes live footage of the San Diego 
Chargers and the Oakland/Los Angeles Raiders along 
with more conventional video game raster graphics. 

As a one-player, or two-player game, there’s 
enough strategy for armchair quarterbacks with a 
selection of five offensive or defensive plays offered 
by a row of buttons (neatly shielded by a football 
shaped cover) on the control panel. What's 
interesting about NFL Football is that there really 
isn't the type of player/machine interaction that 
we've associated with video games and almost every 
other form of coin-op amusement. Basically all the 
player has to do is pick the play by pressing the 
appropriate button and then watch to see what 
happens during the live-action sequence. 

It is this aspect of NFL Football that is both the 
games strongest and weakest link. Obviously, by 
design, the game isn’t for everyone and, in fact, Bally 
Midway is directing sales to a specific audience. 
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This magazine gives 
you good mn 


good writ 
and good soldemetic: 


We present the information in our articles clearly, 
accurately and objectively. That's good writing. Which 
means good reading. 

We present the information in our circulation 
statement clearly, accurately and objectively. That's good 
arithmetic. 

BPA (Business Publications Audit of Circulation, Inc.) 
helps us provide precise and reliable information to both 
advertisers and readers. 

An independent, not-for-profit organization, BPA 
audits our circulation list once a year to make sure It's 
correct and up to date. The audit verifies your name, your 
company, your industry and your job title. 

This information enables our advertisers to determine 
if they are reaching the right people in the right place with 
the right message. 

The audit also benefits you. Because the more a 
publication and its advertisers know about you, the better 
they can provide you with articles and advertisements 
that meet your information needs. 

BPA. For readers it stands for meaningful information. 
For advertisers it stands for meaningful readers. Business 


Publications Audit of Circulation, Inc. WBPA 


360 Park Ave. So., New York, NY 10010. 
We make sure you get what you pay for. 
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LAST YEAR 
IN PLAY METER... 


“When you look at what the 
consumer business is putting 
into the marketing, if is tremen- 
dous relative to what were 
doing as an industry. | think if’s 
a point that people often miss. 


The coin machine business is 
bigger than the consumer 
business, but the energy we putf 
into new ideas and new 
techniques to excite players is 
far less than the consumer 
people do.” 


—John Farrand, 
“Coinman” interview 
August 15, 1983, p. 51 


NTRODUCING: 


The Video Game 
Ticket Kit 


Quickly turn video games 
into ticket-dispensing 
merchandising units that 
turn profits... fast. 


We’ve combined the winning concept of 
merchandising with the fascination for video 
games to produce a unit that doubles their 
draw and player appeal. 

Our new V-100 automatic ticket dispenser is 
easily installed on most video games. It 
features easy-to-set ticket issuance levels to 
suit your requirements as well as low voltage 
operation. 

Cash in on Skee-Ball’s 40 years of ticket dis- 
pensing experience. Call today to see how to 
retrofit your video games for increased profits. 

See us at the AOE Show, Booth #530. 
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However, even for an adult/tavern market, I have my 
reservations about the staying power of the machine. 
Plans call for the release of a series of discs 
featuring other NFL team match ups to be available 
soon, but the question still comes down to whether 
there’s a game. The attractiveness of seeing a Jim 
Plunkett throw a long pass when you want him to ts 
very appealing. But the problem I have in getting 
really excited about it is that I don’t have any control 
over the outcome of the play. All I’m doing ts 
activating a portion of film which the computer 
actually selects from options stored on the disc. 

In comparison, Stern’s Goal to Go, despite its 
shortcomings in production value and visual 
presentation, does allow players to control the action 
on screen via the joystick and action buttons. Just 
selecting the right play isn’t enough; you have to 
execute it. And that’s where I feel NFL Football fails. 

The case can be made that folks in a bar, 
especially after they've had a few cool ones, might not 
be all that interested in working a joystick and 
thinking about what responses to make. And to this 
end, Bally Midway has accomplished what it has set 
out to do. In the final analysis, however, I remain 
unconvinced about the drawing power of NFL 
Football over the long run, and will go with a 
conservative ## until I see a Bears/ Packers version. 


Atari's Firefox 

This is what you might call a good game that just 
didn't get off the ground fast enough. First there was 
the disappointing unveiling which never happened at 
AMOA and then the unfortunate passing of Don 
Osborne. These two tragedies almost doomed Firefox 
from the beginning. It’s too bad because as a disc game 
the effort is pretty good. 

On the surface it would appear that Firefox has a 
great deal going for it. The obvious tie-in with a hit 
movie gives it instant recognition on location, and 
Atari incorporated Clint Eastwood's voice for an extra 
cosmetic touch. In addition, players can plug in 
earphones to really get into the action. 

However, even with all of this, Firefox is just 
another fly-and-shoot laser game, and the market 
already has its fill of this motif. There are three game 
options and a variety of digital graphics on screen as 
players pretty much follow the scenario of the 
movie—fly the Firefox away from the Russians to the 
safety of the United States. 

Atari has tried to stress that there are up to 128 
path choices for players to make, meaning that the 
game supposedly won't play the same way twice. 

If Firefox had been released early last fall, before 
M.A.C.H. 3 had established a niche for itself, the game 
might have had a better chance to succeed. But at this 
stage of the game, it would be surprising if this disc 
has any impact in the marketplace. I'll go with a ###, 
but I see little chance that Frrefox will ever really take 
off. e 
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LEGAL HINTS 


When buying a business, 
don't pay for anything twice 


By Harold I. Gould and Laurence D. Merritt 


It is common for operators to buy 
arcades or routes from other opera- 
tors. If done properly, this can be an 
excellent way to expand a business. 
However, there are many pitfalls 
which must be avoided, or an opera- 
tor can face economic disaster. 

This month we will discuss some 
aspects involved in the purchase of 
an arcade (or, for that matter, any 
existing business). 

If you are going to buy a business, 
such as an arcade, there are two basic 
things you will be purchasing—the 
first thing is the lease with leasehold 
improvements. The second 1s all the 
games, inventory, and other equip- 
ment necessary to operate. You will 
want a copy of the original lease and 
a complete written description of all 
the other assets you intend to be 
getting from the seller. 


Now, take a look at the lease. 
Does it prohibit ‘assignment or sub- 
letting” without the consent of the 
landlord? Most standard form leases 
contain this provision. If the one you 
are buying does, your deal with the 
arcade owner should be contingent 
upon obtaining the written approval 
of the landlord. In other words, if 
you put down a $1,000 deposit, you 
should have the right to receive it 
back if the landlord will not consent 
to you taking over the lease. 

Another important point is to 
make certain that the arcade owner 
is current under the lease. An 
unscrupulous person might attempt 
to sell you his location without 
telling you that he is many months 
behind in rent or otherwise in 
default. If a sale with this type of 
problem were consummated, you 


would then find yourself obligated 
to bring the rent current and to cure 
the defaults. This could be a very 
costly surprise. Not only that, if you 
do not bring the rent current, you 
could be evicted, and you would still 
owe the past due rent for the time 
you were not there. 

The way to avoid this type of pro- 
blem is to contact the landlord and 
get his full clearance before having 
any part of the sale price paid to the 
seller. Your agreement to purchase 
must be contingent upon your 
obtaining this full clearance from 
the landlord. 


Lease considerations 

Other important matters to con- 
sider when looking at the lease 
include the following: 

1. The term of the lease. Is it long 
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enough to justify the purchase of 
this location? 

2. Are there any amounts that 
you will have to pay the landlord, 
over the basic rent? If so, how 
much? Will they make the arcade 
unprofitable? 

3. Does the lease prohibit you 
from carrying on any other type of 
business you may intend to conduct 
at the location? For example, the 
lease may state that you are entitled 
only to operate an arcade. This could 
prohibit you from selling ice cream 
sundaes, hot dogs, and soda pop. If 
you contemplate doing that, you 
better make certain the lease will 
permit it. 

Care should be taken about the 
contractual terms relating to the 
games, inventory, and other equip- 
ment you are purchasing from the 
owner. One thing you want to deter- 
mine is whether any other person 
has any liens on what you are pur- 
chasing. Most states have a system 
of recording liens against personal 
property. They are usually called a 
Financing Statement or UCC-1. You 
should have your attorney search the 
records to find out if anyone has a 
lien against anything you are buying. 
If so, you should make certain that 
those lienholders are paid off in full 
before the sale goes through so you 
can get clear title. 

On the other hand, if you are 
' going to assume these obligations, 
you should contact each of the credi- 
tors to determine the exact amount 
owed to each one. Your seller may 
have underestimated the debts or he 
may have neglected to tell you that 
by reason of his default the full 
balance of an equipment loan is all 
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Overstocked with Excess Inventory? Call: 
Jay Sugarman Auctioneers 


750 NE 195th Street 305/651-0101 
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due and payable. 

If you are not careful, there are 
also other non-lienholding creditors 
who could have claims against you. 
Whenever a business sells most of 
its major assets, a notice to Its 
creditors of its intent to sell is a vital 
necessity. In many states, it is refer- 
red to as a ‘bulk sales” or Division 6 
notice. There are very specific 
requirements set out by statute (and 


Without professional 
AS SIStANCE, 
you may find 
you've purchased 
more than a 
business’s assets. 


they often differ from state to state) 
concerning how to give this notice. 
If the sale is made after the notices 
are properly given, you will pur- 
chase free from the claims of non- 
lienholding creditors. 

However, if these procedures are 
not followed, you may find that after 
you have paid your seller the pur- 
chase price that you will also have to 
pay many of his business debts. 


Tax certificate 
Another concern is the amount of 
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taxes the business may owe. Gener- 
ally, we are concerned with sales and 
employee withholding taxes. When 
you purchase a business, you can and 
should obtain from the taxing 
authorities a certificate that your 
seller has paid these taxes. Other- 
wise, you may find that you will be 
liable to pay his taxes although they 
were not incurred when you owned 
the business. If you acquire a busi- 
ness without obtaining tax clearance 
certificates, most states have laws 
which hold you personally liable for 
those taxes. 

This article is not intended as a 
complete description of all of the 
problems that can be encountered 
when purchasing a business. Rather, 
it is designed to familiarize you with 
some of the common problems. You 
should not purchase a business with- 
out receiving professional assis- 
tance. Otherwise, you may find that 
you purchased more than the assets 
of a business; you may have pur- 
chased the debts of your predecessor. 
That is certainly a surprise you do 
not need. e 


The law firm of Gould & Merritt 
1s located at 1888 Century Park East, 
6th Floor, Los Angeles, California 
90067. Telephone: 213/552-9364. 
Mr. Gould has served as a Judge Pro 
Tem of both the Los Angeles and 
the Beverly Hills Municipal Courts. 

Mr. Merritt has served as a Court 
Mediator for and on the Panel of 
Arbitrators of the Los Angeles 
Superior Court. 

If you have any legal problems or 
questions about your business, 
please contact Gould G&G Merritt. 
They will respond to you directly. 
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North Miami Beach, 
FL 33179 
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OUR 'CADES 


Develop an operating 
philosophy 


Arcades are like food stores. 

Some supermarkets are part of a 
large chain, with national company 
policies and guidelines, while others 
are like the old-fashioned neighbor- 
hood grocery store with a manager 
who knows many customers by 
name. 

Some customers prefer shopping 
in the friendly atmosphere of a 
corner grocery store rather than a 
big food store, just as some players 
prefer the atmosphere in one game 
room over another. 

Bob Richardson, district manager 
for the 52-unit Fun-N-Games 
arcade chain, said having an 
“operating philosophy” tailored to 
your location and customers 1s 
important in helping you attract the 
players you want to reach. 

Richardson said your operating 
philosophy is determined more by 
your personnel than your games. In 
a small arcade, for example, a man- 
ager may greet regular players by 
name and challenge them ona parti- 
cular game—yjust as a neighborhood 
grocer may recommend buying this 
week's hamburger. 

“Our operating philosophy (at 
Fun-N-Games) ts different. Because 
were a high-volume operation, we 
can't stop to hold a conversation 
with a player,” he said. “We don't so 
much cater to the needs of the 
individual as we do to the needs of 
the crowd.” 

Mall arcades and street arcades 
often attract different kinds of 


players, he said, and the players 
should be treated differently. 

“Customers will determine how 
they will be treated themselves,’ he 
said. “Most people will go to where 
they feel the most comfortable, 
regardless of the distance or even 
the choice of games.” 


Choosing a manager 

Richardson said that because 
everyone features the best games 
they can, your operating philosophy 
should determine your choice of a 
manager—whether it’s someone 
who's rigid and businesslike and 
keeps a detached but watchful eye 
over the room, or someone who's 
friendly and talks to players. 

“You could take a manager froma 
nice, quiet location, then put him in 
a noisy location, and he’d go under in 
no time, he said. “You've got to pick 
someone who's ‘in tune’ with your 
players. Your staff 1s just as impor- 
tant—if not more important—as 
having new games.” 

Your operating philosophy really 
manifests itself in how you treat 
your customers. Do you give players 
a refund if they claim they've lost a 
quarter ina game? Richardson cited 
one competing independent game 
room operator who “bends over 
backward to help his players” and 
always chats with them. 

On the other hand, in some of 
Fun-N-Games’ larger locations, 
Richardson said players are some- 
times denied a credit because of the 


clientele. “A small operator, though, 
who doesn’t have to abide by com- 
pany policy can do whatever he 
pleases—like reaching into his 
pocket and giving a player a quarter.” 

Richardson said that because all 
of the Fun-N-Games locations are 1n 
malls, managers are instructed to 
become friendly with their fellow 
merchants and “promote goodwill 
among the other mall employees. 

“Mall employees spend a stable 
amount of money in the arcade each 
week, even if there are no other cus- 
tomers, he said. “And we use the 
other stores in the mall to help 
spread the word about our family- 
oriented promotions.” 

Richardson said developing an 
operating philosophy is a matter of 
applying standard retail ideas yet 
trying not to give people the 
impression that you're a business— 
“that going to your arcade is like 
going to a party for the whole 
family. 

“We sell emotion. We allow 
people to work off their frustra- 
tions. But people's emotions run 
high sometimes, and we have to be 
there to make sure it doesn't get out 
of hand.” 

Richardson said arcades must 
entice people to come in by estab- 
lishing an atmosphere that encour- 
ages camaraderie but prevents 
rowdiness. 

“After all, we're selling some- 
thing that people don’t need to 
buy.” 


An arcade’s staff is gust as important—if not more important— 


as having new games. 
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CLOSE-OUTS 
MIXED DESIGNS 
* ALL SIZES*« 


SUPER SAVINGS 


Phone Collect 


606-231-7100 


Bowler Roller is the perfect 
addition to your gameroom. We 
bring you great games and more. 


Since 1968 we have been developing 
merchandising programs and 
equipment. If you are interested in 
tickets, prizes, redemption centers 
and merchandising methods give us 
a call. 

The makers of Whac-A-Mole 
Manufactured in U.S.A. since 1970 


Bob’s Space Racers, Inc. 
427 15th Street 
Daytona Beach Florida 32017 


904-677-0761 


SPECIAL NOTICE 
purchase your used equipment from 


NEW ORLEANS NOVELTY CO. 


In business for 50 years! 
international reputation for selling the 
finest used videos, flippers, & amusement 
games available anywhere. 


EACH & EVERY GAME BEAUTIFULLY 
REFINISHED LIKE NEW BY EXPERTS 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 
3030 No. Arnoult Road 
Metairie, LA 70002 * 504 888-3500 


By Carol Kantor 


PROMOTION 


Let kites lift your 


location's profits 


Go fly a kite and promote your 
location at the same time. Now is 
the time to have a kite flying event. 
Spring is here and the winds are 
blowing. 

Everyone loves kites. Although 
you can't fly kites inside your loca- 
tion, they are excellent public rela- 
tions and advertising sources. Your 
logo or ad message on a kite is a 
flying billboard for your location. 

To begin a kite flying promotion, 
go to a local school, youth organi- 
zation, orphanage, or church. Give 
them the kites and offer a $5 dona- 
tion to the group, or a favorite 
charity, for each kite, with your ad 
on it, flown at the park on a certain 
Saturday. 

Call the media and let it know 
about the kite flying event. Inform 
all newspapers and TV stations in 
the area. The kite flying event will 
be a colorful display to bring atten- 
tion to your location. 

Give coupons to each participant 
for free plays to be redeemed after 
the event. This is an added bonus for 
participants and for you because it 
brings guaranteed extra traffic in 
the following weeks. 


Designing kites 

Another kite flying event could be 
coordinated with an area radio 
station. A media blitz can build 
enthusiasm for the event and 
encourage listeners to design and or 
decorate kites for the contest. 

Prizes can be offered for many 
categories including most unusual 
shape, prettiest, largest and smallest 
kites to fly, highest, most string out 


eeeeeeeanauuooeaeeeaeaooeoaeoaoaoauauauauauyyuyyeuaaaaaa———— 


in 5 minutes, and longest flight. The 
contest can be held on a weekend or 
on one day. 

Special kites with your location 
name must be flown during this 
event. Of course, each participant 
would get a package of promotional 
extras like a bumper sticker saying 
“I flew my kite with XYZ Location,” 
an Official kite flyer button and certi- 
ficate, and more advertising the 
event and your location. 

Once you get a crowd at the con- 
test, you can distribute other adver- 
tising and promotion materials. 
Invite everyone to your location to 
play games. 

These are two ideas for a kite 
flying promotion. There are other 
ways to use these simple but fun toys 
to help promote your business. 


Kites are educational. They 
demonstrate lift and air currents and 
wind factors. You could demon- 
strate some of the educational and 
scientific aspects of kites, and this 
would add to the public relations 
aspect of this promotion. 


You also can gain a PR advantage 
by donating kites and a booklet on 
flying them to a school. If the kites 
advertise your location and come 
with a coupon for free games, they 
will be an added bonus. 


For further information on kites 
and how to run kite flying contests 
contact: The American Kite Flyers 
Association, 113 W. Franklin, Balti- 
more, MD 21201. Telephone: 301/ 
752-3320. Or, Terry Yunker, Hi 
Flier Kites, Penrose, CO 81240. 
Telephone: 303/372-6565. e 
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PLAY MEIER 


CAN GIVE YOU 


PLAY MELER the authoritative 


journal to the coin-op entertainment 
business, brings a treasure of vital 
information to you twice each month. 


PLAY MELER guides you through 


the many mazes of today's uncertain 
markets to the golden touch of a pro- 
fitable business. 


PLAY MEER 


P.O. Box 24170, New Orleans, La. 70184 
504/837-7987 
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The Video Outpost 
ADVANTAGE: 


Put any two video games 
ARN YY WHERE! 


How many profitable locations have you passed up because of security 
risks? How many outdoor locations could be producing profits for you 
right now? The all-steel. weather- repellant. vandal-resistant design of The 


Video Outpost makes nearly all locations possible 
Count your potential new locations tonight and call us tomorrow! 
For more information on the many features of The 


Video Outpost, or the name of the distributor nearest 
you, Call: 


ALL-WEATHER AMUSEMENTS 
5 Patricia Lane ® Spring Valley, NY 10977 
914/354-3095 


VIDEO GAMES COME & GO 
BUT SOME EQUIPMENT 
LASTS & LASTS & LASTS 


Don't miss the June 15 issue featuring articles 
on pool tables, foosball, electronic darts, and 
ofher long term earners. 


Fierce flipper 


A new flipper game, Attila The 
Hun, with a captive ball feature and 
a spinner, has been introduced by 
Game Plan, Inc. 

According CO Wendell McAdams, 
executive vice president, “this new 
piece will be produced concurrently 
with Sharpshooter II. The market 
has reawakened to the importance 
of pinball games.” 

Marketing Vice President Hugh 
Gorman adds, “We maintain our 
back to basics philosophy with intro 
of Attila.” 

Among other features, Attila 
offers sounds, fast action, a challeng- 
ing playfield, and design graphics. 
Strategically located drop targets, a 
captive ball feature, skill shot 
“Loop,” side lane skill shot, bonus 
multipliers, and spinner access to 
top are also included in Attila. 
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GLASSIFIED 
ADVERTISING 


TRY US! 


ror ALL The 
LATESI KITS! 
New & Used Equipment 


A\YYIS pistruor 
——__—_————-_ Es 


8431 Mastin Drive 


Post Office Box 4057 s 
Overland Park, KS 66204 (enor) A-l1 PRODUCTS 919/527-8241 
913/642-9744 ; 333 N. Queen St., Kinston, NC 28501 


7 

' TOUGH GUY 
== CUP n’ COIN 

ZS =. HOLDER 
$4.50 


Your phone call any 


G VENDING 
MACHINES 


New & reconditioned 
egg dispensing 
equipment & supplies. 


Innovative Industries 
2605 Grand Ave., Carthage, MO 64836 


417/358-6891 


| Monday will give you 
J free cup holder with an 
order for 5 or more. 


PETER’S DISTRIBUTORS 


“Peter is the Leader in New York City” 
For Sales, Service, & Convenience 


Exclusive New York Greyhound Video Card Game Distributor 
All the latest games & kits at fair prices! 


Spy Hunter Tag Team Mr. Do!’s Wild Ride 
Crossbow Punch Out!! Mega Zone 
10-Yard Fight Time Pilot ’84 Champion Baseball 2 
Conversions & Rncd. Games are done with Pride & are Fully Guaranteed for 30 days. 
Peiien......................... $1195 Mr. Dols Wild Ride ............., $1295 
lpior Pac Man................... 1495 (in Defender cabinet) 
DARIO! FIQVOC ....§......-.. sss eese 139) fa ,rr—“—i—sis—sOSS—sS 1095 
Mesa Zone ...................... 129) Ms raCNian.......,.......,...., 1095 
Tack &@ Field... 1995 


MANY, MANY MORE! 


We carry cigarette machines, jukeboxes, pool tables, all sizes of tokens, 
bill changers, pinballs, and novelty games. 
CALL FOR OUR COMPLETE GAME PRICE LIST! 


SHOWROOM 
: WE TAKE 
New York NY 1 0019 212/ 797 -3373 TRADE-INS 
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PO 


NOW! 


DISTRIBUTORS, INC. 
25¢ PLAY DRAGON’S LAIR! THE OPERATORS CHOICE! 
Representing All Major 
THE ORIGINAL GOLDEN Manufacturers 


* SINGLE COIN ADAPTOR 
*& %&%& HUNDREDS SOLD! xxx 


© QUALITY EQUIPMENT 
@ EXPERT COUNSELING 


* Easy Attachment & SERVICE 
* No Cut Traces @® PARTS & SERVICE 
* Does Not Affect Existing Circuit 

350 Thorens 


Garden City Park, NY 10040 
516 294-9490 
212/204-8828 


425 Fairview Park Dr. 
Elmsford, NY 10523 


only $39.95!!! 
WE SPECIALIZE IN VIDEO BOARD REPAIR 
Also, works on all other 50¢ play machines - ie. MA.C.H. 3, etc. 


914/347-3777 
GOLDEN DIGITAL SERVICE —— 
2117-C Industrial Court Hartford, ¢ CT 06114 
VISTA, CA 619/727-1860 92083 300/842 8288 


11800-14 Industrialplex Blvd. 
Baton Rouge, LA 70810 
504/291-5050 
800/633-6432 
800/262-5188 
QUDAROGOAUOAGUSENAUQUUSERAOQQQUUQUNO00 0000000000000 000000 00000000008 


SUUUUUEUUNECULUUOECEULEEUEREOURERUOUGUUECUUGUGUUOUEOUEUEOUUEQUOUOUOUOEQOUUUOUEOUEUOUOUOUOQUUCUOOUGHCUNUCUCUOGUEUCUOOUUOUOUEE 
A isissuibinets cparierinssejectpn/occrvetun iba niescesesiaeesnvdiiecuilinauaintraaa cide 


M.A.C.H. 3(sd) with Midway overhead TECHNICIAN WANTED 
monitor — $3195. Donkey Kong 3 — $795. — Experienced only, capable of repairing PC 
VS. Tennis Table — $1795. Masterman boards and monitors. Able Vending, 
Vending, Inc. 206/564-7892. Malden, MA 617/321-4222. 


BOARD 
REPAIR 


Foreign & Domestic 
Reliable Service 


Y.C. Engineering 
615/793-9142 


Telex: 53-4623 


CONVERSION FOR 


$27 


Includes header, control panel 
NO SOLDERING e NO WIRING overlay, chips & module. In- 


Stalls in 15 minutes. 
Donkey Kong is a Trademark of Nintendo 1981 


DRAGON'S LAIR 


SLIPPING ? 


Stay competitive convert to 
1 COIN/PLAY 


e Extends game life 

@ Increases overall revenue 
e Attracts new players 

@ 10 minute installation 


$29.95 
(heck or C.O.D. 


COIN DOUBLER 


5-31 50th Ave. 
New York, NY 11101 


212/706-4126 


MANUFACTURED AND DISTRIBUTED BY: Call Collect: 


CROWN VENDING CORPORATION 
Gone nvines 212/992-7070 


PLAY METER, June 1, 1984 


HEART RATE MONITORS 


st 


WHY PAY MORE!!! 


Vi "AST VENDING, Box 1231, Corsicana, TX 75110 
\ eee a Or Call: 214/872-7891 


SAIN 


FOR SALE 
Manufacturer must liquidate. New 
heart rate machines at sacrifice prices. 
Retail $695. Now, while inventory 


lasts, only $295. 901/665-6326 


LEADWAY ELECTRONICS 
P.O. Box 397, Rutherford, TN 38369 


WANTED LASER DISCS 


Jukeboxes, Speakers, Wallboxes You can use the laser disc in your game for 
& Parts from the 40’s & 50’s. home use. Drama, comedy, music, sports, 
Jim’s Jukebox Junction adult discs at excellent prices. Send $1 for 
1985 E. 5th, Ste. 18, Tempe, AZ 85281 catalog. Tano Video, Box 2273(P), 


602/967-1462 ke are Se 


ATENCION: 


CLIENTES DE LATINO AMERICA 


VIDEO WARE, INC. LES OFRECE 
LOS MEJORES PRECIOS EN 


P C BOARDS 


LLAMENOS Y COMPARE!!! 
Preguntar por Cecilia 


Video Ware, Inc. 


213/225-1337 


600 Clover Street Telex 295379 
Los Angeles, CA 90031 Tablevision 
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WE HAVE THE LOWEST PRICES IN AMERICA 
FOR LEGAL PRINTED CIRCUIT BOARDS! 
COMPLETE KIT INCLUDING GRAPHICS! 


TITLE PRIGE FOR L.A. 


Mr. Do's Castle 
Midway Galaga (Legal!) 
Champion Baseball 
Time Pilot 


ARCADE FOR SALE 


Many went under last year. WE 
SURVIVED. Our net was $68,612. 
56. This snack bar and game 
room with jukebox, bill changer, 
and 45 top games is a working 
business that could be made bet- 
ter. The outlook of the industry is 
good. So is this Game Room's, 
located in New Iberia, LA (in a 
strip center). Sale Price 21 times 
net - $171,531.40 (negotiable). 


Send inquiries to: P.O. Box 91883 
Lafayette, LA 70509. 


“AND oe MORE gab KITS AT GREAT PRICES” 
BOARD ONLY 


\\ ‘ed 
Va VIDEO WARE, INC. 


600 Clover St. Col oneied ALR Gee 
Los Angeles, CA 90 0031 machines, great in clubs or parties. 318/ 


213/225-1337 Telex 295-379 f © ** 


Floor Model Alcohol Breathalyzer Ma- WANTED wscn * 3B os SHOP 
chine — 25¢, 50¢, 75¢ vend. 6 months old. Very Important! Back glass for Williams - ¥, BOX 

$1300, Serious inquiries only. Call: 606/ Baseball Line Drive game. Call: 912/232- Prattville, AL 36067 
371-1163 or write: B. Grieme, 707 Hope- 4530. Or write: 627 E. 41st, Savannah, 

ful, Florence, KY 41042. GA, 31401. Harnesses prepared for 


ALL VIDEO GAMES 


Prices start at $15.00 


USED P C BOARDS Write or Call 


BUY ¢ SELL ¢ TRADE | 205/565-1641 
Hundreds in stock! | 
Pac Man Ms. Pac Man Rally X 7 
Amidar Phoenix Lady Bug SORT & COUNT 
Frogger Zaxxon Kangaroo 
Tunnel Hunt Donkey Kong Scramble ; COINS FAST 
Qix Defender Galaxian y 


Champion Baseball kits — $595 


(Converts Defender in 15 minutes) 


MANY MORE TO CHOOSE FROM! 
PARTS ¢ SUPPLIES ¢ SPEED-UP KITS 


Y.C. ENGINEERING 


615/793-5669 615/793-9142 
Telex: 53-4623 


COIN COMPACT REUSABLE 
SORTER COUNTER COIN 
PACKAGER 12” x 12" PACKS 
NADEX plastic coin equipment and reusable 
coin packs provide today’s best value for small 
volumn coin handling. FREE. TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 


NADEX Industries Dept. 84005 
220 Delaware Ave., Buffalo, NY 14202 
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KITS @ KITS e 
QUICKIT... 


CONVERSIONS MADE SIMPLE & FAST! 
@ Cut your conversion kit installation time 
by as much as 75% 
® No technical expertise needed. Almost 
anyone can do it. 


FREE QUICKIT with purchase of any of our 


conversion kits! 
Featuring...Mr. Do!’s Wild Ride @ Nova 2001 @ Time Pilot ‘84 ¢ & many more! 


Only available through: 


M.H. ASSOCIATES 


Vour Old Color 
PG BOARDS 


For Export 


Fargo, ND 
S006 10 8 ts oe” 


“Patent Pending 


VIDEO WARE, ING. 
600 Clover Street 
Los Angeles, CA 90031 


Northern California’s 


VIDEO CONNECTION LARRY CAPLAN SIGN CO. 
LOWEST PRICES ON: a. 
— Conversion Kits/Boarde — ‘ eierstown, Maryland 21136 
Mr. Do!’s Castle & Wild Ride ¢ Nova 2001 Our Prices Cannot Be Beat! 
— New & Used Games — » $2990 
Ms. Pac-Man(ct) $1395 @ Galaga(ur) $1295 < Hus reight 
Gyruss (ur) $1095 meee « 300 LETTERS 
— Complete Kits — | STEELSTAND 
Donkey Kong & Donkey Kong Jr.: Cheap oe ALL LIGHT 
Joust $295 @ Popeye $195 (includes power supply) f BULBS 
— Kits Include — es “100.00 DEPOSIT 
PC Board, Header, Control Panel & Front Plex 
BUY e SELL e TRADE 301-833-5941 
Without Arrow $259.00 


For Sale 
BATTING UNITS 


2 commercial coin-op AS50 
model batting units. Used only 


as indoor units. Excellent con- 
dition. $1450 each. Nets & 
Fencing extra. 


918/836-2695 


PAYMASTER 


Ticket Dispensing System 


LEARN TO REPAIR 


e Video Game Boards 


P Suppli : : 
: pg Pe" alae Works with ANY Video Game 


IN YOUR OWN HOME!! | Money Back Guarantee 
Our complete Analog and Digital 
Course is taught on ten (10) video In stock ready to ship 
tapes (approximately 30 hours) 
“100% Satisfaction Guaranteed” 
For More Information, Call: 
800/221-0834 


(in NY State) 212/377-0369 
or write: Electronic Institute ‘@ HARBER TECHNOLOGY, INC. 


of Brooklyn 513/772-5053 
4801 Avenue N (corner E. 48th St.) 
Brooklyn, NY 11234 
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EXPERIENCED 


SALES 
REPRESENTITIVES 


Wanted for major distributor of coin- 


op amusement & vending equipment. 


Send Replies to: Play Meter Magazine 
Dept SH, P.O. Box 24970 
New Orleans, LA 70184. 


WANTED Liquidating Split/Second games. $500 ea. 
2-3 WRD Wallette Wall Consoles-Rowe- Games, South 2710 Monroe, Spokane, 


in good condition. 313/386-1773 WA 99203. 


INFINITY 1 — The Game Of A Thousand Faces! 


NEW GAMES COMPLETE $495 (F.O.B. Chicago) 
KITS — While they last! * Plus ‘84 Releases 


Donkey Kong 3 
Lover Boy 
Intrepid 

Mega Zone 
Time Pilot ’84 


All laser games available from $1995, Call for current prices! 


sa bi Sey PROGRAMMER 


Intelligent programing algorithm, 20 seconds 
needed only to finish 2716 copy. 

Check, Verify, Read, Write, and Modify the 
PROM/EPROM in the programming mode. 
Examine, Alter, Move, Fill, Upload, and Down- 
load the memory contents in the data mode. 
32Kx8 dynamic RAM buffer with powerful 
memory handling capability from keyboard. 
Allows data transfer/combine/separate from 
one PROM/EPROM type and size to another 
PROM/EPROM type and size. 

One RS232 port, for linking to the computer to 
upload/download data. 

Simple to operate, over current indication, 
automatic check-write-verify sequence. 

Fully portable for field or in-plant use. 

One full year guarantee. 


312/280-7610 
HOFFMAN INTERNATIONAL 


600 McClurg Ct. Ste.309, Chicago, IL 60611 - Telex: 280208 Hoffmn. Int. Cao. 


VIDEOGAME TESTER 


FEATURES 


e Pocket size 
¢ Suitable for any game, central wiring, harness 
¢ +5, —5 & 12 V led indicators 
¢ Protection circuit built in 
e Provides RGB video output signals 
to verify monitor operation 
¢ Tone output to speaker 
e LEDS indicate switch closure 
¢ 6 month warranty 


$149.95 


802-295-5584 
TLX: 701995 


shipping via 
UPS COD 


For Sale 
Rowe BC - 35 coin changer with SBA 
Hoppers, 8 months old. Best Offer over 
$2000. Phone: 201/638-4571. 


WANTED: Pre 1970 pinball machines, 
back glasses, play fields. Call Rob at 216/ 
369-1192. 


IN 


WANTED 


Namco Shoot Away & 
Sweet Licks 
intendo Wild Gunman & 
Shooting Trainer 
Taylor Mfg. Mr. Top Gun 


And/or machines & 
parts 


MN 


Z 
EKKO 


Bruce Amusement Corp. 
32 New Brunswick Ave. 
Fords, NJ 08863 


201/738-7171 
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CUNUUCCUCOUCCTUNTOCETUUUEETEOCURECU EERE OEHOUCUDEUOEUNOUUOUENOUEENORS 


ROUTE CLEARANCE SALE 


NLA AF. 3..,....92500 
Dragon's Lair..... 1950 
Ms. Pac-Man ..... 875 
yOuse .... 45.2... 575 
Dig Dage.......... 475 


IF YOU OWN A 


DEFENDER e STARGATE 
JOUST ¢ ROBOTRON 
BERZERK or ZAXXON 


YOU SHOULD CONVERT TO: 


PAC MAN PLUS KITS MIDWAY 
MANUFACTURED $75.00 
** 30 DAY WARRANTY ** 


B & B VENDING 
1560 Edison St., Dallas, TX 75207 
214/747-0041 


OFFICES IN: Dallas; Midland/Odessa 
Amarillo and El Paso 


GRUCUCUMCURCUCUUNUOUUUOUOUONUOUUUCUOUUEEOUUUCCUUOUOUOUUUUOEUCHOOEUCCHUOUCCUOUCEROGECHROGEEE 


PUTT UTE EUTTT 


Custom Made Kit 
CHAMPION BASEBALL 


$89 500. opiere 


HEART RATE TESTERS 
FACTORY RECONDITIONED UNITS 
Only $150 and $195 ea., with stand 


VEGA 21 BLACKJACK GAMES @ $295 
HEALTH INFORMATION VENDING ABSOLUTELY FINEST CONVERSION KIT EVER OFFERED! 


ROAR oan NO TOOLS OR SPECIAL SKILLS REQUIRED! 


NO SOLDERING ... CONVERTS IN MINUTES! 


CUSTOM MADE CHAMPION BASEBALL KIT INCLUDES: 


@ Brand new custom made control panel with new joy stick 
new buttons, Champion Baseball overlay custom wired to exactly 
fit your machine... 


PAY PHONES 


—mean— 


PROFITS 
SSSS5 


@ First class wiring harness with pre-‘stuffed’” edge connector 
and all plug in (molex) connections... 


@ Original printed circuit board guaranteed unconditionally for 
30 days... 


@ New Champion Baseball monitor plexi and new header plexi 
marquee. 


IDEAL FOR: FEATURES: 


e Vendors e Easy to Install 
e Restaurants e Access MCl/Sprint 


*tounges * Touch Tone. ae VIDEO WARE, INC. 
Los Angeles 


(213) 225-1337 


Dealer & Distributor Programs Available 
For Information 


EMPIRE LIBERTY TELCO 
(612) 471-0143 
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MINI-BOY 7 


The Hottest Little Countertop On The Market With 7 Games & An Advertising Mode 
DRAW POKER @ SEVEN CARD STUD @ BACCARAT @ HIGH LOW 
CRAPS @ BLACK JACK @ DOUBLE UP OR THE NEW FROG RACE 


Our first “ground floor” distributors have reported on their site testing results and this 
is what they say: 
1. Excellent earning power 
2. Proven reliability 
3. High praise on both the graphics (13” color monitor) and cabinet, 
small size and appearance 


4. Technicians and route men like the accessibility of parts and the comprehensive 
manual and schematics 


5. Locations rave about the 88 character advertising mode, that does not require 
a special keyboard 


6. The craps game is superb and it duplicates all the action of a casino table 
7. Ability of player to switch from one game to another for one coin 


Og, nnn te . eee 
4 Soe ens canopies 
See See > mr: 


> 1 NEW FEATURES 


® California program available 
@ New race game available shortly 


Distributorships still available in some areas 


- FOR MORE INFORMATION, CONTACT: 


i ee LOU PAVLOFF ASSOCIATES, INC. 
2 } 1650 LINDA VISTA DR., SUITE 108 
? SAN MARCOS, CA 92069 


NO pe OR REPLAYS 619 / 744-6971 


FOR AMUSEMENT ONLY 


PSST! I'VE GOTA 
PROGRAMMING FLAW! 
ALL YOU HAVE To DO 
IS PRESS THE FIRING 
BuTTON WHILE THE 
MO/VKEY 'S ABOYE 
THE DUCK AND YOU 
CAN PLAY FoR HOURS! 
INSERT COIN! 
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ALPHA - OMEGA SALES a | 


Send your Boards, Monitors, and Power Supplies to 
Frank “The Crank” — He'll Fix Them Right!! 


(We'll split the freight on all rcnd. pre-paid orders—minimum $1000) 
Air Hockey @ Chexx @ Fire Escape @ Video Jukes @ Great Guns @ Spy Hunter @ Space Ace ® Foosball Crossbowe King Pine 
Track & Field @ Tapper @ Pole Position 2 @ Bill Changers Jukes @ Pins @ Lasers © 10 Yard Fight @ Tin Stare Tag Teame Punch 
Out @ Vally & United Pool Tables ¢ Century Dartes @ Circus Charlie @ Shuffle Alleys ¢ Boomer Rang’R @ Laser Cue ®@ Kings 
of Steel @ Jacks to Open @ “Closeouts Arrive Daily” @ VS. Tennis @ Farfalla @ Latest Novelties 
—Low, Low PRICES on the Hottest Kits— We Pay the entire freight on all C.O.D. kit orders! 


Mr. Do!s Wild Ride @ Space Ace @ Time Pilot ’84 ¢Major Havoc © Mega Zone @ Champion Baseball 2@ Up & Downe Tin 
Star © Boomer Rang ’R @ Millipede @ Mr. Do!’s Castle @ Pole Position 2 @ Junior Pac-Man @ Donkey Kong 3 @ Time Pilot @ 
Cloak & Dagger @ Exerion @ Mario Bros. @ Elevator Action @ Intrepid @ Nova 2001 @ Mystic Marathon e Blaster 


Greyhound 3 in 1 and 4 in 1 Mr. Do!’s Castle ($595) 
* NEW .984, .882 & .900 Brass Tokens — 5¢ each * 
LOWEST PRICES ON GREYHOUND VIDEO CARD GAMES — AMUSEMENT ONLY 


* Location Ready Specials - All Fully Guaranteed For 30 Days * 


Bavy Pac-Man ................. $ 895 Millpede...................... 1295 Vache Rie... 1995 
Bump niump................. 795 Mr. Dols Wild Ride............ 1295 £00 Kreoe.... .......... 895 
oo r— 795 Ms. FacMan .................. 1095 
eS r—“—CCC 1495 Pacman + Pls ................ 595 . ; : . 
National Cigarette Pore rostion?.........,....... 2595 King Pin Bowling Skill 
Wraciinies (rend.)................ 795 Bo 495 Poker 5 in 1 Mini Dealer— 
Donsey Kong )r................ 495 ot. ................ 1095 ° 
DCraponsctar ................., 2195 Rowe bill changer 25 MC....... 1895 Factory Direct 
ninvior PacMan ................ 1495 Rowe 4... 1695 j 
MACH Aid... 06s «sRewe BC SAS1&S5... 1495 Conversion Games ® $395 
MACH 36) 8 2395 Saye 845 Many rcnd. pins available 
Major hiavoc............. .... 1395 Stat Wars inewW)............... 1495 ; 
Mare Ries. oe pe. 895 Conversion Labor - $50 
Presa fone .................... 1295 
3 Coral Street 
OUR REPUTATION IS Edison, NJ 08837 
$OLID GOLD 201/738-1800 


“Too many coins m———-——-—---- 
or tokens to | PLAY METER CLASSIFIED ADVERTISING 


9 
nt by hand? | 
count by a d Play Meter’s classified ads are sold by word (75¢ per word with a $10.00 minimum) 


Cut Cou nting Time or by inch for a display-classified ad ($30.00 per column inch with a | inch minimum 


and a 20 inch maximum). Prepayment must accompany ad. You may pay by check, 


10% with Klopp money order, Visa or Master Card. Frequency discounts begin at six issues for ads 2 


inches and larger. Rate cards and deadline schedules are available upon request. Send 


Counters & Sorters ad orders and prepayment to: Play Meter Magazine, P.O. Box 24970, New Orleans, 
LA 70184. For more information, contact Karen Gray 504/488-7003. 
Write in or attach ad copy 


Sort 1000 coins per minute. 
Count/wrap $1,000 
in 20 minutes or less. 
Portable, manual or electric 
rugged, no plastic, made in USA 
Full one-year warranty 


Economically priced 


Company Name 
— Call or write for full details —— 


be 
Our 53rd Year” Aid. Phone 


KLOI l ie Zip Total Enclosed 
conccmnanatntin i sions Ame Visa Acct. No. DLE DE DESIRE SS GIS SEES SDSL SE Expiration Date 


KLOPP LNTERNATIONAL, LINC. Master Card Acct No lc wc C CUM Ut issues 


P.O. Box 708 
Pinellas Park, Florida 33565 Authorized Signature 
(813)522-9425 | 
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COMMENTARY 


IT AIN’T SO, MR. DAVID! 


In the February 17, 1984, edition of the New York Daily News, Hal David, president of ASCAP, charged 
that operators don’t want to pay copyright fees for the music in their jukeboxes. In a counterpoint charge, 
Play Meter asserts that jukebox operators have been paying copyright fees to songwriters all along—they 
just haven’t been going to Mr. David's ASCAP. 


Getting a fair play from the jukebox 


have been fortunate enough to enjoy a good 

deal of success—success that | attribute to a lot 
of hard work, a little bit of luck, and first and 
foremost, living in a country that has always 
fostered a climate of creative freedom. Freedom to 
choose the kind of work you prefer; freedom to 
pursue your objective in your own way. The other 
day, | completed a song lyric which tells this 
story—my story, and that of so many others like 
me. | call it “America Is..." and the words go 
something like this: “America is a telephone man 
who climbs up a pole; a miner who digs deep down 
in a hole; and each one in search of his own private 
goal in America.” 

| wonder how many of you are aware of a pro- 
blem that exists right now which threatens to 
destroy the very fabric of our American culture. Let 
me explain. 

The Federal Copyright Law of 1909 gave certain 
rights to the music creators aimed at protecting 
their property and enabling them to receive just 
compensation for the fruits of their labor—their 
music. Translated into practical terms, it stipulated 
that anyone who uses music for profit had to get the 
permission of the copyright owners in order to 
perform their music in public. This was Congress’ 
way of not only helping to sustain the individual 
creator, but also the music of our country. And 
the music of America has long been one of our 
major resources. 


i AM A SONGWRITER and, over the years, | 


By HAL DAVID 


For, wherever our music goes, we take pride in 
the good will it generates. But in addition to 
generating good will, our music generates good 
dollars. It is, in short, a very profitable business all 
over the world. Now let's take this one step further. 
In the United States the sale of records and tapes 
came to $3.5 billion in 1982. Add the monies 
generated by concert tours, musical theater, 
special events, sheet music, folios, films and so on, 
and you could make an impressive case for the 
contribution of music to the world economy. 

And yet, there exists a peculiar dichotomy in our 
country. On the one hand, the music creators are 
trying to make a living at creating something the 
whole world wants—their songs; and on the other 
hand, the music users are trying to get the music, 
which is the bread and butter of their business, for 
as little as possible and preferably for free. 

The most dangerous example of this tug of war 
is happening right now. An enormous group of 
music users, the jukebox operators, through their 
powerful lobby in Washington, have pressured 
Congress into drafting a piece of legislation which 
would, if it is enacted, rob the music creators Of just 
compensation for their music and turn upside down 
the whole notion of copyright protection. 

What the jukebox interests are pressing for, in 
fact, is that they pay a one-time fee of $50 per 
jukebox, or a buy-out of any and all of the music 
performed on their machines in perpetuity. 


Daily News, Friday, February 17, 1984 


By way of background, the revised Copyright 
Act of 1976 established that jukeboxes would pay 
the ridiculously low fee of $8 per box annually. In 
addition, Congress created the Copyright Royalty 
Tribunal to adjust the fee to a reasonable level. 
After extensive hearings, the decision was to 
phase in an annual $50 fee per jukebox over a four- 
year period. The jukebox operators appealed this 
decision to the courts and lost. 


sonable number when you consider that 
jukeboxes literally live off the music they 
perform. Without the music they would have no 


N ow, when you think of it, $50 is not an unrea- 


purpose. The irony of that instead of supporting the 


raw material that gives them their livelihood, the 
jukebox operators persist in destroying their 
golden egg along with the goose. 

I'm calling this situation to your attention because 
you, the public, will be the ultimate losers if the crea- 
tors no longer have an incentive to create, and the 
music stops. 

And that's just the beginning. Once one area of 
the arts crumbles, what's to stop a similar chipping 
away at the other areas of the arts? 

(Hal David is president of the American Society 
of Composers, Authors and Publishers. Among 
his best-known works as a lyricist are “Raindrops 
Keep Falling on My Head,” “Alfie” and “What the 
World Needs Now Is Love.”) 


Mr. David has appealed to the public for sympathy, but 
he’s ignored one important fact. Jukebox operators have 
been paying a royalty fee to the songwriters all along. Each 
time an operator buys a record, he pays a mechanical 
royalty fee which goes directly to the copyright owner. 
Operators do not buy a song once, they buy it in volume. 
That means the copyright owner is already paid in muitiples 
for a single creation. 

The current schedule (beginning July 1) for the 
mechanical fee is 4.5 cents per song or .8 cents per minute of 
playing time, whichever is greater. On a typical 200- 
selection jukebox, the operator is already paying a $9 
mechanical royalty fee for the selections on the jukebox. If 
that’s not enough for songwriters then—dammit!—raise it. 
The mechanical royalty fee was raised but only slightly. 
Jukebox operators would have preferred an even higher 
assessment there instead of creating the present 
abomination where a blank machine is assessed an 
additional charge. 

Mr. David insists jukebox operators don’t pay royalty 
assessments. How can he say that? Why do you suppose Mr. 


David chooses to ignore or forget this royalty fee which 
comes in the form of mechanical royalty payments? 

It’s simple. With a mechanical royalty fee, the 
songwriters get their royalty payments up front through the 
Harry Fox Agency in New York City without the need for an 
intervening agency like Mr. David’s ASCAP. Since jukebox 
operators are quite willing to pay higher mechanical rates 
and do away with the copyright assessment on a jukebox— 
one must ask: Is Mr. David more interested in what’s good 
for songwriters or what’s good for ASCAP? 

The fact that AMOA is willing to go along for any per- 
jukebox fee concession does not show it to be a “ powerful 
lobby in Washington...” It’s actually an association that’s 
willing to make concessions that even its members find 
ridiculous. 

Not ridiculous you say, Mr. David? It’s not ridiculous to 
pay a copyright royalty fee for a jukebox? It’s just as absurd 
as paying a copyright fee for a blank cassette tape. The focus 
of this issue should be raising the mechanical royalty fee to 
accomplish the end result of giving the songwriters more 
money. EY 
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The future is now. Introducing TIME PILOT ’84. a —_ isl i a “aS Pat ® 

Available exclusively as an original first-edition | Gir" Welanee Konanii inc. 
conversion kit from the creators of GYRUSS, #™ na pr “ee | 

TRACK & FIELD, and the original TIME PILOT. Se eee §=— 20095 S. WESTERN AVE,, SUITE 116, TORRANCE, CA 90501 


A whole new challenge that’s sure to become au Na | © PHONE: (213) 533-8644 
another great arcade hit. “ee TELEX: 4720119 KONAMER FAX: (213) 533-6040 


: ; hy it ies rat a 
For further information, contact your local — ine Soh sae 
© Konami 1984 All rights reserved. 


distributor today. ere 06 : CREDIT Ot 


WARNING The TIME PILOT ’84 video game is available only in conversion kit form and is manufactured by Konami 
Industry Co., Ltd., and sold in the U.S. and Canada exclusively by Konami, Inc. 
Willful copyright infringement is a Federal Crime. Konami, Inc., fully intends to take all legal action necessary 
to protect its proprietary rights against all parties manufacturing and selling TIME PILOT ’84 games, or games 
which imitate the TIME PILOT ’84 game, and which infringe upon Konami’s said proprietary rights. 


A timelynew.game for won 

type of location! Upto 4 players E 
‘compete ona single-level ao 

playfield featuring five exchilng 

events of the summer gales. ) 

javelin, pole vault, discus, 2.28" 

hammer toss: and thé shotput. 


It’s refreshingly original and 
available in May for the summer. 
season. Call your Mylstar. ~~ a 
distributor now for details, 


ww 
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165 West Lake Street 


iM zs ee ; : Northlake, litinois 60164 se 


Tél (342)562-7400 = ay. 8 He. 


‘184 Niyistar Electonics: ine Ge ae : & Toll-fige Service Hotline: Bag 
~All Rights Resenvack fw) Se ee ne ME (OOO; SIRT 8 ee ee 
AColumbia Pictures indies Comper ee ete aa age ee MYLSTAR - An litffois. (800) bes i 620. ety 
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